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LEADING sausage man- 
ufacturers are using 
“BUFFALO” Silent Cut- 
ters to produce a quality 
product at least possible 
cost! 


Write for list of names—proof 
that an overwhelming percentage 


prefer “BUFFALO” machines 





Not only in MASSACHUSETTS 


—but in EVERY 
State throughout 


the United States 
. 2 
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Here are some USERS of our 
latest model “BUFFALO” Silent 
cutters in BOSTON and through- 
out MASSACHUSETTS: 

FIRST NATIONAL STORES......... Boston 
ARMOUR AND COMPANY.......... Boston 
FRED W. BALDAU & CO........... Boston 
NEW ENGLAND SAUSAGE CO...... Boston 
Sto BU CAR |" ae Boston 
MORRISON & SCHIFF, INC......... Boston 
CICHEL PROVISION CO..........6. Boston 
HYGRADE FOOD PROD. CORP..... Boston 
PARKS SAUSAGE & PROV. CO..... Boston 
PREM MGeS BY. TO. oc ccecee cet Boston 
oo PRs oso Boston 
ADOLF GOBEL CO: ().....00.c008 Boston 
SUM, A TIE <5 oe 5s Soe snes eaes Boston 
CUDAHY PACKING CO... .....005- Boston 
NTN Ms MOND sss 6s ws a -010 % <0 040 tie ole Boston 
fb fe SG ee Cambridge 
OIRO TEBGS, 66 5 oe vc cer ecsces Chicopee 
CHICOPEE SAUSAGE & PROV. CO. Chicopee 
HOPFMANN BROS. ......ccccesers Clinton 
EASTERN PROVISION CO....... Fall River 
GLOBE PROVISION CO......... Fall River 
ROBERT WAGNER.............. Fitchburg 
HOLYOKE PROVISION CO., INC...Holyoke 
ESSEM PACKING CO............ Lawrence 
CER et nr a Lawrence 
SNIGORSKI & MEISSER.......... Lawrence 
SULAUS NEVHARDT .....ccccvsece Lawrence 
0 6 el eee ae Lawrence 
FRED SCHONLAND............. Lawrence 
CISDANMY PACKING CO........000- Lowell 
KRUECHLER BROS..... 0.00% New Bedford 
J. H. SCHMIDT & SON....... New Bedford 
SWIFT & COMPANY......... New Bedford 
DUSTED HEERRWEIN cc ccc cccces Pittsfield 
mS PACRe CO... cc cssees Pittsfield 
Sy Ee eer Roxbury 
DEERFOOT FARMS CO......... Southboro 
QUA eee Springfield 
ARMOUR AND COMPANY....... Worcester 
GEO. BOnrese CO., INC.....25% Worcester 








JOHN E. SMITH’S SONS CO., Buffalo, N. Y., U.S. A. 


Patentees and manufacturers of “BUFFALO” Silent Cutters Mixers, Grinders, Air Stuff 
: 4 : ; , the Schonland 
patented Casing Puller, the TRUNZ-“BUFFALO” Bias Bacon Slicer, and he Poon “BUFFALO” Fat Cater 








\_ Branches: Chicago, IIl., U. S. A. London, Eng. Melbourne, Australia Fi 
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yoke Today over 900 producers of delicate foods are showing 


rence the Paterson keymark on their printed wrappers. To the 


rence 


nee millions of women who buy these brands it gives instant 
rence assurance that the product is well protected. These women 


rence 


rence know that Paterson Genuine Vegetable Parchment protects 


her Only Paterson Genuine Vegetable delicate foods as nothing else can. They are learning that 


ot Parchment combines all these a wrapper must be moisture proof as well as grease proof. 
iford qualities to give complete protec- 


er es inne Every company concerned with the producing and selling 
one > ero of perishable foods can use the keymark on its printed 
boro Grease proof wrappers as an added sales appeal. There is no charge 


gfield Moisture proof ° : 
ester ial for this service. 


eater ti lly A rtised ° A - ‘ 
a ee For further details ask our representative, or wire direct 
socom Grease and moisture go hand in 


hand. Guard against them BOTH! to Paterson Parchment Paper Company, Passaic, N. J. Sales 
\ branches: Chicago, San Francisco. 
e 


“ — | PATERSON-Genuine VEGETABLE-PARCHMENT 


lia 
lt THE INSOLUBLE WRAPPER FOR DELICATE FOODS 
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New “BOSS” Continuous Ham and 


| 
| 


Bacon 
Washer 


Upper illustration shows 
bacon conveyed thru water 
sprays in cabinet. 


ierveteels 


had 


Center illustration shows 
soaking vats from which 
pickled meats are taken 
to be strung upon mov- 
able tables between vats. 


ATT Heieih 


The government inspector 
is stationed at conveyor 
rail where the _ bacon 
passes into washing com- 
partment. 








Lower illustration shows 
hams being strung, in- 
spected, branded and hung 
on ham trees, ready for 
smoking. 





This unique equipment is 
a great time, labor and 
space saver. The convey- 
or is equipped with vari- 
. able speed transmission. 


Installed in the recently 
remodeled plant of THE 
J. & F. SCHROTH PACK- 
ING CO., Cincinnati, Ohio. 

















The Cincinnati Butchers’ Supply Company [2a 00 oa 


3907-11 S. Halsted St., Mfr. “BOSS” Machines for Killing, 1972-2008 Central Ave., timers with New 
Chicago, Illinois Sausage Making, Rendering Cincinnati, Ohio “BOSS” Machines 
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Lighter— 


More Efficient— 





Dry-Zero Insulated Truck Bodies 


Quick-frozen foods—all meat products 
—can be economically delivered at low 
temperatures in truck bodies insulated 
with Dry-Zero—the most efficient com- 
mercial insulant known. 


Because of Dry-Zero’s combination of 
efficiency and light weight it saves from 
400 to 1300 pounds of deadweight on 


each insulated truck body—increasing 
each payload by similar amounts—re- 
ducing operating costs. 


Dry-Zero cuts construction costs of re- 
frigerated trucks. Because of its unique 
insulating efficiency, less refrigeration 
is required to maintain the desired low 
temperatures. 





ACTUAL FACTS 


Thermal efficiency tests have been made by impartial national authorities, such as 
the U. S. Bureau of Standards, etc. Results of such tests yield the following 


comparisons: 
Dry-Zero 


— 100% 


Cork Boards (Commercial) — 80% 


Cane Fibre Board 


— 75% 











In addition, Dry-Zero is permanent, un- 
usually resistant to moisture,” odorless 
and free from vermin. It meets every 
requirement of ideal truck body insula- 


tion. It is ideal, also, for shipping 
cases, display counters, coolers, and re- 
frigerator cars. Write for plans and 
specifications for all types of insulated 
equipment. 


*The Dry-Zero fibre “‘Ceiba’”’ is the same as used in U. S. Navy Life Jackets 


DRY-ZERO CORPORATION, 130 N. Wells St., Chicago, Illinois 





DRY: ZERO 


THE MOST EFFICIENT COMMERCIAL INSULANT KNOWN 
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Here’s How 


NEW PRICES just out 
will interest 
CONTRACT BUYERS 


E\rilLy BEST is CHEAPEST 


Increased Sales of canned goods depend on 





Highest Quality Cheapest, with Decided Flavor 
Advantage 
Mexican Chili Peppers consist of meaty portion 60%, 
seeds 30%, stems 10%. Only the meaty portion has 
chili flavor value. Why pay anything for the valueless 


“Improved quality.” 
Chili and Beans, Tamales, etc., “Improved 
Quality” is easily accomplished without add- 
ing to cost. 


With Chili Con Carne, 


Formulae Should Give Chili Flavor a Chance— 
the Public Like It 
Start with the best chili pepper—then flavoring spices 


(to round out con carne flavor) should not exceed 
10% of the chili pepper weight, thus permitting Chili 








part? Why pull your flavor down with it? flavor to predominate. 


Specialized knowledge and most modern facilities have enabled the production of grades of Chili Pepper and 


Powder recognized as Standard of Excellence everywhere. These cost no more—yet, when properly blended, 
insure flavor in your Canned Foods which build your business. Selection of one of these trademarked grades 


CHILI PRODUCTS CORPORATION, LTD. 


1841 E. 50th St., Los Angeles, Calif. 506 S. Wabash Ave., Chicago, Ill. 
Also distributed from Baltimore, Kansas City and San Antonio 


Prices ready on Calif. 
Corn Husks for Fall. 
Arrange for supply now 
to secure C/L freight to 
Chicago 
























































WEST CARROLLTON 


GENUINE VEGETABLE PARCHMENT 


What a Good Meat 
Wrapper Should Be 


It should be grease, dirt and germ proof to 
keep out contamination and seal in freshness 
and flavor. It should be insoluble in water 
that it may be easily unwrapped and the un- 
used portion rewrapped. It should permit of 
being printed, thus, economically presenting 
your brand for identification. All these es- 
sentials are found only in genuine vegetable 
parchment, 


THE WEST CARROLLTON PARCHMENT Co. 
WEST CARROLLTON, OHIO 


Our 34th Year Serving the Food Industry 
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| The on-coming ham cooking season will make it necessary 
| for you to look over your stock of Ham Retainers. 





sy 


You will, of course, want to replenish it with ANCO Ham 
Retainers. They produce a better product with a saving 
of both time and labor. 





pices | 
oat 
1 e es a 
When cooking and processing hams in ANCO Ham Re- 
- and tainers, it is never necessary to repress the product. 


= ANCO Ham Retainers are made from a single sheet of 

material, thus eliminating all rivets and seams or sharp 
crevices. Their simplicity insures easy cleaning. Their 
superiority is best substantiated by the fact that a great 
many of the leading ham boilers of the country use 
ANCO Ham Retainers exclusively. 




























TORSIONAL SPRINGS 
= These new type springs 
are exclusive features of 
ANCO Ham Retainers. 
Their increased elastic- 
ity and longer deflection 
allow for the greatest 
contraction and expan- 
sion of the hams. The 
product is always firmly 
pressed and perfectly 
to shaped. 
Ss 
er 
n- 
of 
ag 
‘S- 
le 





Furnished in Various Sizes in Both Square and Pear Shapes 
Write for ANCO Ham Retainer Catalog No. 16 and Prices 


— | Poe HE ALLBRIGHT-NELL CO. 


— Wesera Office 5323 S. Western Boulevard, eonedeiie 
Low Angeles, Calif Chicago, IIL. Now Yoru. N.¥. 











THE NATIONAL PROVISIONER 


Don ’t Be Whipped! 


You Can Compete with the Man- 
ufacturers of Canned Loaf and 
Meat Specialties Only by Using 
SIMPLICITY Alcoa Aluminum 
Round Meat Moulds 








Canned Spiced Cooked Meats and Loaves 
are here to stay—you can compete with 
and outsell Canned Meat Loaves by using 
SIMPLICITY Alcoa Aluminum Round Meat 
Moulds. 





SIMPLICITY Alcoa Aluminum Round Meat Moulds 
will produce for you loaves with real consumer ap- 
peal—products perfect in shape—attractive and easy 
for the dealer to handle—no cans to open—no greasy 
hands. 


SPECIAL OFFER—to convince you—until July 
15th, 1930. 


Not more than 25 F-1 SIMPLICITY Moulds at $2.00 
each—regular price $3.50 each. 


Special Stuffing Tube $5.00—regular price $7.50 each. 


Sausage Manufacturer’s Supply Co. 


64 E. Juneau Ave., Milwaukee, Wis. 
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Manufactured under the fol- asooeee tye ~ 4 * sees 
‘ ... Jan, 
lowing Patents by license Ne. 1214393... Jan. 30, 1917 
agreement with With Wm. Jourdan. 
ARMOUR & COMPANY: No. 1690449....Nov. 6, 1928 


Other Patents Pending. 


Hot Water 


NOT STEAM 
and The 


Jourdan Process Cooker 


Represent the acme of efficiency in 
SAUSAGE COOKING and HAM BOIL- 
ING. 

Packers everywhere are now using this 
great labor saving machine to produce 
better cooked products. 


The salability of your product depends 
largely upon the appearance after cook- 
ing. PROCESS COOKING means con- 
sistent uniformity at all times—a prod- 
uct unequalled for cleanliness and even- 
ly colored as you like it. 

The machine pays for itself quickly by 
actual savings of labor, steam, color, 
floor space, and reduced shrinkage. 
Write today for names of satisfied users 
and our liberal trial offer. 


Jourdan Process Cooker Co. 
814-32 W. 20th St. Chicago 
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The manufacturers of Sinclair's ‘‘Famous Fidelity’? Brand meats use Monel Metal equipment in hog cutting 


THE NATIONAL PROVISIONER 


department. THE LINK BELT CO., Chicago, furnished all the Monel Metal table equipment on this floor. 


Famous “Fidelity” Meats 


keep Quality true to name with 


MONEL METAL EQUIPMENT 


HENEVER you see the Sin- 
Woteic “Fidelity” trade 
mark on pork products you 
can rest assured that these 
meats were prepared under the 
most modern, sanitary condi- 
tions. For Sinclair is another 
well known packer who relies 
on Monel Metal equipment 
to safeguard the quality and 
wholesomeness of its brands. 

Like other government-in- 
spected plants Sinclair has in- 
stalled Monel Metal cutting 
and inspection tables because 
this close-grained Nickel 
alloy provides the saf- 
est, most sanitary and 
efficient working sur- 





face available for food plants. 

Monel Metal is smooth as 
glass and hard as steel. It will 
not retain objectionable food 
odors. It is easily cleaned and 
kept clean, for it cannot rust 
and is highly resistant to the 
corrosive attacks of food acids. 
Solid as sterling, it keeps its 
silvery attractiveness for a life- 
time of hardest use and abuse. 

To meet today’s exacting 
production and inspection re- 
quirements, specify Monel 
Metal equipment. Consult 
your regular manufac- 
turer or sheet metal 
worker about this mod- 
ern material. 


MONEL METAL 


Sinclui U 


€ filetity 













« The story of Monel Metal 

—its properties and uses 

—is told in a fascinating 

2-reel motion picture 

film. Write for details 
of free distribution. 


S 


Mone! Metal is a registered 
trade mark applied to a tech- 
nically controlled nickel-copper 
alloy of high nickel content. 
Mone! Meta! is mined, smelted, 
refined, rolled and marketed 
solely by International Nickel. 




















THE INTERNATIONAL NICKEL COMPANY, INC., 67 WALL STREET, 


NEW YORK, N.Y. 
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Brains Are Needed Today. It Deom't | 
Take Brains to Stick in Old Ruts 


Take a few hours off to try to get the 
answer to this leading question: “What am || 
I doing to deserve success?” | 














You do not deserve much but hard work 
with slim rewards if you haven’t studied the 
trend of the times, and have let the changing 
conditions stun you. 


The first step to better results in the Sau- 
sage Department is to start the KUTMIXER 
to work for you. It is a real producer. It 
stops the leaks in profits; and boosts quality, 
sales, and prestige. It quickly pays for itself. — oe oe I; 


Easy terms if you want them. 
THE HOTTMANN MACHINE CO. | IKUTMIXER] 


C. OFFENHAUSER, President CUTS-MIXES-EMPTIES 
3325-47 East Allen St., Philadelphia | Capacities—z0U, 300, 6UU Ibs. 






































Headquarters for Grinder Plates and Knives 


We carry the largest and most complete stock of all different makes 
and styles of grinder plates and knives. 





Domestic Standard Plates and Knives from the smallest to the largest size. 
Imported Sol m Tool Steel Plates and Knives, drop-forged (Hub and 
plate in one piece, eliminating danger of hub loosening). 

O. K. Reversible Angle-Hole Plates and Knives. 

The Famous Superior No. 6 O. K. Plates and Knives with a larger cut- 
ting surface than the standard regular plates, more holes, increased 
cutting capacity, less power. 

Imported German Seelbach Plates and Knives for large size grinders. 
For any style grinder No. 56, 66, 76, 166, these plates have 1/3 more 
cutting surface and capacity than the standard size. . 


Send for Price List and Circular 


The Specialty Manufacturers’ Sales Co. 


2021 Grace St., Chicago, Ill. 
































Sturdy, Strong, Sausage Stuffing Table 
Monel Metal Top 


Years of service are built into this table. Of course, that’s not 
unusual in Globe equipment, but we thought we’d call your atten- 
tion to it. 

The Monel Metal top makes it easy to keep clean and sanitary. 
The metal legs are light and strong—and rigidly braced. Ask for 
more information about this and other “Globe” products. 





Ask for our New Catalog today! 


The Globe Co. 818-26 W.36th St. Chicago, Ill. 
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Take Advantage of the 








Increasing Sales of Boiled Hams 


Be able to meet the seasonal demand by equipping yourself with 
a ham boiler to improve YOUR product. You will be repaid— 
time and again! 


They are manufactured in a modern plant under the most exact- 
ing conditions, supervised by people with years of experience. 
The springs are so designed as to allow expansion during cook- 
ing, permitting the meat to cook in its own juice, reducing 
shrinkage, and giving you a wonderfully flavored product. 


iy 


We gladly manufacture special boilers or 
containers to meet individual requirements 
where a quantity of fifty or more is involved. 
Give length, width and depth when supply- 
ing dimensions. 








Office and Factory, Port Chester, N. Y. 


European Representatives: The Brecht Co., 6 Stanley St., Liverpool & 12 Bow Lane, London 
Australian and New Zealand Representatives: Gollin & Co., Pty. Ltd. Offices in Principal] Cities 
* Canadian Representative: Goold, Shapley & Muir Co., Ltd., Brantford, Ont. 
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Let _ satis 
its yours . . 


When you put your name on your pro- 
duct, you automatically announce that 
you stand back of it __ that it represents 
you. Your name on a package has a 
greater value today than ever before. 
People buy branded foods in prefer- 
ence to bulk. The right shape package 
printed in effective colors will produce 
added sales volume for your products. 
Let us assist you in package selection. 


ESPECIALLY BUILT PACKAGES FOR SAUSAGE 
MEAT, CHILI CON CARNE AND LARD 


CEERI 


The Package That 
Sells lis Contents 


3 
it 


Mono Service (0. 


iii 
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Heavy - Duty 
Drums 


Designed and con- 
structed to meet pack- 
inghouse_ require- 
ments. 
Write for Circulars 


Dubuque Steel 
Products Co. 


Sheet Metal Dept., 
Kretschmer Mfg. Co. 


Dubuque, lowa 























Pneumatic Stuffers 


The same high - grade 
line formerly manufac- 
tured by S. Oppenheim- 
er & Co. 


Now Manufactured and 
Sold By 


Berg-Michel Machinery & Supply Co. 


Write for Catalog of Complete Line 











824 W. 36th St. CHICAGO, ILL. 





















AUTOMATIC DOOR CLOSERS 


Noiseless -- Smooth Working 
These ‘‘silent-sentinels’’ will prevent your profits from 
stealing away through refrigerator doors carelessly or 
thoughtlessly left open. Your doors are always closed 
against waste when not in actual use. Start this important 
Saving at once. Order Today. 
_——-———_______— PATENTED 





HOW TO ORDER:—Always give Width of your Door. 
When you stand facing door, with door opening 
towards you, state whether Hinges are on the RIGHT 
or LEFT HAND side. This is important. 


AUTOMATIC LOCK & CLOSER COMPANY 


Form 2075 ST. LOUIS, MISSOURI 














Hardwood « Hickory 


for Smoking—Also 


PINE 


for Coolers and General Uses 


Highest Quality 
Lowest Prices 
SAWDUST AND SHAVINGS SUPPLY CO. 
Tower Grove and Frisco R. R. ST. LOUIS, MO. 








Samples and Quotations 
on Request 
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THESE GREAT 


ARE BRINGING DOWN 


MEAT 
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TRUCKING COSTS 


It was a big event for truck own- 
ers when Goodyear developed 
truck balloons. 

Now that trucks are built for 
speed, these newest Goodyear tires 
deliver all the advantages to 
trucks which balloon tires brought 
to passenger cars. 

Because they absorb the jolts, 
they protect the truck mechanism 
—reduce vibration—bring down 
maintenance and repair costs. 
They protect the load from jars— 


ON YOUR 


they enable trucks to cover more 
miles per day, make more de- 
liveries per day, because they 
travel faster, hold the road on 
curves, and provide greater trac- 
tion on or off the pavement. 

And beyond all that, these new 
Goodyear Truck Balloons make 
the tire cost per mile lower than 
it has ever been under similar 
operating conditions. They stand 
up under the heat of fast driving 
—they decrease tire injuries 


NEW TRUCKS, 


that cause road delays — they 
roll softly over bumps that 
would break down many a high 
pressure tire. 

When you get balloon tires for 
your trucks, get the originals. 
Goodyear pioneered and per- 
fected truck balloon tires — and 
Goodyear Truck Tire Service 
Station Dealers have the advan- 
tage of the greatest balloon 
truck tire experience in the tire 
industry. 


SPECIFY GOODYEARS 





Goons YEAR 


MORE TONS ARE HAULED ON GOODYEAR TIRES THAN ON ANY OTHER KIND 
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All the Way 
from Plant 
to Purchaser 


NDUSTRIAL experts agree on the need 
for prevention of waste in production --- 
ae i but how about waste in transit? 
The packing protection afforded by KVP Pa- 
‘ ae pers is your assurance of safety to the qual- 
ity of your product --- all the way to the 
consumer. 
















Original flavors are kept in -- foreign tastes 
or odors kept out. For products wet or 
greasy, damp or dry there is the exact pro- 
tective paper in the KVP Line. 


Our thoroughly equipped laboratory is 
at your disposal. Call on our print- 
ing plant, too, for design and 
printing of wrappers to 
suit your individual 
needs. Let us 
work out 
your 
problems. 


KALAMA 
VEGETABLE PARCHMENT CO. 
KALAMAZOO, MICH. 


MANUFACTURING WORLD-FAMOUS FOOD-PROTECTION PAPERS 
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*“DRY-ICE” 
Cuts Costs 17% on L. C. L. 
Refrigerated Shipments 


Ends Deterioration Claims, Saving You Up to 
1c a Pound 


Write for Details Today 


DRYICE CORPORATION OF AMERICA 
52 Vanderbilt Avenue New York, N. Y. 


*“DRY-ICE” is the trade-mark for solidified carbon dioxide 
produced or licensed by the DrylIce Corporation of America, 
and for various kinds of equipment, produced or licensed by 
the DryIce Equipment Corporation, for use in connection with 
such carbin dioxide. 





























Mathieson Ammonia 
Anhydrous and Aqua 


CHLORINE PRODUCTS 

CAUSTIC SODA BICARBONATE OF SODA 

LIQUID CHLORINE H T H (Hyeocutorite) 

BLEACHING POWDER PURITE (rusep sopa asx) 

The high Mathieson standards of marufacture and the complete 

facilities for prompt, efficient service guarantee to every Ammonia 
purchaser utmost value and satisfaction. 


The MATHIESON ALKALI WORKS {inc.} 


250 PARK AVENUE, NEW YORK CITY 
PHILADELPHIA CHICAGO PROVIDENCE 
CHARLOTTE CINCINNATI 
Works: NIAGARA FALLS, N. Y. SALTVILLE, VA, 






















SODA ASH 








299999999299 999992999999999> 999999999 99999999999999999 
WHETHER YOU ARE CONSIDERING 


Construction ... Improvement... or Enlargement of 


ee YORK 


mene | 
REFRIGERATION 
EXPERIENCE... 


YORK ICE MACHINERY CORPORATION 
General Office » York, Pennsylvania 


Direct factory branches in principal cities 
999>999>999>999>929>9>9999999999999999999999 
















“ * 9 ° 9 
Uniteds Service’ 
provides 
economical and efficient 
COLD STORAGE 
ROOMS 





_ Get our proposal and 
Specifications on your next job 


ORK COMPANIES 


Branch ices in 
yndhurst, N.J. Principa Cities 


























Jun 
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Use 
Bemis Meat Bags 
and Covers for 


Bacon Ham 
Bologna Cervelat 
Pork Sausage Minced Ham 
Liver Sausage 
Summer Sausage 
Luncheon Meat 
Sandwich Meat 
—and many others 


including covers and bags for 
fertilizer, tankage, ground bone, 
meat meal, soda, soap chips, and 
all related packers’ products; also 
packers’ cheese cloth, and 
tcuck covers. 
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Safeguarding 
Purity and Profits 


Bemis Meat Bags and Covers for prepared 
meats make a package that protects both 
the purity of the products and the profits of 
the packer. They are shaped to suit, and 
attractively printed. That they protect the 
meats from outside contamination is easily 
evident. 


And those who use Bemis Bags know how 
they protect profits — by saving labor, by 
stimulating sales, and by advertising the 
brand name at the very point of purchase. 
Write for samples and prices. No obiiga- 
tion whatsoever. 





BEMIS ano covers 
BEMIS BRO. BAG CO. 


420 Poplar St, St.Louis, Mo. 
SISE St & 2"4 Ave. Brooklyn. NY. 


Specialty Department 
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5 reasons why Engineers Specify— 
Peters Packaging Machinery 


4. Labor saved. 


1. Reduction of Production Cost. 
2. Long Life. 
3. Freedom from repairs. 


Our engineers are also specialists in solving packaging problems of meats pro- 








duced by the quick-freezing process. 


A Peters engineer is always at your service. 


Peters Machinery Company 
General Office and Factory, 4700 Ravenswood Ave. 
CHICAGO, ILL., U. S. A. 


The finest sanitary and clean appear- 
ing package ever produced. 









































tom Meal neni 


AMT LER SEH ATR 





‘Rivetless Body and Chassis 


on this Modern Meat Truck 


No rivets anywhere. No bolts through the body. In- 
side smooth as glass. Body seams lap-welded. 
Chassis electrically welded with no loose parts. 

Four bolts fasten chassis to welded-on bars. Easily 
demountable. Easy and smooth running. A Great 
Meat Truck. 


Write for details 


George Leisenheimer Co. 
357-359 Maujer St. Brooklyn, N. Y. 


ZA... | : 
WOoRDAN'S| 





| 

















FAMOUS HAM RETAINERS | 


produce firm, tasty, good-looking cold 
cuts that will greatly increase your sales 
and profits, A perfect a without 
cracks or jelly pock d with- 
out repressing. Peppy lan follow the 
shrinking process with even distributed 
pressure. Write now for details. Cash 
in on this profitable market. 














R.E.JORDAN & CO. 








1700 WINDERMERE AVE. BALTIMORE, MD./ 





Sole agents for Kaufman’s fiy-repeller 



































BADGER 


GALVANIZED 
IRON MEAT 
BOXES 


Designed expressly for 
packers and sausage 
makers—are economic- 
Constructed in 3 styles, of extra 


al and efficient. 
heavy galvanized iron, heavily re-enforced, they are 


practically indestructible. Partitions, drains, wheels 
and forged handles fitted optionally. 
Jobbers write for details of these fast selling boxes 


KLUBERTANZ BROTHERS CO. 


889-897 Twenty-third St., Milwaukee, Wis. 










































HEEKIN CANS 


Attractive, colorful, lithographed cans certainly create an im- 
pression of quality. Today, neither the dealer nor the con- 
sumer wants merchandise of any kind that is not packed in an 
attractive container. 
with lithographed cans for every requirement. Today Heekin 
personal service is ready to assist you in making your present 
can more beautiful . . . 


For years Heekin has served packers 


more attractive for the purchaser. 


Write for information 


The Heekin Can Co. 


Cincinnati, Ohio 
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Griffith's 


Sausage 
Seasoning 





Liquid © 


GRIFFITH’S LIQUID 
SAUSAGE SEASONINGS 
are made of the highest 
quality of Spice Extrac- 
tions, blended to suit the 
Public Taste. The Best is 
the cheapest—“The Griffith 


Dry 


To Spread on the meats. 
To Hold the natural color. 


This product is made for 
those who prefer to use a 
“dry form spice.” 


Quality.” If our salesman 
does not reach you, a stamp 
will bring your order to us. 
Thank you. Send us your 
ground spice formula for us 
to match in LIQUID. We 
respect your confidence. 


Pork (with Sage)—Pork (without 
Sage)—Pork (country style)— 
Frankfurters—Minced Ham—Bologna 
—Blood Head Cheese—Head Cheese 
—Liver Sausage — Potted Meats — 
Summer Sausage—Weiners—Salami 
—Braunsweiger—Mince Meat— 
Spiced Ham—Veal Loaf 





Me 











Take Your Choice 
Griffith’s Liquid? Griffith’s Dry? 


We are competent manufacturers. (Perfect Blends.) 

We buy Oils and Spices in large volume. 

We buy the best the world produces. 

We secure the lowest prices by quantity purchases. 
If You Buy the DRY STYLE SEASONING, let Griffith Labora- 
tories make them for you. BEST QUALITY—LOWEST PRICES. 


Ask for Griffith’s Frankfurter Seasoning—there is none better. We are competent producers 


The Griffith Laboratories 


1415-1425 West 37th St. Chicago, Ill. 
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DEPENDABLE 
By-Product Grinders 


Extra heavy construction and many exclusive me- 
chanical conveniences has made the Williams the 
choice of American packers and renderers by an over- 
whelming majority. Grinds digester tankage, bones, 
greasy cracklings or hashes dry rendering materials. 
30 sizes and types. 


Williams Patent Crusher & Pulverizer Co. 
2708 N. NINTH ST. ST. LOUIS, MO. 


Chicago San Francisco 
37 W. Van Buren St. 337 Rialto Bldg. 


New York 
15 Park Row 
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This large, powerful machine is designed 
for heavy-duty service; the cake pro- 
duced is very solid, dry and easily han- 
dled. Sturdy. Reliable. Economical. 
Reduces pressing costs. 

Available in many sizes and pressures. Equipped 
with extra heavy curbs and hydraulic cake ejector. 
The complete H-P-M line includes over 1,000 
types and sizes of Hydraulic Presses fur every 
pressing need. Also a full line of valves. 
pumps, controls and accumulators. Tell us 
about your pressing problems. Our engineers 
will gladly help you solve them, 


The Hydraulic Press “4 Co. 
Columbus, Ohio, U. S. 








RAPID FAT MELTERS 


For Rendering 
and Packing 
Plants 


Waste Saving Machine Co. 
1509 Real Estate Trust Building 
Philadelphia, Pa. 

















Greater Capacity 


SUPERIOR PRODUCT 


with less help, using 


The Doering Improved Margarine 
Worker 





” 


A “Nielson Survey” was recently made covering the 
operation of our Margarine Workers in a representa- 
tive plant. It is very interesting and details the 
economies and advantages to be had through their use. 


A copy of this survey is yours for the asking. 
Write 


C. DOERING & SON, Inc. 


Lake and Sheldon Sts. Chicago, Illinois 























PRESS 


Hydraulic Crackling Ejector 
Hoop guided on Rods 
Quality High, Price Low 
Ask us about them 
Dunning & Boschert 
Press Co., Inc. 
362 West Water St., 


Syracuse, N. Y., U. S. A. 
Established 1872 

















Consolidated Rendering Co. 


Manufacturers of Tallow, Grease, Oleo Oil 
Stearine, Beef Cracklings, Ground Scrap, Fertilizers 
Dealers in Hides, Skins, Pelts, Wool and Furs 











40 North Market St. Boston, Mass. 














re STEDMAN uz 


Crushers, Hammer Type Grinders 
and Pulverizers—Disintegrators 


ALSO COMPLETE UNITS 


STEDMAN’S FOUNDRY & MACHINE WORKS 





FOUNDED 1834 AURORA, INDIANA, U.S.A 
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Here Are Expeller Results In Actual Figures 


HE Western California Products Co. of San Francisco has written in giving the grease 
content percentages for last year and to date this year. Their results are 7.51 percent for 
1928 and 7.21 percent for 1929 to date. 


These figures may be higher or lower in your plant, depending upon aie at 
conditions, but they give you an accurate picture of what an Expeller ANDERSON 
can do. Let us suggest that you send us complete details of your plant and EXPELLER 
we will show you with data and figures what an Expeller can do for you. 


THE V. D ANDERSON COMPANY 


1946 West 96th Street - Cleveland, Ohio 
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For more detailed information 
as to price, quality, delivery, 
etc., just drop us a line. Armour 
and Company, Industrial Soap 
Dept., 1355 West 31st Street, 
Chicago. 


Use These Twin Products for Keeping 
Plant and Office Clean— 


9 Lighthouse Cleanser Armour’s 


rm Ours Lighthouse Washing Powder LIGHTHOUSE 


Cleanser 


A combination of nat- 
ural cleansing agents, 


SF 
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The problem of keeping plant and office clean, in the 


June 28, 1930. 





packing industry, is a big one. 

Powerful dirt removers frequently are necessary. 
Quick, efficient, and economical results must be had. 

We use, and can recommend Armour’s Lighthouse 
Cleanser and Armour’s Lighthouse Washing Powder— 
excellent twin products. 

Use Lighthouse Cleanser for the heavy duty work, the 
cleaning of floors, especially tile floors, and lavatories. It is 
an abrasive cleanser. 

Use Lighthouse Washing Powder for the lighter work 
—the general scrubbing and cleaning, and the washing of 
woodwork. It is a soap product. 

Quality and price are an inducement in both these 
products. Four hundred Branch Houses insure speedy 
delivery. 


MArmours 


LIGHTHOUSE 


refined and powdered. 
Contains no. caustic. 
Will not hurt the hands. 
Packed in 25 lb. Pails, 
125 lb. Kegs, and 300 
Ib. Bbls. 


Armour’s 


LIGHTHOUSE 
Washing Powder 


A general cleaning 
compound for cleaning 
floors, woodwork, win- 
dows, and for all other 
purposes. Packed in 25 
Ib. Pails, 125 lb. Kegs, 
and 250 Ib. Bbls. 


Cleanser and Washing Powder 





tl —— I 


—— << F —_ | 


, 1930. 


og 





‘ 






Copyright, 1930, by The National Provisioner, Inc. 


HE MAGAZINE OF THE 


THE NATIONAL 


ovisioner 


' Meat Packing and Allied Industries 


Title Registered in U. 8. Patent Office 


OFFICIAL ORGAN OF THE INSTITUTE OF AMERICAN MEAT PACKERS 








Vol. 82. No. 26 


JUNE 28, 1930 


Chicago and New York 








How an Industry Cooperates in Finding Facts 


Trophy Award to Motor Industry Body 
Shows Value of Real Cooperation by 
Every Member of Trade Association 


At a recent public function in 
Washington a certain trade asso- 
ciation was awarded a trophy as 
having done the best job of in- 
dustry cooperation of any trade 
association in the country. 

The presentation was made by 
a member of the President’s cab- 
inet, who took occasion to call at- 
tention most forcibly to this out- 
standing example of “Progress 
through Cooperation.” 

The organization thus recog- 
nized was the National Auto- 
mobile Chamber of Commerce, 
whose members include the lead- 
ing concerns in the industry. 

They are famous for having no 
secrets from each other. 

In fact, they “pool” their pat- 
ents without charging each other 
license fees, and there has not 
been a patent lawsuit between 
members in 15 years. 

* oe a * * 

Some of the reasons for the re- 
sults obtained through such co- 
operation are revealed in a speech 
made by the executive of this 
trade association—general man- 
ager Alfred Reeves—that same 
week in Washington. 

Here are a few of his salient 
sentences : 

“Exchanging trade information 
is a very definite form of coopera- 
tion. 

“While cooperation means give 
and take, it does not mean give 
one and take ten! 


“No company in any industry 
is bigger or more important 
than all the balance of the in- 
dustry. 

“There are few if any secrets 
in our industry. We have a the- 
ory that the manufacturer who 
shuts the door of his plant shuts 
out more than he keeps in.” 

And here are a few more: 

“Too many statements about 
business have been guess work. 

“The proper agency for gath- 
ering statistics is your trade 





ANY INDUSTRY CAN WIN THIS 
TROPHY. 


The motor industry, which won it first, 
has no mortgage on it. 

It goes each year to the trade asso- 
ciation which has proved itself the most 
outstanding example of “Progress Through 
Cooperation.” 


association, not some outside 


agency. 


“It is bad enough to fight sens- 
ible competition, but to fight 
competition which has only igno- 
rance for a guide is much more 
difficult.” 


These statements were made by Al- 
fred Reeves in his address before the 
annual convention of the United States 
Chamber of Commerce on “Centraliz- 
ing Reports on Business Conditions.” 


The work of Mr. Reeves as an asso- 
ciation executive, and the results 
achieved by his association, have made 
both him and his organization an out- 
standing example of the value of trade 
cooperation. 

The first year’s award of the trophy 
offered by the American Trade Asso- 
ciation Executives went unhesitatingly 
to Mr. Reeves and the National Auto- 
mobile Chamber of Commerce. 


Following are extracts from the ad- 
dress by Mr. Reeves which will be of in- 
terest to trade association members and 
business men everywhere who are inter- 
ested in what can be done by cooperation. 


Progress Through 
Cooperation 
By Alfred Reeves. 

With profound respect for the readi- 
ness and enthusiasm with which Amer- 
ican business men face the facts as they 
relate to problems of commerce, I know 
that business has not had the facts 
which should have been available in the 
recent crisis. 

Few business men knew accurately 
about production, stocks on _ hand, 
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trends of the market or the employ- 
ment situation. 

Too many statements about business 
have been guess work and hope, rather 
than deductions from facts, which are 
the guides for chartering your business 
on the seas of commerce. 

From our observations in the United 
States Chamber of Commerce work and 
in the American Trade Association Ex- 
ecutives, I am convinced that the 
proper agency for the gathering of 
these statistics is your own trade asso- 
ciation, rather than outside bureaus. 


What Associations Are For. 


These organizations of business men 
now provide the biggest opportunities 
for conference, for the building up of 
definite information of a helpful char- 
acter, and for raising still further those 
high ethics of business conduct that is 
the pride of American business. 

Trade associations supply the com- 
mon meeting ground to develop a bet- 
ter understanding of our mutual prob- 
lems that always follow when, as has 
been remarked, decent competitors eat 
together without eating each other. 

Trade association success depends on 
the interests of the biggest as well as 
the smallest members. No company 
in any industry is bigger or more im- 
portant than all the balance of the in- 
dustry. 

You can only build up a strong asso- 
ciation when the leaders take a definite 
interest. 

In the motor industry we are for- 
tunate in having leaders who do a sub- 
stantial share of the work for the ad- 
vancement of the industry in which 
they are engaged. 


An Example of Getting Together. 


Our manufacturers meet frequently 
to consider their general problems, and 
while acknowledging the making of 
many mistakes, I think we must admit 
this leadership to have been an out- 
standing factor in the general success 
of the industry and the companies en- 
gaged in making cars, trucks and buses. 

Following the over-production errors 
of last year, the industry has handled 
itself in fine fashion without hysteria of 
any kind. We are gearing production 
now to dealer requirements with con- 
stant improvement in trade, which we 
hope will continue because of the im- 
portant bearing that motor car making 
and use has on other industries. 

Simply as an example of helpful co- 
operation, might I mention a _ recent 
visit of the motor interests to discuss 
with President Hoover and various 
members of the cabinet our general 
problems, and to learn their views in 
relation to them. 

With President Alvan Macauley of 
the National Automobile Chamber of 
Commerce, there were ten presidents 
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of leading motor companies, including 
such men as Chapin, Brosseau, Chrys- 
ler, Nash, Haynes, Willys, Erskine and 
Edsel Ford. 

We have had a fine experience with 
public officials in Washington. Where 
we knew our facts and where we had 
a case that was worth while, we have 
always received the finest kind of help 
from Washington officials, and from 
our senators and congressmen. 

Broader Markets the Problem. 


We all recognize that the big prob- 
lem at present is one of broadening 
markets and lowering the cost of dis- 
tribution. 

It is easy enough to reduce produc- 
tion—that requires little brains—but to 
broaden markets so as to maintain pro- 
duction, that is quite a different thing. 

Facts about your industry will be a 
guide in this direction. 

Each industry is anxious to know 
what other industries are doing, so each 
industry ought to be prepared to se- 
cure the facts relating to its own busi- 
ness so as to offer a fair exchange for 
the information received from others. 

We in the motor business have been 
brought up to tell the world everything, 
even when business is bad, because it is 
never so bad as outsiders think it is. 

Exchanging trade information is a 
very definite form of co-operation. 
However, while co-operation means 
give and take, it does not mean to give 
one and take ten. You cannot take 
more out of a pot than is put in by the 
various beneficiaries. 

Business Facts Are Helpful. 

Business facts are helpful to the dis- 
tributors, wholesale and retail, just as 
much as they are to manufacturers. It 
all aids in forecasting the future and 
showing potential markets. 

I sympathize with the average busi- 
ness man who becomes frightened at 
the size of. the questionnaire that comes 
to the office, and which seeks to get his 
life history, where he lives, whether he 
lives with his wife, and if not, whose 
wife does he live with, and a lot of 
irrelevant things which have little or 
nothing to do with the important in- 
formation that is needed. Question- 
naires are much too long and therefore 
receive very little support. 

The first start to obtain figures 
should ask for fundamentals, and if 
these prove useful business men will be 
glad to co-operate further by furnish- 
ing additional information. 

Doing Fine Fact Gathering. 

Through our surveys in the United 
States Chamber of Commerce, and more 
especially in the Department headed by 
Dr. Baker, which we consider one of the 
most helpful departments of the or- 
ganization, and through our profes- 
sional association of the American 
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DYNAMIC LEADERSHIP HELPS. 


Alfred Reeves, general manager of the 
National Automobile Chamber of Com- 
merce, has his industry behind him 
solidly. 

But don’t forget that he’s some leader 
himself! 


Trade Association Executives, we find 
many associations doing wonderful 
work in gathering facts and figures 
that relate to their field, while many 
others do little or nothing. 

We find trade associations, to a 
greater or less degree, are gathering 
figures to show production; ratio of 
production to capacity; shipments; 
stocks on hand; unfilled orders; sales to 
consumers, which is highly important 
whenever it is obtainable; exports, in- 
cluding conditions in the foreign mar- 
kets; imports; cost of doing business; 
the employment situation, which is 
highly important, particularly for sea- 
sonal industries like our own. 

Unfortunately, even after business 
men have supplied figures, there has 
been too much of a tendency to total 
them in such a way that they have to 
be read with the assistance of a slide 
rule or an algebraic formula. 

The business man wants easy guid- 
ance, so we find among trade execu- 
tives that the story of business based 
on facts can best be told with colored 
charts, by moving pictures, or with 
lantern slides. Figures are difficult to 
analyze, especially when they fail to 
deal in percentages. 

I doubt whether our industry would 
have had its great growth, if, almost 
from the very beginning, our flexible- 
minded, broad-thinking, aggressive ex- 
ecutives had not been ready to furnish 
practically all the facts about their 
business. 


(Continued on page 47.) 
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Improved Equipment Yields Better Return 


Margarine Maker Reduces Operating 
Crew by One Man and Increases Output 
By Installation of Continuous Worker 


Margarine prices in recent 
months have been about one cent 
a pound under those of the same 
period last year. 

Although the consumption of 
margarine is increasing steadily, 
manufacturers do not look for 
any considerable price improve- 
ment in the near future. Produc- 
tion of butter has been consider- 
ably in excess of consumption, 
and large quantities have gone 
into storage. Until these stocks 
have been worked off and butter 
production gets in step with con- 
sumption, margarine prices prob- 
ably will continue to be adversely 
affected. 

Under the circumstances there 
has been considerable incentive 
for margarine manufacturers to 
look closely into their production 
methods in the endeavor to elim- 
inate inefficiency and waste wher- 
ever possible and to maintain a 
profitable spread between produc- 
tion costs and selling prices. 

How one margarine manufacturer was 
able to make a decided saving by the use 
of improved equipment is told here. The 
figures of costs and savings in this case 
were determined by the A. C. Nielsen Co., 
industrial engineers, Chicago, Ill, after 
tests and check-ups on the old and new 
equipment. 

At their Chicago plant, Wilson & 
Co. recently replaced two revolving 
table type margarine workers with an 
automatic worker. The result was that 
labor costs and the cost per pound of 
product have been substantially re- 
duced. Savings made were sufficient 
to yield the company a return of bet- 
ter than 180 per cent on the invest- 
ment. 

This company manufactures both nut 
and animal fat margarine. At the 
present time the total production is 
about 400,000 lbs. weekly, although it 
has reached 460,000 Ibs. 


Under the Old Hand Method. 

Until the installation of the new ma- 
chine all of the margarine was worked 
on two revolving table workers. The 
procedure was to bring the margarine 
to the worker in a tempering truck 
and to shovel it onto the table of the 
worker. After a portion of the con- 
tents of a truck was in place, the ma- 
chine was started. 

The moisture was removed from the 
margarine and the salt worked in by a 


fluted roll, under which the margarine 
was carried by the revolving table. A 
plowing device automatically folded 
the margarine double before it passed 
under the roll. When, in the opinion 
of the operator, the initial load on the 
machine had been kneaded sufficiently, 
salt in the desired quantity was added 
and worked in. 

As the mass on the table approached 
a texture similar to butter, it was pos- 
sible to place more margarine on the 
table until a full tempering truck load 
of 1,000 lbs. was being worked. Salt- 
ing by hand was done from time to 
time as it was considered necessary, 
and the mass was kept passing under 
the roll until it had been kneaded to 
the desired consistency. 

To unload the machine the operators 
shoveled the finished margarine back 
into the tempering cart. Production 
with this method averages about 1,583 
Ibs. per hour per machine using two 
workers to each machine. 

Unloading Delays Eliminated. 

The continuous machine is automatic, 
the margarine being shoveled into a 
hopper and the finished product deliv- 
ered properly kneaded and salted ready 
for moulding. Three men operate the 
worker. Two of these shovel the mar- 





garine into the hopper and the other 
stands at the discharge end and dis- 
tributes the worked margarine over the 
temperating cart which is placed di- 
rectly under it. 

In this continuous worker there need 
be no delays for unloading, since the 
worked margarine is automatically 
ejected from the machine. In this case, 
however, when the truck containing 
the unworked margarine has_ been 
emptied and the truck at the discharge 
end filled, the three workers push the 
filled cart away and then go into an 
adjoining room for another truck of 
unworked margarine. During the time 
the workers are away from the ma- 
chine, which is approximately one-half 
of the working day, the power is turned 
off. 

The salt is contained in a second 
hopper with a capacity of 3,000 lbs. 
This is filled from a room above the 
machine. An automatic and easily- 
adjusted mechanism controls the mix 
of the salt with the margarine. The 
salt is mixed evenly and the margarine 
worked and kneaded by high speed 
kneaders. When the kneading is com- 
plete the margarine is forced through 
a perforated steel screen from which it 

(Continued on page 36.) 


CONTINUOUS MARGARINE WORKER IN CHICAGO PLANT OF WILSON & CO. 


This machine replaced two workers of the revolving table type. 


In addition to 


eliminating one employee, production has been increased. The savings total 38.7c per 
1,000 lbs. of product, or about $7,000 per year—a return of better than 180 per cent 


on the investment. 


The worker is manufactured by C. Doering & Sons, Chicago, Il. 
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News and Views in This New Field 
of Meat Distributien. 


Chain Meat Stores =a 














KROGER BRANCH CONTROL. 


The branch offices of the Kroger 
Grocery and Baking Co., under the new 
plan of decentralized management, will 
control purchases and other operations, 
according to a statement by Albert H. 


Morrill, president. The stores in each 
of the eighteen states in which the 
Kroger company operates will be oper- 
ated by branch offices almost as sep- 
arate chains. The new system is be- 
ing established to effect further econ- 
omies in merchandising. 


~-——e— 
A. & P. EXPANSION PROGRAM. 


The Great Atlantic & Pacific Tea Co. 
has authorized construction and equip- 
ment expenditures of nearly $3,500,000 
for expansion of warehousing and dis- 
tributing facilities, creating employ- 
ment for more than 2,500 workers. 
Construction costs are spread over ten 
cities—Cincinnati, Newark, Philadel- 
phia, Pittsburgh, Maspeth, N. Y., At- 
lanta, Syracuse, Buffalo, Dallas and Al- 
toona. Several of the larger projects 
were advanced in the company’s build- 
ing schedule in order to facilitate em- 
ployment conditions during the summer 
months. 


The company has recently opened 
two new plants, one at Portland, Me., 
one at Newark, N. J. The former in- 
cludes a warehouse, bakery, and re- 
frigeration plant, and will supply A. & 
P. stores in Maine, New Hampshire and 
Vermont. The Newark plant is a com- 
bination warehouse, food distributing 
depot and bakery. 


————e-—_ 
CHAIN STORE NOTES. 


The 1930 edition of “Chain Store 
Statistics” has been compiled by Mer- 
rill Lynch & Co., and E. A. Pierce & 
Co., and is now ready for distribution. 
It contains a summary of operations of 
79 chain store companies for the 1927- 
1929 period, including stores, sales, 
profits, assets, dividends paid, and mar- 
ket range of common stock. 

The growth of the chain store or 
“multiple-shop” system of retail dis- 
tribution throughout Great Britain is 
given in a new Department of Com- 
merce bulletin, which states that a 
branch store of practically every type 
of chain store can be found in nearly 
every suburban shopping area. The 
largest number of British chain organ- 
izations is in the grocery field. 


Five British chain store companies, 
operating about 6,000 stores, are com- 
pleting negotiations for a merger. The 
companies are International Tea Co., 
Ltd., Home & Colonial Stores, Ltd., 
Lipton’s, Ltd., Maypole Dairy Co., 
Ltd., and Meadow Dairy Co., Ltd. They 
have a total issued capital of 11 502, 253 
pounds sterling. 

Validity of the South Carolina chain 
store tax law is questioned by the 
Southern Grocery Stores, Inc., in an 
injunction proceeding instituted in the 
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Federal District Court of that state. 
Under this law, chain stores are sub- 
ject to a tax of $5 for each store up to 
30, and $150 for the thirtieth store and 
each one in excess of that number. The 
company contends that this law vio- 
lates both the federal and state consti- 
tutions. 
~~ 


SMALL TOWN TRADE GAINING. 


Business is on the increase in towns 
of 1,000 to 10,000 population, according 
to a recent statement by an official of 
the U. S. Bureau of Agricultural Eco- 
nomics before the Advertising Federa- 
tion of America. He claimed that the 
bulk of the farmers’ income is now 
spent in towns in this population range, 
and predicted that this would continue 
for a generation. He stated that al- 
though the farm population has de- 
creased by 4,000,000 persons since 1920, 
the gross cash income from agriculture 
of to-day’s farm population of 27,000,- 
000 is the same as that of the 31,000,- 
000 farm people 10 years ago—$10,000,- 
000,000 a year. 

eX 
TO SELL FROSTED FOODS. 

Negotiations are reported to be un- 
der way by which the Great Atlantic 
& Pacific Tea Co. will arrange to sell a 
part of General Food Corporation’s 
frosted food output. These foods in- 
clude frosted meats, fish, vegetables 
and fruit frozen by the Birdseye proc- 
ess. It is estimated that the proposed 
arrangement would add from 10 to 20 
per cent to the total sales volume of 
General Foods, which totaled $128,- 
000,000 in 1929. 











TO HOLD HARD-CHILLED MEATS. 


Vacuum insulated containers of this 
type, using solid carbon dioxide as the 
refrigerant, are said to be highly efficient 
and have found extensive use in drug 
stores for the storage of ice cream, choc- 
olate covered ice cream, frozen fruits, etc. 


Retail meat stores handling frozen fish 
are also using them successfully. Other 
retailers are planning to use containers 
of this type for the storage of hard- 
chilled meats when this merchandise 
comes on the market, and until such time 
as the demand for these meats has grown 
in volume sufficient to justify the pur- 
chase of refrigerated show cases capable 
of maintaining low temperatures. 
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FINANCIAL NOTES. 


Wesson Oil and Snowdrift and subsi- 
diaries report net earnings for the 
nine months ended May 1 of $1.73 a 
share, compared with 22 cents in the 
corresponding period of 1929. 

Stahl-Meyer, Inc., has declared a 
quarterly dividend of $1.50 a share on 
preferred stock, and 30 cents a share on 
common, payable July 1. The preferred 
dividend will be paid to stockholders of 
record on June 20, the common, to 
those of record on June 25. 

The Childs Co. reports May sales of 
$2,279,333, compared with $2,312,882 in 
the corresponding period of 1929. In the 
five months ended May 31 sales were 
$11,478,365, compared with $11,404,315, 
an increase of six-tenths of one per 
cent. L. E. Buswell, treasurer of the 
company, states in the report: “Net 
earnings from operations have _in- 
creased substantially this year over last 
year. Even during May, in which a 
slight decrease in sales was registered, 
net earnings for the month showed an 
increase.’ 

National Biscuit Co. has declared a 
quarterly dividend of 70 cents per share 
on its common capital stock, payable 
July 15, 1930, to stockholders ‘of record 
on June 20. 

Employes of General Foods Corp. 
and subsidiaries may now purchase the’ 
company’s stock at $50 per share, ac- 
cording to an announcement by C. M. 
Chester, jr., president. Under the 
terms of this offer, which expires 
August i, 1930, the employe may sub- 
scribe for any number of shares up to 
20 per cent of his annual salary. 


oe 
PACKER AND FOOD STOCKS. 


The price ranges of the listed stocks 
of packers, leather companies, chain 
stores and food manufacturers on June 


25, 1930, or nearest previous date, to- 
gether with number of shares dealt in 
during the week, and closing prices on 
June 18, or nearest previous date: 


Sales. High. Low. —Close.— 
Week — June June 
June 25. —June 25.— 25. 18. 
Amal. Leather.. 200° 2% 2 2 3% 
Amer. H. & L. 700 +4 4% 4% 4k 
Do. Pfd. .... 700 21% # 21% #21% +#«222 
Amer, Stores .. 1,600 43 43 43 43 
Armour A ..... 000 4% 4% 456 51 
an, Te. ah awen »750 2 2 2 3g 
Do. Pfd. .... 3,050 60 60 60 62% 
Do. Del. Pfd. 1,050 76 76 76 78 
Beechnut Pack. 2,000 50% 49% 50% 50% 
Brennan Pack.A 700 56 56 56 561% 
a asacee 150 19 19 19 19 
Chick C. Oil... 1,700 20% #20% 20% # #=@.2 
Childs Co. .... 8,400 515% 50 51% 538% 
Cudahy Pack... 1,200 38% 38% 38, 40 
First Nat. Strs. a 49% 47 49 4954 
Gen. — -59,700 52% #51 52% 52% 
Gobel 8,100 8% 8% 8% 8% 
Gt.A. ar. istP fa. 90 117% 117% 117% 117% 
Do. new .... 70 180% 180% 180% 200% 
Hormel, G. A.. 400 26% 26% 26% 26 
Hygrade Food.. 1,700 9% 9% 9% 10 
Kroger G. & B.44,300 22% 22% ##22% 22% 
Libby MeNeill.. 8,900 184% 18% 138% 18% 
McMarr Strs. .. 600 16% 16% 16% 16 
Morrell & Co.. 900 «52 51% 52 54 
Nat. Leather. 350 1% 1% 1 1% 
Nat. Tea ..... 2,700 26% 2% 26 241 
Proc. & Gamb.28,500 69% 68% 69 67 
Rath Pack. ... 200 21 21 21 21 
Safeway Strs...12,800 77% 76% 761%, «75% 
Do. 6% Pfd. 300 98 97% 8 95 
Strauss- Roth 
,. scvevees 700 «14 13% 14 14 
Swift « Co. new 8,300 2814 28% 28%, 29 
Intl. ....10,350 355% 30% 31 3014 
Trunz Pork ... 600 22% ##.21% #«21%~«23 
U.S. Leather... 1,200 9% 9% 9% 10 
Do. A. Pfd.. 2,900 16 16 16 18% 
Do, Pr. Pfd 900 =o 94 94 91% 
Wesson Oil ... 3,100 23% 231% 23% 23% 
Do. Pfd. .... 1,000 56 54% 56 56% 
Wilson & Co... 1,400 35% 3% 3% 314 
oO. A. 2,000 8% 8% 8% 8 
Do. Pfd. .... 400 42% 42% 42% 2 
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THE NATIONAL PROVISIONER 


New Zealand Meat Head Talks of Tariff 
and Meat Grading 


A well-thought out and far-seeing 
program in the marketing of New 
Zealand meat in other countries of the 
world, principally in the British Isles, 
appears to have been developed by the 
New Zealand Meat Producers’ Board. 


David Jones, president of the board, 
was a recent visitor in the United 
States. In the course of a call at the 
editorial office of THE NATIONAL 
PROVISIONER in Chicago he discussed 
not only the general method of opera- 
tion of the board, but outlined the New 
Zealander’s point of view regarding the 
recently-enacted tariff in this country, 
and told something of livestock produc- 
tion on these far-away islands of the 
British Empire. 

Mr. Jones said his country had looked 
to the United States as an important 
market for fancy lambs, but the new 
tariff now raises a rather difficult bar- 
rier. He is of the opinion that New 
Zealand lamb would offer little compe- 
tition for the domestic production 
because it would come in at a time 
when there is extreme scarcity of 
young lambs. 


Trade Reciprocity Might Be Profitable. 


“The American fruit trade finds a 
good market in New Zealand, especially 
during times of the year when fresh 
fruits are out of season with us,” he 
said. “This is particularly true of 
apples. Large quantities of apples and 
other fruits are imported by us from 
the States practically duty free. 

“We think we might have the same 
trade opportunity afforded to us by the 
United States in connection with our 
lambs, as we would send this product 


to you only when your lambs are not in 
season.” 

When asked regarding the kind and 
quality of lamb New Zealand would 
like to export to this country, Mr. 
Jones said: 


“All of the lambs that we would send 
into your country in the three or four 
months that the market would be avail- 
able to us would be milk fat lambs. 
We are top dressing our pastures now 
and they are giving us a continuously 
increasing number of fancy lambs 
ready for market.” 


Meat Grading in New Zealand. 

All New Zealand meats that enter 
the export trade are graded, Mr. Jones 
said. This is done by graders employed 
and paid by the local freezing com- 
panies, but the work is supervised by 
the Meat Producers’ Board. The board 
has a number of inspectors who check 
up regularly on the local inspectors, so 
as to be certain that all meats entering 
the export trade under top brands are 
of uniformly high quality. 

The British market furnishes the 
chief outlet for New Zealand lamb. The 
board supervises not only the grading 
but regulates the export of this prod- 
uct, carefully watching the market 
abroad and supplying only the quantity 
of meat that can readily be absorbed. By 
this means it avoids gluts and famines. 
Since adopting the plan, Mr. Jones says, 
New Zealand exporters have secured a 
considerably better price than when 
hit-or-miss shipments were made. 

Refrigerated boat space for trans- 
porting the product is contracted for 
three years in advance, Mr. Jones hav- 





NEW ZEALAND MEAT HEAD TALKS IT OVER WITH CHICAGO PACKER. 
David Jones of Christchurch, N. Z., president of the New Zealand Meat Pro- 


ducers’ Board, discusses meat topics with W. W. 


Shoemaker, head of the foreign 


department of Armour and Company. (Mr. Jones at right.) 
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ing just signed a contract in London 
covering the coming three years. 

However, the board does not stop 
with getting the production to the 
market, but follows through to the re- 
tail trade. It supplies more than 20,000 
retailers in the British Isles with mer- 
chandising literature and shop posters 
announcing that New Zealand lamb is 
sold there, and calling attention to the 
superiority of this product. All of this 
has aided materially in broadening the 
outlet. 

Dairying and Livestock. 

Dairying is carried on extensively in 
the country, having developed in the 
past fourteen years to a point where 
New Zealand is one of the largest ex- 
porters of dairy products in the world. 

The country produces cattle, but 
sheep constitutes its chief livestock 
product. In the North Island, where 
climatic conditions are favorable to 
luxuriant growth of pasturage, it is 
necessary to run cattle with the sheep, 
in the proportion of about one head of 
cattle to every 4 or 5 sheep. This is in 
order to utilize the luxuriant growth, 
the cattle eating the longer grasses so . 
that the shorter pastures are available 
for the sheep. 

In some parts of the island, Mr. 
Jones said, an acre of pasture will sup- 
port one head of cattle the year around. 

Hog production is carried on in con- 
nection with dairying, but to a rather 
limited extent in comparison with other 
livestock activities. Some frozen pork 
is exported to the United Kingdom. 

Looked Into Quick Freezing. 

Mr. Jones has been getting some 
first-hand information on the new quick 
freezing processes being used and 
developed in the United States, as all 
New Zealand meat enters the export 
trade in a fully frozen condition. 

Also, he has been visiting some of 
the principal packing centers of the 
country to familiarize himself with 
practices followed in the States in the 
slaughtering of livestock and _ the 
preparation of meats. 

Mr. Jones is a member of the New 
Zealand parliament, and_ will sail 
shortly from Vancouver, expecting to 
reach home not in time for the opening 
of parliament, but by the time business 
begins in earnest. He anticipates that 
the matter of increased tariff on prod- 
ucts imported into New Zealand from 
the United States would come up for 
early discussion. 

oe 


ARGENTINE CANNED BEEF. 

Exports of canned corned beef from 
Argentina to the United States during 
April, 1930, totalled 5,047,176 pounds, 
valued at $631,424, according to a De- 
partment of Commerce report. Exports 
of canned roast beef were 325,200 
pounds, with a value of $51,801. 

























Packers’ Traffic Problems 


Comment and advice on transpor- 
tation and rate matters of the 
meat and allied industries. For 
further information, write The Na- | 


tional Provisioner, Old Colony 


Bldg., Chicago, Ill. 
RE-ICING OF MEATS. 

Question: A Southern packer shipped 
a car of pork loins to New York. On 
arrival the loins were found to be in bad 
cendition, and many were too far gone 
to be saleable. Claim was presented, 
but declined on the grounds that the 
shipment made exactly its scheduled 
time and the car was re-iced at each 
designated icing station. The packer 
asks advice as to what can be done to 
collect such a claim. 














Answer: Your statement of facts 
omits the real gravamen of your case. 
Luckily the pile of papers you send 
makes the case complete. 

In this case the car moved and was 
delivered exactly upon schedule, and 
was re-iced at each designated icing sta- 
tion as stated by the claim agent. 


However, your icing instructions stip- 
ulated that crushed ice be used and that 
15 per cent of salt be added thereto. 
Examination of the icing bills and re- 
ports shows the following: 


1. At the first icing station 1,500 
pounds of ice and 125 pounds of salt 
were used. This is only about 8 per 
cent of salt. 


2. At the third station 1,800 pounds 
of ice and again only 125 pounds of 
salt, or only 7 per cent of salt used. 

3. At the fifth or last station 1,500 
pounds of ice and 150 pounds of salt, or 
only 10 per cent of salt used. 


Clearly you have a just claim, col- 
lectable in any court of competent juris- 
diction. However, if you will call the 
attention of the claim agent to this fail- 
ure to follow instructions, only an ex- 
ceedingly dumb man will permit it to 
go to suit. Surely they must know 
their re-icing of this car as reported 
will not hold a temperature safe for 
pork. 

ge 


PERISHABLE FREIGHT HEARING. 


The subjects listed below will be 
given consideration by the National 
Perishable Freight Committee at a 
shippers’ public hearing to be held at 
committee headquarters, room 308, 
Union Station Building, 516 West Jack- 
son Blvd., Chicago, Ill., July 8, 1930, 
commencing at 9:00 A. M. standard 
time: 

No. 2,312—Change from refrigera- 
tion to heater service. 

No. 2,337—Allowance for weight of 
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preservatives shipped with fruits and 
vegetables. 

No. 2,339—Handling shipments under 
ventilation when loaded in brine tank 
refrigerator cars, 

No. 2,3483— Refrigeration charges 
from interstate points to Georgia vs. 
Florida. 

No. 2,344—Additional protective serv- 
ice against cold at intermediate stop, 
hold or reconsigning points and at final 
destination when cars are moving under 
“Carriers’ Protective Service Against 
Cold.” 

No. 2,345—Handling individual cars 
in intrastate movement. 

No. 2,346—Handling LCL shipments 
of fruits and vegetables between points 
in Florida. 

No. 2,348—Shippers’ Instructions— 
Waybill notations. (Change from spe- 
cial ventilation to standard ventila- 
tion.) 

No. 2,349—Charges on shipments re- 
consigned moving under through stated 
refrigeration charges. 

No. 2,351—Refrigeration charges on 
fruit juices and beverages. 

No. 2,353—Charge for salt supplied 
to fruits and vegetables delayed at 
loading station, moving under standard 
refrigeration service. 

No. 2,854—Standard ventilation on 
potatoes (Irish). 

No. 2,360—Protective service against 
cold on bananas. 


~~ fo 
TRADE GLEANINGS 


A municipal slaughter house, to cost 
$100,000, is being considered for Scran- 
ton, Pa. 


Evansville Packing Co., Evansville, 
Ind., has begun improvement and re- 
pair work on its plant, including re- 
building of the coolers, which will cost 
$30,000. 


Wilson & Co. plan repairs and alter- 
ations at their Chicago plant to cost 
$175,000. This includes rebuilding the 
beef cooler building and also the meat 
canning department. 


The Sunflower Cotton Oil Mill, Indi- 
anola, Miss., is rebuilding the mill re- 
cently destroyed by fire. The new build- 
ing will be a 3-story fireproof structure, 
and will cost $300,000. 


The Joslin-Schmidt Corp., glues, oils, 
fertilizers and animal foods, anounces 
removal of its general offices to the 
factory at Lockland Station, Cincinnati, 
O., effective June 16, 1930. 

Charles Hollenbach, Inc., Chicago 
manufacturers of dry sausage, is newly 
incorporated, with a capital stock of 
$100,000. The company will operate 
under the same management as hereto- 
fore. 


Atlee Douredoure, of Douredoure 
Brothers, Philadelphia, Pa., died on 
June 12. Mr. Douredoure was the senior 
partner of the firm, which deals in oils 
and fats. He is survived by his son, 
Bernard Douredoure. 

Construction has begun on the Can- 
adian Industries, Ltd., fertilizer plant 
at Beloeil, Quebec. The plant will man- 
ufacture mixed fertilizers and super- 
phosphate, and it is expected that it 
will be ready for operation in Septem- 
ber. 
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Spices on the Free List 


Good News for Sausage Makers 
in the New Tariff Act 


The new tariff act, which became a 
law with the signature of President 
Hoover last week, has had many critics, 
including some in the meat industry. 

But those who manufacture sausage 
are not inclined to criticize the law or 
the new tariff schedules it provides. In 
fact, they are inclined to give three 
cheers for it! 

The reason is that they see lower 
sausage manufacturing costs through 
reduced spice prices. The spice trade 
can meet this situation because spices, 
with a few exceptions, are placed on 
the free list under the new law. 

Reductions run as high as 2c and 3c 
per lb. in these spice duties. 

Previous rate of duty on a number 
of the principal spice items, together 
with the tariff under the new law, is 
given in the following table: 


Old Law. New Law. 
Cents per lb. Cents per Ib. 
Acid, Tartaric 6 8 
Anise Seed 2 free 
Canary 1 
Caraway Seed 1 free 
Cardamon Seed 10 free 
Cassia 2 free 
Cinnamon 2 free 
Cloves 3 free 
Clove Stems 3 free 
Coriander Seed W% free 
Cumin Seed 1 free 
Celery Seed 2 
Fennel Seed 1 free 
Foenugreek free free 
Ginger 2 free 
Hemp free free 
Laurel Leaves free free 
Mustard Seed 1 2 
Mace 4 free 
Marjoram free free 
Millet 1 1 
Nutmegs 2 free 
Paprika 5 5 
Pepper 2 free 
Pimento 1 free 
Pepper Shells prohibited prohibited 
Poppy 32 32 
Red Pepper 2 5 
Rape free free 
Saffron free free 
Sage 1 
Savory free free 
Sunflower 2 2 
Sesame free free 
Turmeric free free 
Tapioca free free 
Thyme free free 
Tartar (Cream) 5 5 
oo ae 
SAUSAGE PIONEER PASSES. 
Charles Schonland, treasurer of 


Schonland Brothers, Inc., sausage man- 
ufacturers, of Portland, Maine, died on 
Sunday, June 22, following an illness 


of two years. He had been in business 
for 40 years with his brother, Richard 
R. Schonland, and their product had 
a very high reputation. Mr. Schonland 
was born in Cambridge, Mass., Novem- 
ber 2, 1866, and was educated in the 
schools of Lawrence, Mass. He had 
been prominent in business and fra- 
ternal circles in Portland for years. 
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Is Your Paper Late? 


Tue NATIONAL PROVISIONER is put on 
mail trains in Chicago every Saturday 
before 11 a. m. It should reach you 
promptly. 

if there is any delay, please save the 
wrapper mark on it the hour of delivery 
to you by the carrier, and send it to THE 
NATIONAL PROvISIONER, Old Colony Bldg., 
Chicago, Ill. 

This will aid us in obtaining proper 
service for you from the Post Office. 























Rising Prices Next? 

The new weakness in practically all 
markets has been attributed to many 
causes, including the passage of the 
tariff bill. 
such sensitive affairs that news and 


Speculative markets are 


even rumors of news tend to create 
sharp price fluctuations up or down, 
depending upon the character of the 
influencing factor. 

There is a possibility that the price 
pendulum, in seeking its economic level, 
has swung too far in the low direction. 
However, the current depression has its 
bright side. If commodities and stocks 
have sunk to the bottom, there is more 
likelihood of rising prices than of still 
further drops. 

If these rising prices can stimulate 
buying, they will have brought about 
just what all industry is in such great 
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need of. There has been too much 
holding on to money, too much feeling 
that because paper profits have been 
wiped out the victims are poor indeed. 
When more spending is done and it is 
realized that good and not disaster has 
not followed in its wake, the psycho- 
logical influence will be advantageous. 

There is just as much actual money 
in the country now as there was be- 
fore the stock market bubble was punc- 
tured last October. Many people have 
less money than they thought they had 
at that time. The trouble was that too 
few recognized the difference between 
real profits and paper profits. 

If the most recent break, wherein 
many commodities have dropped to sub- 
normal levels, results in rising prices 
and a stimulation of buying, it will 
have found complete justification. 

—— fe 


The 1930 Tariff 


Industries that have been having 
shivers up and down the spine, because 
of the long-drawn out discussion of 
tariff matters and attendant uncertain- 
ties in many markets, can now settle 
down to business. The tariff bill is 
law. 

So far as the meat packing industry 
is concerned it gives protection both in 
the case of raw material and in the 
finished product. 

There has been more beef imported 
into the United States, either as frozen 
or canned beef, and to a more limited 
extent fresh beef, than any other meat. 
The tariff on this class of meat is 
doubled. On the other hand, the tax 
on beef animals coming across both the 
northern and southern borders is con- 
siderably increased in the case of both 
feeder cattle and cattle ready for 
slaughter. 

The rate on both fresh and cured 
pork meats is materially increased, and 
that on live hogs is more than doubled. 
This 
against Canadian pork and live hogs 
These offer 
practically the only source of real com- 


raises a considerable barrier 


from across the border. 


petition, under present conditions. 
The rate on dressed lamb is increased 
This relieves the 
American producer of the possibility 
of any serious competition from the 
New Zealand frozen product. The ex- 


nearly 60 per cent. 


27 


perience with the imported New Zea- 
land lambs, which came into this coun- 
try after the war and met with such 
good reception, demonstrated the pos- 
sibility of material competition from 
that quarter. 

The rate on lard was increased 200 
per cent, and that on lard compounds 
and lard substitutes 25 per cent. 

The industry received less protection 
on the by-product side. The rate on 
tallow remains the same, as does that 
on oleo oil and oleo stearine. Both 
of these products have been in the 
price doldrums for a long time, the 
domestic price having fallen below that 
of a number of years. Many other in- 
edible by-products, such as certain kinds 
of dried blood, sausage casings, bones, 
horns, hoofs, glue stock, etc., remain 
on the free list. 

Hides and skins, the principal by- 
product of the cattle industry, were 
finally given a duty of 10 per cent ad 
valorem. This is one item that created 
much discussion and apparently was 
included finally because the schedule 
was assumed to be designed primarily 
to assist agriculture and that industry 
was insistent in its demand for the 
removal of hides from the free list. 

Whether or not the new tariff act 
will have any material influence on the 
meat packing industry remains to be 
seen. Threats of retaliation have ac- 
tually been put in force in few cases. 
Perhaps the most outstanding of these 
is Cuba where the rate on meats and 
meat products was materially increased, 
effective the middle of May, with a 
graduated upward scale during the 
coming five years at the end of which 
the high rates attained become perma- 
nent. 

There are those who believe that the 
disadvantages of the measure will more 
than outweigh any advantages it may 
have. At any rate the flexible provi- 
sions which President Hoover urged 
from the start are embodied in the law 
so that where necessary relief will be 
possible without waiting for the pass- 
age of another law. 

Perhaps by the time a new basic law 
must again be made the country will 
have seen the advantages of taking the 
tariff out of politics and basing it en- 
tirely on economic considerations. 
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Practical Points for the Trade 


(Contents of THE NATIONAL PROVISIONER are copyrighted and may not be reprinted except by permission) 


Buying and Testing 
Sausage Casings 
II—Hog Casings. 


Supplies of hog casings have 
been large for some time and 
prices lower than for a number of 
years. In spite of this, a tierce of 
hog casings represents a consider- 
able investment, and every effort 
should be made to handle it with 
as much facility and care as in the 
days of more costly product. 


In THE NATIONAL PROVISIONER of 
June 14 general instructions were given 
on the ordering of casings and the meth- 
od of testing sheep casings. 

In the following article the testing and 
pases of the hog casing product is out- 
lined. 


The method of purchasing and re- 
ceiving hog casings is identically the 
same as with sheep casings, but the 
testing will vary in detail. 

Stocks. — The sausage department 
should be held accountable for the care 
of the stocks for sausage room account. 
Inasmuch as sausage casings are the 
most valuable of all by-products, pacl:- 
ages that have been opened should be 
kept under lock and key constantly. 
The foreman, or some other trustworthy 
person, should be held responsible for 
the current use of the casings. 

Testing.—On purchases of hog cas- 
ings, remove two samples from each 
barrel for testing purposes. 

The first sample should weigh twenty- 
five pounds, for a shaking test to deter- 
mine the percentage of salt in the cas- 
ings. The other sample is to consist of 
five bundles, to be “water-run” for 
yardage measurement and a general 
quality test. 

In removing these samples from the 
barrel or tierce, it is customary to draw 
from various parts of the container, the 
top, bottom and side walls. 

Saltage Test.—First make the salt- 
age test, consisting of the twenty-five 
pounds mentioned, which are to be 
shaken free of salt but not whipped, 
during a period of thirty minutes, the 
usual time allowed in casing tests to 
determine the percentage of salt by 
shaking. The number of bundles re- 
quired to make the even weight of 
twenty-five pounds should be shaken as 
free of salt as possible within the speci- 
fied time of thirty minutes. 

In case it is difficult to strike an even 
weight of twenty-five pounds, then the 
actual weight in pounds and ounces 
should be carefully recorded, before and 
after shaking. The percentage of salt 
obtained by the difference in weight 


represents the actual saltage allowance. 

Moisture Allowance.—The question of 
moisture frequently arises after the 
salt is shaken out. A reasonable allow- 
ance of moisture, not to exceed 15 per 
cent, is usually acceptable, but in some 
cases as high as 30 per cent has been 
discovered. 

When the moisture content is exces- 
sive, the buyer may insist upon wring- 
ing the casings, which is not unreason- 
able when there is an excessive amount 
of pickle in the casings. This necessi- 
tates a moisture test by wringing or 
squeezing, but not twisting the casing. 

Weigh the casings free of salt, after 
the shaking test has taken place. Then 
the casings are to be wrung and 
weighed again, as the difference between 
these weights represents the amount of 
moisture in the casings. 

Then the question arises as to what 
the proper allowance of moisture of 
casings should be. There is usually no 
objection to 10 or 15 per cent of mois- 
ture, although some buyers demand not 
more than 10 per cent. 

This moisture allowance is added to 
the saltage allowance obtained on the 
saltage test, and the two combined 
represent the total saltage allowance on 
the purchase of each barrel or tierce 
accepted in this manner. 

Yardage Test.—On the five bundles 
that are removed from the container, to 
be water-run for yardage measurement 








Dry Cured Bacon 


Fancy dry-cured bacon is 
always in brisk demand. It 
is especially well suited for 
selling sliced in cartons, and 
appeals to the trade that de- 
mands a high grade product. 

It is not difficult to make, 
if you know how. 

Complete directions for 
making this fancy product 
have been prepared by THE 
NATIONAL PROVISIONER, and 
may be had by subscribers 
by filling out and mailing 
the following coupon, to- 
gether with a 2c stamp: 

The National Provisioner, 
Old Colony Bldg., Chicago. 


Please send me formula and di- 
rections for making Fancy Dry 
Cured Bacon. 


i acekadh sees a ee 
Enclosed find 2c stamp. 




















and quality, there is no necessity for 
weighing the casings. The surplus salt 
should be shaken off; then thoroughly 
soak the casings in lukewarm water. 
Temperature of water should be about 
70 degrees. Allow the casings to soak 
for about one hour. Then carefully 
separate each strand, measure the total 
footage length and count the number of 
pieces in each bundle. 

Measurement.—Schedule for measure- 
ment is as follows: Narrow hog cas- 
ings, 1 1/16 down in diameter measure- 
ment. Regular hog casings, up to 1% 
diameter measurement. Narrow me- 
dium hog casings, 1% to 1% diameter 
measurement. Mediums, 1% to 1% 
diameter measurement. 

Everything over this is “wide” with 
the exception of a few that are made 
“extra wide,” and measure over 1% in. 
in diameter. 


Hog casings sold as a standard pack 
should not contain any short lengths 
less than six feet, and on the measuring 
test any pieces under six feet in length 
should be thrown out as wasted and not 
counted in the measurement of footage 
per pound, free of salt. 

As a rule this very seldom occurs, 
unless done by some careless workmen, 
as all producers aim to make a special 
selection of short hog casings, com- 
monly called “stumps,” which are 
packed separately, for which there is a 
fair demand, especially during the pork 
sausage season. 

Packers use these short lengths in 
their own sausage department, selling 
their surplus of number one casings. 
Otherwise short lengths are sold at a 
great discount under the prices of 
standard goods. 

The test as applied to hog bungs will 
be discussed in the next article in this 


series on “Buying and Testing Casings.” 


rs 


High Grade Neatsfoot 


Neatsfoot oil is manufactured in a 
number of grades, regarding which a 
packer asks the following: 


Editor The National Provisioner: 
Please let us know what is meant by 20 D.C. T. 
neatsfoot oil. How is this grade of oil produced? 


The term 20 D.C.T. refers to neats- 
foot oil with a cloud test of 20 degs. It 
is the highest grade of neatsfoot oil 
made. Such oil is produced by graining 
neatsfoot stock for approximately two 
weeks. The oil produced in the first 
pressing is this first grade which has a 
cloud test ranging from 18 to 25 degs. 

It is sometimes known in the trade 
as export pure neatsfoot oil. 





np i 2a a 


1930. 


ty for 
is salt 
ughly 
water. 
about 
» soak 
efully 
- total 
ber of 


asure- 
r cas- 
isure- 
01% 
' me- 
meter 


. 1% 


with 
made 
% in. 


pack 
igths 
ring 
ngth 
1 not 
tage 


curs, 
men, 
ecial 
com- 

are 

is a 
pork 


s in 
ling 
ngs. 
at a 

of 


will 
this 
igs.” 


owes **F 
pf 


ced? 


ats- 


oil 
ing 
[wo 
irst 
sa 
gs. 
ade 





June 28, 1930. 


Black Spots on Sausage 


A Southern packer is having trouble 
with black spots on some of his sausage 
on which he uses color in the cook vat. 
He says: 

Editor The National Provisioner: 

We are having trouble with our wieners turning 
black on our customers’ hands as well as after 
having been hauled for a day or two. We use 
only a certified color, but when the tank is drained 
there is a black residue around the sides and 
bottom. 

Our cook tank is lined with galvanized tin and 
we use a small amount of vinegar along with the 
color. Could this be causing the trouble? 

From the description given it would 
seem that this color difficulty is due to 
the commercial color being used, and 
the matter should be taken up with the 
company from which it was purchased. 

Manufacturers of certified color send 
a sample of each batch made up to the 
federal meat inspection laboratories at 
Washington, D. C., for approval, and 
no shipment is made from the lot until 
this approval, along with a_ serial 
number, is received. 

Certified color should carry a meat 
inspection serial number. The buyer is 
then sure that the product has met 
government approval and is all right. 

It is doubtful if the use of a small 
amount of vinegar in the tank would 
have any influence such as this inquirer 
describes. Of course, if the galvanized 
tin is rusted much or is at all pitted, 
the tank should be re-galvanized. 


-—— ep 
Avoiding Stream Pollution 


Trouble resulting from waste dumped 
into a nearby stream is being experi- 
enced by a renderer who says: 

Editor The National Provisioner: 

Have been having some trouble at my rendering 
plant. Nearby farmers claim that the tank water 
and waste which runs into a small creek is kill- 
ing the fish. I have been using a gravel filter. 

Is it possible for waste water to kill fish as 
these parties claim? How could we construct a 
suitable filter that would purify the water and 
meet objections? 

Waste such as this renderer is turn- 
ing into a stream will kill the fish. The 
waste itself is not poisonous but it 
absorbs so much of the oxygen that 
there is not a sufficient amount left to 
enable the fish to live. 

Perhaps the least expensive way for 
this renderer to meet all objections is 
by the installation of one of the small 
modern rendering systems. This will 
leave nothing to be dumped into the 
stream, will materially reduce odors 
about the plant, and will avoid the 
troubles being experienced. 

In the newer systems of rendering, 
the tank water is recovered with the 
cracklings, which correspond to the 
tankage in the system this inquirer is 
now using. This obviates the necessity 
of disposing of such water. 

The residue or cracklings left after 
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the grease is extracted can usually be 
sold to good advantage for use in pre- 
paring chicken feed. Some producers 
sell their entire production to nearby 
farmers, who are glad to come to the 
plant and haul the cracklings away at 
a fair price to the renderer. 

Small sized units of equipment can 
be bought at a reasonable outlay. 


Some time ago there appeared in THB 
NATIONAL PROVISIONER an article on 
“How to Run a Tank House.” This is 
equally applicable to packers and render- 
ers and contains much _ information. 
Copies can be secured by subscribers by 
sending a 2c stamp with request to THE 
NATIONAL PROVISIONER, Old Colony 
Bldg., Chicago, Ill. 


a re 
Painting Cooler Coils 


Can ammonia pipes in coolers be 
painted to overcome rust? A _ packer 
writes regarding this as follows: 

Editor The National Provisioner: 

Would you kindly advise us what you think of 
painting coils in coolers that are filled with 
ammonia to do away with their rusting? 

Do you think it would in any way injure the 
effectiveness of the cooling system? 

Painting ammonia coils in the cooler 
to keep down rust is sometimes done, 
and is reported to be satisfactory. 


One packer has put on a paint which 
does not dry. It is found quite satis- 
factory provided it is not necessary to 
come in contact with the pipes. The 
wet pipe will take this paint. He has 
used it on rails right above hogs and 
it has stopped the dropping of rust on 
the hogs, as it coats over the rust. 

Painting cooler coils would have no 
material influence on the effectiveness 
of the cooler system. 








Short Form Hog Test 


Do you know each day 
how your hogs “cut out’? 

Do you know how to fig- 
ure all operating charges 
and expenses so as to get at 
your cutting profit or loss 
per day per cwt.? 

THE NATIONAL PROVISION- 
ER’S revised Short Form 
Hog Test enables you to 
keep track of this each day. 

If you want a supply of 
these test forms for daily 
figuring fill out the follow- 
ing and mail it at once: 

The National Provisioner, 

Old Colony Bldg., Chicago. 


Please send me...... copies of the Short 
Form Hog Test for daily figuring. 








Pee e eee e eee eres ewer eseeeeseeeeee 


I hee eicvcctcvciccccncddcecedenscceces 
Single copies, 2c; 25 or more, 1c each; 
quantities, at cost. 
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Operating Pointers 


Por the Superintendent, the En- 
gineer, and the Master Mechanic 


























HOW TO SPECIFY STEAM. 
By W. F. Schaphorst, M. E. 

Specifications have been written for 
nearly everything. The last to join 
that class is our much used friend, 
“steam.” A prominent concern has pre- 
pared a “standard specification” for 
steam, as follows, to insure clean and 
dry steam: 

“Steam shall be entirely free from 
all solids—both soluble and insoluble. 
Samples of condensed steam shall not 
show more than nine parts total solids 
per million, which is the tolerance to 
cover dissolved copper and iron from 
the test condenser, unavoidable dust 
contamination during the collection of 
the sample and its evaporation, and un- 
avoidable errors in the laboratory de- 
termination of total solids. 

“Steam shall be entirely free from 
all moisture. Throttling calorimeter 
tests at any time shall not show a vari- 
ation of more than two-tenths of one 
per cent from 100 per cent dryness, 
based on the determined normal of the 
calorimeter. The permitted variation of 
two-tenths of one per cent is the toler- 
ance for unavoidable variations in radi- 
ation and thermodynamic changes.” 

To some users of steam it might 
seem that specifications are unneces- 
sary—that “steam is steam,” and that 
specifications can’t make it any dif- 
ferent. But not so. An instance is cited 
of a prominent manufacturer who de- 
cided to adopt standard specification 
steam and as a result, is now saving 
nearly $6,000 per year. 

There is a saving in fuel due to in- 
crease in superheat and reduced blow- 
downs; the 2,600 kw. turbines need not 
be cleaned so often, if at all, thereby 
creating a saving of over $2,000; an 
important saving in packing rings and 
labor replacing the rings on the Cor- 
liss engine; and a saving of over $200 
that would otherwise be spent for clean- 
ing the governors on ten smaller vari- 
able speed engines. That being the 
case clean and dry steam is surely 
worth seeking and having when used 
in large amounts. 


a 
LIVESTOCK IN ENGLAND. 


A downward trend in livestock pro- 
duction in England and Wales was re- 
vealed by a midwinter census taken this 
year for comparison with the midsum- 
mer census of a year ago, and recently 
made public. The hog population was 
9 per cent under that of the summer, 
brood sows decreased from 307,000 to 
304,000 and other hogs of all ages 
showed a reduction of 10 per cent. 
Sheep were 25 per cent under the pre- 
vious estimate, and cattle showed a 
decline of about 3 per cent. 
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“PACKAGES THAT SELL” 


are essential in meeting 





today’s competition 


a : ? 
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CONCENTRATE YOUR SELLING AT “POINT OF PURCHASE” 
eee: 1 Ee a 


More intensive selling effort concentrated at “point of sale” 
means increased volume of business and decreased selling costs. 

Your package is your most important sales help. It can 
deliver the final punch of your advertising and sales at that 
vital point where consumers, money in hand, are ready to buy. 

Containers by Continental are helping many manufacturers 
to give greater sales appeal to their products. A call will bring 
a representative qualified, thru years of experience, to assist 
in the creation of packages that will help you to increase your 


sales. It costs you nothing to secure this service—it may mean 





much in increased profits. 


CONTINENTAL CAN COMPANY, INC. 


Executive Offices: NEW YORK: 100 E. 42nd St. CHICAGO: 111 W. Washington St. 
SAN FRANCISCO: 155 Montgomery St. 


1905 — CONTINENTAL’S SILVER ANNIVERSARY — 1930 
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A Page for the Packer Salesman 


Selling the Entire List 


One Salesman Finds the Trick 
Easy With Proper Methods 


Despite preachings of sales 
managers to “sell the entire list,” 
many salesmen continue to hit 
the high spots until they are 
brought up short in the face of 
urgent need for greater volume. 


Then quite often they “dis- 
cover” this added volume is to be 
had by selling the items they 
previously neglected—an added 
volume they might have had 
previously had they gone after it. 


These salesmen, having “dis- 
covered” how to increase volume 
by selling the entire list, quite 
often take the credit for the 
achievement. They forget that 
they are only doing what they 
have always been urged to do. 

In the following letter, a meat sales- 
man tells how he is building volume by 
concentrating on items he had formerly 
neglected more or less. Salesmen may 
find in his method of working an idea 
that will be of value to them. He says: 
Editor THE NATIONAL PROVISIONER: 

I read the Salesmen’s page of THE 
NATIONAL PROVISIONER and have picked 
up many good ideas that have been of 
much value to me. I have been par- 
ticularly interested in the letters which 
have appeared recently, especially those 
in which ideas to increase volume have 
been given. 

It is fortunate, perhaps, that none of 
us has a monopoly on ideas. I have 
often wished that there might be some 
arrangement whereby meat salesmen 
could get together at least once a year 
and exchange ideas. Were this pos- 
sible it seems reasonable to expect that 
meat selling efficiency would be in- 
creased materially. 

This, of course, may not be practi- 
cable. But there are other ways in 
which meat salesmen can exchange 
information. One of these is through 
letters published on the Salesmen’s 
Page of THE NATIONAL PROVISIONER. 

Remedy for Drop in Volume. 

In common with meat salesmen in 
many other sections of the country, I 
have been up against rather stiff chain 
store competition during the past sev- 
eral years. In some few instances I 
have been able to do business with indi- 
vidual stores of chains, but for the most 
part chain buying is done outside my 
territory. 

The situation has meant the loss of 
considerable volume to me, and I have 


found it difficult to make up for the 
loss. But no matter how I looked at 
the subject or how much thought I gave 
to it, I always came to the same con- 
clusion. This was that either one of 
two things, or both, had to be done— 
get new customers or sell more to old 
customers. 

In either case the prospects did not 
look promising until I read in THE 
NATIONAL PROVISIONER how one sales- 
man increased his tonnage by making 
a real effort to sell his entire list. This 
started me thinking. In looking over 
my sales slips I was struck with the 
persistency with which customers 
bought certain products from me and 
did not buy others. Further investiga- 
tion revealed similar buying habits all 
down the line. 

Induce Buyers to Add New Items. 

This information gave me the open- 
ing I was seeking and a line along 
which to proceed. Now, before calling 
on a, customer, I check up a list I have 
prepared which shows just what mer- 
chandise he has been in the habit of 
buying from me. Selling him his usual 
purchases is quickly concluded, as a 
rule. 

The rest of my time with him is 
spent in trying to induce him to handle 
one or another of our products which 
he has not bought from us previously. 

The results have been very gratify- 
ing. Gradually I am getting each of 
my customers to use a greater variety 
of our products, and as we handle poul- 
try, canned goods, cheese, butter and 
eggs, in addition to a full line of fresh 
and processed meats, I can foresee still 
better results. 

And, in this connection, I have found 
it profitable to talk one or two new 
products at a time rather than several. 
I am content, when a customer has 
placed orders for one or two products 
he had not bought from us before, to 
let him rest for the time being. On 
the next call I go after him for an- 
other item. 

If salesmen will check their cus- 




















tomers’ purchases against the list, it 
may be that many of them will dis- 
cover a situation similar to mine. If 
the quality of the goods is right, it is 
a cinch to induce customers to buy 
products they have not stocked hereto- 
fore. Selling the entire list is the best 
way I know to build tonnage. 
Yours very truly, 
MEAT SALESMAN. 








Tips for Your Trade 











PUSHING PICNIC SPECIALS. 

It is not too early at this time to 
remind your customers to start pushing 
ready-to-serve meats. Building a good 
volume on these products, one retailer 
found, is largely a matter of having a 
good assortment and bringing the meats 
to the attention of housewives. 

One store maintains a display of 
“picnic specials” during the season. It 
consists of a variety of ready-to-serve 
meats, canned goods, cheese, etc., as 
suggestions for the customer who is 
planning a day in the open. 

On Fridays a sign suggesting that 
the customer place her orders for picnic 
necessities on that day is added to the 
display. 

“Let us help you plan your picnic,” 
the sign reads. “Our line of meats for 
the outing is complete. We carry in 
stock at all times the foods you need 
to make your outing a success. Orders 
for ‘picnic specials’ placed today will 
be ready tomorrow at any time speci- 
fied.” 

One salesman has passed on this idea 
of a “picnic specials” display to most 
of his customers, many of whom have 
used it with good results. Perhaps it 
would be useful in helping some of 
your customers to build volume on 
ready-to-serve meats. 

———&e—--— 
PERSISTENCE PAYS. 


A meat salesman recently landed a 
prospect after having called on him 
regularly, without results, for over five 
years. The retailer is a large buyer 
and his account is a profitable one. 

Some salesmen will call on a pros- 
pect a few times, and if they get no 
encouragement will scratch him off the 
list or decide to call on him only occa- 
sionally. 

It pays to be persistent, especially 
with the large buyers. One never can 
tell when, for some reason or other, 
the prospect may become dissatisfied 
with a firm he is dealing with and 
switch his business to another. 
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HOFFMAN’S 
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Hickory Brand Salami 











2 fast Sellers for You 











These two items are great additions to your Dry Sausage 
Department to help build up an increasing volume of business 
at a good profit. 


Their appearance, taste, and standardized reliability build up 
public demand wherever they are used. 


Write us for our complete plan of co-operation in helping you 
establish a more profitable Dry Sausage Department. 


This co-operation is based on our experience, results gained 
for our hundreds of customers. 


WRITE TODAY 


J. Ss. HOFFMAN COMPANY 


CHICAGO—NEW YORK 
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Provision and Lard Markets 


Market Depressed—Liquidation Con- 
tinues— New Low Levels — Hogs 
Lower—Demand Moderate. 


The market has felt the influence of 
the depression in other commodities 
and has declined to new low levels for 
the season. Hogs have felt the general 
influence of declining prices and have 
been weak and under pressure. Re- 
ceipts of hogs have been in excess of 
the demand which has accentuated the 
downward tendency. 


Demand has not been stimulated by 
the decline to any extent, as the trade 
is apprehensive of a further liquida- 
tion in commodities, regardless of what 
the individual merits of any one partic- 
ular commodity might be. The world 
wide deflation in all commodities and 
the pronounced weakness in stocks 
creates a situation which makes in- 
fluences effective that ordinarily are 
not considered to any considerable ex- 
tent in market tendencies. 

Product Influenced by Other Markets. 

The question of supply and demand 
is seemingly having little influence, as 
compared with the state of mind in 
the world-wide market. In the big 
staples, the markets are watching the 
stock market, and the stock market is 
watching commodities. Weakness in 
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any one of them is a factor of influence 
in other markets. 

Outside interest in the market is 
small, and speculation is light. There 
is a fair outward movement of prod- 
ucts from producing points, but not in 
sufficient volume to be a factor with 
the general commodity depression. The 
decline in hogs to the lowest levels of 
the year has naturally been reflected 
in product prices to a certain extent 
and has tended to discourage invest- 
ment buying until there should develop 
some indications of a change in com- 
modity tendencies. 

Reports on business conditions are 
being watched very closely. In some 
sections there is evidence of improve- 
ment in employment, but it is not yet 
general. A very unsatisfactory phase 
of the situation is the persistent high 
retail prices for meats and fats. These 
tend to restrict consumption very gen- 
erally, and it is difficult for the con- 
suming trade to visualize the reasons 
for high prices in view of the action of 
the livestock market. 

Lard Exports Lower. 

Exports are showing a fair total, 
but are not sufficiently important to 
have any material bearing. The ex- 
ports for the half-year show a decrease 
of approximately 3,000,000 lbs. in hams 
and shoulders. Bacon exports are about 
the same as last year, while lard ex- 
ports show a decrease of 48,000,000 Ibs. 
Pickled pork shows a decrease of 6,- 
000,000 Ibs. 

The comparative figures of exports 

(Continued on page 34.) 








Hog Cut-Out Value Shows Improvement 


Prices of hogs and fresh pork cuts 
show a drop this week compared with 
prices of last week. The drop in hog 
prices, however, was relatively greater 
than for the fresh cuts, so that con- 
siderable improvement is shown by the 
Short Form Hog Test on four represen- 
tative weights of hogs. 

There is still enough uncertainty in 
the livestock, fresh meats, cured prod- 
ucts, grain and commodity markets to 
warrant careful pork operations by the 
packer. Every packer should know 
just how his hogs are cutting out. If 
he does not have this information he 
will not know what he is warranted in 








paying for hogs and must be guided 
by guess. 

Current cutting losses range from 
39c per hog on the lightest averages 
shown to $2.41 in the heaviest, based 
on prices of product in carlots at Chi- 
cago on June 26, as shown in THE 
NATIONAL PROVISIONER DAILY MARKET 
SERVICE. 


These results are based on average 
costs and credits. The figures ap- 
plicable to each plant should be substi- 
tuted for these. Yields will also vary, 
depending on the quality of the hogs 
slaughtered and the style of dress. The 
yields shown in the following table are 
based on packer dress. 
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June Pig Survey 


A decrease of about 6 per cent in 
the spring crop of 1930 from that of 
1929 for the United States as a whole, 
and about 3 per cent decrease for the 
eleven states in the Corn Belt, is indi- 
cated by the June pig survey of the 
U. S. Department of Agriculture. All 
other areas also indicated decreases, 
with the greatest decrease in the South 
Central states. 

However, the Department of Agricul- 
ture discounts this apparent decrease 
to some extent by pointing out that if 
the June survey’s estimate bears the 
same relation this year to the actual 
market supply from the Corn Belt 
states that it has in the past three 
years, this year’s spring crop will be 
but little different from that of last 
year, and somewhat smaller than in 
1928. 

The number of sows farrowed this 
spring showed a decrease of about ten 
per cent for the United States as a 
whole, and a decrease of about seven 
per cent for the Corn Belt. This was 
partly off-set by an increase in the 
number of pigs saved per litter, espe- 
cially in the Corn Belt area west of 
the Mississippi river. 

The survey indicates that fall far- 
rowings this year will show but little 
change from those of last fall. 

This feature, of course, is going to be 
affected in a measure by the extent of 
the present industrial depression and 
the recent decline in all commodity 
prices. If the live hog market con- 
tinues its decline, more of the sows 
now on the farms will probably be sent 
to market, resulting in decreased fall 
farrowings. 

On the other hand, with the recent 
sharp decline in dairy products, and 
the very favorable feeding ratio of 
the present low-priced corn, the pro- 
duction of hogs is assuming a very at- 
tractive appearance to some dairy 
farmers. 

The full text of the Department’s 
survey is as follows: 

A decrease of about 6 per cent in 
the spring pig crop of 1930 from that 
of 1929 for the United States as a 
whole is shown by the June pig survey 
of the U. S. Department of Agricul- 
ture, covering about 72,000 farms, The 
decrease shown in the 11 Corn Belt 
states was about 3 per cent; all other 
areas also showed decreases, these be- 
ing 21 per cent in the North Atlantic, 
2 per cent in the South Atlantic, 28 
per cent in the South Central and 17 


per cent in the far western. This 
survey was made in cooperation with 





34 


the Post Office Department through 
the rural mail carriers. 


The number of sows farrowed this 
spring showed more of a decrease than 
did the number of pigs saved. For the 
United States as a whole the decrease 
in sows farrowed was about 10 per 
cent and for the Corn Belt the decrease 
was about 7 per cent. Weather during 
and after farrowing time was gener- 
ally favorable this spring, which re- 
sulted in an increase in the number of 
pigs saved per litter in most areas. 
This increase was especially large in 


the Corn Belt area west of the Missis-* 


sippi River, where the average size of 
litters saved increased from 5.53 to 
5.84. For the whole Corn Belt and for 
the United States the number of pigs 
saved per litter this spring was the 
largest shown for the spring crop in 
the 8 years for which similar surveys 
have been made. 


The reports of the number of sows 
bred or to be bred for farrowing in the 
fall of 1930 point to but little change in 
the number that will farrow this fall 
from the number that farrowed in the 
fall of 1929, if the relationship between 
breeding intentions and subsequently 
reported farrowings is about as shown 
in the preceding three years. The re- 
port shows intended increases of 18 per 
cent for the United States and 15.5 per 
cent for the Corn Belt in sows bred to 
farrow this fall, compared with sows 
farrowed in the fall of 1929. For the 
preceding three years December far- 
rowings have been below June breeding 
intentions on the average by about the 
amount of the increase in breeding in- 
tentions shown in the June survey this 
year. 


The number of hogs over six months 
of age, including brood sows, on June 
1 this year was somewhat smaller than 
a year ago, as shown by comparing the 
average number reported per farm and 
per 100 acres of land this year and 
these averages of June 1 last year. For 
the Corn Belt this reduction amounted 
to about 8 per cent. If the number 
of sows kept for farrowing this fall is 
about the same as last fall, some re- 
duction from last year in the supply 
of hogs for market during the four 
months June to September is indicated. 

If the June survey this year indi- 
cates the change in the market supply 
of spring pigs from the Corn Belt 
states about as the June surveys for 
the past three years have indicated 
these changes, the market supply from 
this year’s spring crop will be but little 
different from the supply from the 
1929 spring crop and somewhat smaller 
than the supply from that of 1928. 

oo 
PROVISION AND LARD MARKETS. 
(Continued from page 33.) 

covering the period from January 1 to 
June 14 shows a loss in lard exports to 
Germany of 30,000,000 lbs. and of 3,- 
000,000 to United Kingdom, with a loss 
of 5,000,000 lbs. to other European 
points and a loss of 13,000,000 Ibs. to 
miscellaneous countries. The compar- 
ative totals follow: 


This year Last year 

Hams and 
shoulders 57,925,000 60,166,000 
Bacon 68,162,000 68,394,000 
Lard 326,862,000 374,069,000 
Pickled pork 13,332,000 19,159,000 
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PORK—The market was steady, and 
rather quiet, with prices slightly lower. 
Mess was quoted $31.50; family, $33.50; 
fat backs, $21.50@25.00. 

LARD—A slightly softer undertone 
prevailed, with no decided betterment 
noted in demand. At New York, prime 
western was quoted at $9.85@9.95; 
middle western, $9.70@9.80; city, 93éc; 
refined to the continent, 10c; South 
America, 10%c; Brazil kegs, 11%4c; 
compound, car lots, 10@10%c. 

At Chicago, regular lard in round 
lots was quoted 2% over July; loose 
lard, 85c under July. 

BEEF—The market was steady,-with 
demand more or less routine. At New 
York, mess was quoted at $24.00; 
packet, $23.00@25.00; family, $25.00@ 
26.00; extra India mess, $42.00@44.00; 
No. 1 canned corned beef, $3.10; No. 2, 
$5.50; 6 lbs. South America, $16.75; 
pickled tongues, $70.00@75.00 per 
barrel. 








See page 39 for later markets. 








PORK PRODUCTS EXPORTS... 


_ Exports of pork products from _prin- 
cipal ports of the United States during 
the week ended June 21, 1930: 


HAMS AND an el od INCLUDING 





WILTSHIRES. 
Jan. 1, 
——Week ended——-_ ’30 to 
June June June June 
21, 22, 14, 21, 
1930. 1929. 1930. 1930. 
Mibs. Mlibs. Mibs. M lbs. 

ESE s Decha we boas 1,702 2,615 2,737 65,198 
To Belgium ........ 31 61 131,085 
United Kingdom . 1553 2,445 2,044 51,368 
Other Europe ...... ite aire 42 516 
7B ee 3 28 70 = 2,587 
Other countries . 115 81 568 9,642 

BACON, INCLUDING CUMBERLANDS. 

BE casukas kG sam 4 1,761 2,487 2,184 67,207 
To Germany ....... 28 235 185 3,274 
United Kingdom ... 1,244 1,714 1,409 37,413 
Other Europe ...... 421 337 366 14,950 
ear 5 6 14 7,162 
Other countries .... 63 145 210 384,408 

LARD. 

eR AER oe 9,725 13,270 12,101 348,242 
To Germany ....... 685 2,962 4,088 68,789 
Netherlands ........ 437 967 604 22,596 
United Kingdom ... 5,682 6,816 4,586 117,473 
Other Europe ...... 1,461 654 423 42,611 
RS ar pre 843 1,289 1,259 38,029 
Other countries .... 617 582 1,191 58,744 

PICKLED PORK. 

MMOL As sana sen 329 426 343 «(16,128 
To United Kingdom 23 37 16 1,484 
Other Europe ...... 40 2 ae 799 
er 149 305 285 4,898 
Other countries .... 117 82 42 8,7 

TOTAL EXPORTS BY PORTS. 
Week ended June 21, 1930. 
Hams and Pickled 
shoulders, Bacon, Lard, pork, 
Mibs. Mlbs. MlIbs. M Ibs. 

Dn se4.vexwange ds 1,702 1,761 9,725 329 
DEE Wosceas ee ae ee 22 95 1 18 
eae 665 1,706 51 
oo er 379 98 1,607 1381 
i. eer 3 +» 5138 cae 
New Orleans ...... 16 7 947 79 
ee. Sess 28 896 4,925 50 
SR. snisesus. <<oe awe 26 apis 

DESTINATION OF EXPORTS. 
Hams and 
shoulders, Bacon, 

Exported to: Mibs. M lbs. 
United Kingdom (Total)............ 1,553 1,244 
Liverpool 702 929 
EC Rawknwe Uh caes <add bene eiee 372 74 
Manchester & he 
MN 16Gb s icebuuescak ned ehace 148 chem 
Other United Kingdom 823 241 

Lard, 

Exported to: M Ibs 
I i a a ae tees 685 
SEE Sb tehaaWabut<atachkiks<obeenn doe 685 


What pork cuts are cured in dry 
salt, and how is it done? What is the 
length of time in cure? Ask “The 
Packer’s Encyclopedia,” the “blue 
book” of the meat packing industry. 
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APRIL MEAT EXPORTS. 


Domestic exports of specific classes 
of meats and meat products from the 
United States during April, 1930, are 
officially reported by the U. S. Bureau 
of Foreign and Domestic Commerce as 
follows: 


Lbs. Value. 
OO a5 Sates eds stubs 251,717 $ 59,079 
Beef, pickled or cured...... 976,930 104,690 
ee PPO eer 331,197 54,619 
Loins and other fresh pork.. 1,104,112 180,546 
CO gS aa 447,960 80,452 
Hams and shoulders ........ 12,415,752 2,467,646 
Se 7,979,088 1,204,246 
Cumberland sides .......... 414,242 77,368 
yo are | | 355,678 
Mutton and lamb .......... 141,267 24,583 
SIND 5.05 5 0 cup esd eenep ae 259,005 76,002 
BO po psec ct ncccconecsen sees S| sunen 
a eee ee 1,155,554 142,943 
Meat ext. and bouillon cubes 11,563 25,483 


Shipments from the United States 
to non-contiguous territories: 

Alaska—Beef, fresh, 264,989 Ibs.; 
beef, pickled or cured, 32,342 lbs.; mut- 
ton and lamb, 26,872 lIbs.; sausage, 23,- 
137 lbs. 

Hawaii—Beef, fresh, 16,775  lbs.; 
beef, pickled or cured, 1,411 lbs.; pork 
carcasses, fresh or frozen, 27,816 lbs.; 
loins and other fresh pork, 59,979 lbs.; 
hams and shoulders, cured, 130,068 
lbs.; bacon (except pickled), 40,732 
Ibs.; pickled pork, 9,085 lbs.; mutton 
and lamb, 5,141 lbs.; sausage, 43,729 
lbs.; lard, 8,897 lbs.; meat extracts and 
bouillon cubes, 22 lbs. ; 

Porto Rico—Beef, fresh, 9,521 Ilbs.; 
beef, pickled or cured, 2,066 lbs.; pork 
carcasses, fresh or frozen, 3,283 lbs.; 
loins and other fresh pork, 4,771 lbs.; 
Wiltshire sides, 1,350 lbs.; hams and 
shoulders, cured, 509,216 lbs.; bacon 
(except pickled), 63,289 lbs.; pickled 
pork, 1,275,013 lbs.; mutton and lamb, 
2,300 lbs.; sausage, 104,031 lbs.; lard, 


1,303,962 lbs.; meat extracts and 
bouillon cubes, 46 lbs. 
fe — 


MAY CANADIAN MEAT EXPORTS. 


Exports of livestock and meats from 
Canada to the United States for May, 
1930, with comparisons for 1929, accord- 
ing to the Dominion Live Stock Branch: 


May, May, 
1930. 1929. 
2,711 13,237 
6,120 12,255 
4 19 
126 230 
791,700 1,945,300 
126,600 203,000 
34,900 452,200 
25,700 7.800 
~ fe 


CANADIAN MEATS IN STORAGE. 


Cold storage holdings of meats in 
Canada as of June 1, 1930, as reporteu 
by the Dominion Live Stock Branch, 
with comparisons, are given in the fol- 
lowing: 


5-Yr. 

On June 1, On May 1, On June 1, Avg., 

1930, 30. 1929. June 1, 

Lbs. Lbs. Lbs. Lbs. 
Beef ...11,680,893 12,819,904 9,507,568 9,891,560 
Veal . 2,309,523 2,147,179 1,787,719 1,078,251 
Pork ...34,546,525 34,486,920 44,319,332 47,400,050 
Mutton & * 
lamb . 3,113,459 4,979,189 1,607,219 1,436,087 


fe 
BOSTON MEAT SUPPLIES. 
Receipts of Western dressed meats 


at Boston for the week ended June 21, 
1930, with comparisons, are as follows: 


eek Cor. 

ended Prev. week, 

West. drsd. meats: June 21. week. 1929. 
Steers, carcasses ...... 2,407 2,431 2,266 
Cows, carcasses ...... 1,278 1,463 1,282 
Bulls, carcasses ...... 45 38 40 
Veals, carcasses ...... 1,837 1,354 970 
Lambs, carcasses ..... 16,696 1,865 14,920 
Mutton, carcasses .... 1,372 154 1,430 
Pork, Ibs. ............500,111 648,842 388,495 
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June 28, 1930. 
Tallow 


TALLOW—tThe tallow situation re- 
mains without any particular change. 
Values are still holding at the lowest 
level for the movement, and with little 
indication of any improvement, al- 
though it is understood that a some- 
what better feeling prevails in the 
West. 

Business has been limited, due to the 
absence of consuming demand for near- 
by supplies. Offerings are not pressing 
at this time, although it is learned from 
reliable quarters that considerable 
quantities of extra tallow are avail- 
able at 5c f.o.b. Some consuming de- 
mand is noted around that figure for 
July-August delivery, but producers are 
reluctant to sell that far ahead at the 
current low prices. 

The developments in other com- 
modities have been none too encourag- 
ing. The result has been that the trade 
generally seems to be marking time 
pending developments. The leading 
factors at New York are inclined to 
look for a continuation of a rather quiet 


market unless sellers make concessions 


or there is a general improvement in 
other commodities. 

At New York, special loose was quot- 
ed at 4%c; extra, 5c; edible, 6c nomi- 
nal. 

At Chicago, the market failed to show 
any improvement and the spread in 
price appears to be widening between 
the large and small packers’ produc- 
tion. Demand continues slow for near- 
by shipment. At Chicago, edible was 
quoted 6%c; fancy, 5%c; prime pack- 
er, 5%c; No. 1, 4% @5c; No. 2, 4@4'c. 

There was no tallow auction at Lon- 
don this week. At Liverpool, - Aus- 
tralian tallow was quoted at 34s and 
good mixed at 30s. 

STEARINE—A weaker tone de- 
veloped the past week, with some sales 
made at 8%c, and a subsequent lower- 
ing in values brought no improve- 
ment in demand. A fair compound bus- 
iness was again indicated at shaded fig- 
ures, but there seems to be no im- 
portant consuming interest in stearine 
at this time. At New York, the mar- 
ket was quoted at 8@8%c. At Chi- 
cago, prime oleo was quoted at 7%c. 

OLEO OIL—The market remains 
rather quiet and about steady with very 
little business reported passing. Extra 
at New York is quoted at 9% @10%c; 
medium, 93 @9%c; lower grades, 9c. 
At Chicago, the market was also weak- 
er. Demand was slow and extra oleo 
oil quoted at 9%c. 








See page 39 for later markets. 








LARD OIL—The weakness in press- 
ing stocks made for an easier under- 
tone, and demand is virtually at a 
standstill. Edible at New York was 
quoted at 13%c; extra winter, llc; ex- 
tra, 10%c; extra No. 1, 10%c; No. 1, 
10c; No. 2, 9%c. ; 

NEATSFOOT OIL—Demand remains 
slow, and the market is barely steady 
in tone. At New York, pure oil was 
quoted at 13c; extra, llc; No. 1, 104c; 
cold pressed, 17%c. 

GREASES—In the absence of im- 
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and Grease Markets 


WEEKLY REVIEW 


portant consuming interests a weaker 
tone developed, the market easing in 
sympathy with other commodities. Buy- 
ing power was limited, and the disposi- 
tion generally was to await develop- 
ments. Offerings are not pressing on 
this decline, but the impression in lead- 
ing quarters is that there is little in- 
dication of any decided betterment in 
sight for the present. 

At New York, superior house was 
quoted at 45¢c; yellow and house, 4%c; 
A white, 4%c; B white, 4%c; choice 
white, 5%c nominal. 

At Chicago, sales of choice white 
grease at 5c f.o.b. were reported for 
prompt shipment. Medium and low 
grade stuff are offered freely, with de- 
mand slow. Brown was quoted at 4@ 
4%c; yellow, 4%c; A white, 4%c; B 
white, 4%c; choice white, 5c. 


——o--—- 
By-Products Markets 


Chicago, June 26, 1930. 
Blood. 
Blood is quiet and buyers show little 


interest. Price is quoted nominally at 
$3.50. 
Unit 
Ammonia. 
Ground and unground ..............-. $ @3.50 


Digester Feed Tankage Materials. 


Trade is dull and buyers’ ideas are 
lower. 
Unit Ammonia. 


Unground, 11% to 12% ammonia.$3.50@ 3.75 & 10 
Unground, 6 to 8% ammonia.... 3.50@ 3.75 & 10 
AGGIE BUICK occ ccsvcccccccceves 3.25@ 3.50 
Steam bone meal, special feeding, 

We GO Savcctcheownsccepe ness 38.00@40.00 


Fertilizer Materials. 


The market in fertilizer materials is 
very dull, no trading of any conse- 
quence being done. Producers ask 
$3.00 & 10. 

Unit Ammonia. 


High grd. ground, 10@11% am..$ 3.00@ 3.10 & 10 
low grd., and ungr., 6-9% um. 2.50 & 10 
Tone tankage, low grd., per ton 16.00@18.00 
TROD TONE hwncbetcscdcecesecus 2.75@ 3.00 


Bone Meals (Fertilizer Grades). 


The bone meal market is showing 
little activity. Quotations are nominal. 


Raw bone meal for feeding.......... $ @31.00 
Steam, ground, 3 & 50............06. 27.00@ 28.00 
Steam, unground, 3 & 50............ 25.00@26.00 


Cracklings. 


Cracklings eased off. Sales of best 
cracklings are at 90c, but most buyers 
are paying 80@85c. 

Per Ton. 
Hard pressed and exp. unground, per 

Cr SE. omen sey hi pes cen ae eed $ .80@ _ .85 
Soft prsd. pork, ac. grease & quality 55.00@60.00 
Soft prsd. beef, ac. grease & quality 40.00@45.00 


Gelatine and Glue Stocks. 


Market continues slow. Producers are 
not offering and buyers show little 
interest. 


Per Ton. 
Ss dU. ME ULC 
CRE REGION os coins 60d Sowaioad Fon kabaee 42.00@ 45.00 
IN on acs a asdiabeaaeinbinns 30,00@32.00 
ot. SAAR 29.00@32.00 





Cattle jaws, skulls and knuckles.... 30.00@31.00 
Sinews, pizzles 30.00@33.00 











Pig skin scraps and trim., per Ib... @ 4 
Horns, Bones and Hoofs. 
Per Ton, 
Horns, according to grade $85.00@ 160.00 
hk eee 60.0040 80.00 





CNR RMS fo esate 8 1111 30:00@ 34.00 
SE CNET ene sins ik cbse wdcceinwen 20.00@ 21.00 


(Note—Foregoing prices are for mixed carloads 
of unassorted materials indicated above.) 


Animal Hair. 


There is practically no interest. Most 
buyers have covered their requirement 
and are not in the market, as is usual 
at this time of the year. 


error err 1 @ 1lk&e 
Processed, grey, summer, per Ib........ 2 @ 2h%e 
Processed, grey, winter, per lb........ @ 4c 

Cattle switches, ench®........ccccccces 1%4@ 2%e 





* According to count. 
—_g———_ 


EASTERN FERTILIZER MARKETS. 
(Special Letter to The National Provisioner.) 


New York, June 25, 1930.—Our feed- 
ing and fertilizer markets are both in- 
active, and weak as to price. Sales of 
South American ground dried blood for 
nearby arrival have been made at $3.50 
per unit c.i.f. U. S. ports, and domestic 
is being offered at $3.25 per unit basis 
f.o.b. New. York. Bids would probably 
be considered, although the stocks are 
not as heavy as they were some time 
ago. 

An excellent grade of crushed tank- 
age has been sold at $3.00 and 10c basis 
f.o.b. New York, and ground tankage 
is offered at $3.25 and 10c New York, 
with practically no buying interest. 

Some business has been done in Ches- 
apeake Bay in unground dried men- 
haden fish scrap, at $4.00 and 10c, with 
practically no sales being made to feed- 
ing buyers. The last sale was at $3.90 
and 10c f.o.b. fish factories, Virginia, 
and for shipment if and when made. 
Buyers look for lower prices, which of 
— are dependent upon the catch of 

sh. 

The trade is now awaiting the new 
sulphate of ammonia and nitrate of 
soda prices, and trading in fertilizer 
materials will be on a limited scale until 
these prices are announced. 


eS 
LARD AND GREASE EXPORTS. 


Exports of lard from New York City, 
June 1 to June 25, 1930, totaled 16,910,- 
621 lbs.; tallow, 110,000 lbs; greases, 
516,400 lbs.; stearine, 14,400 Ibs. 











THE KENTUCKY CHEMICAL MFG. CO., Inc. 


COVINGTON, KY. Opposite Cincinnati, Ohio 


Buyers of Beef and Pork Cracklings 






Both Soft and Hard Pressed 
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BETTER MARGARINE METHODS. 
(Continued trom page 23.) 

is discharged in a continuous stream 

made up of a number of circular sec- 

tions % in. in diameter. 


Cost of One Employe Saved. 


This form of final product, it is said, 
is much easier to mould into packages 
than the large chunks which result 
when the margarine is shoveled out of 
the traveling table type of worker. 

In addition to having large capacity 
and eliminating the need for one work- 
er, the continuous machine also elim- 
inates the human element in kneading 
and salting, and thus contributes to 
the production of margarine of more 
uniform quality. The operation of the 
machine is so simple that skilled work- 
ers are not required. After the feed 
has once set, all that is necessary is to 
keep the margarine and salt hoppers 
filled. A production of about 5,000 lbs. 
per hour is secured. 

A comparison of costs shows that 
although the continuous worker costs 
considerably more than a _ revolving 
table worker, the fact that its produc- 
tion is much higher results in a very 
considerable annual saving. 


Liberal Cost Allowances Made. 


In the following comparison of the 
costs of producing on one continuous 
worker and on two revolving type 
workers depreciation in both cases has 
been spread over a period of ten years, 
the expected life of the equipment, and 
average interest, maintenance and re- 
pairs and a yearly allowance for over- 
haul added. 

Since the continuous worker has been 
in use only a short time, and the costs 
of normal repairs and overhead charges 
are not known definitely, rather large 
allowances have been made for these 
items by the management for the sake 
of conservatism. 

Daily operating expenses consist of 
a pro-rate of the fixed charges, labor 
costs and power. These amount to 
$28.64 for the two old machines and 
$22.02 for the continuous. worker. 
When this daily expense is divided by 
the total production with each type of 
equipment, the unit cost per 1,000 lbs. 
for working is 75.4c on the revolving- 
type machines and 36.7c in the contin- 
uous worker. 


Further Savings Possible. 


This is a saving of 38.7c per 1,000 
Ibs. On the basis of a production of 


The Blanton Company 
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60,000 Ibs. daily, the daily saving is 
$23.00 and the annual saving $6,966.00 
—a return on the investment of 183 
per cent. 

This continuous worker is in opera- 
tion twelve hours daily at what is full 
working capacity for this method. As 
noted above, however, the operators 
are actually engaged in handling trucks 
about one-half of the time, so that the 
actual daily capacity of the machine is 
about twice the production being se- 
cured from it. With the present meth- 
od of operation, however, the machine 
handles all but a comparatively small 
percentage of the total margarine out- 
put at this plant. 

Following are detailed comparative 
costs of working margarine on two re- 


volving workers and a_ continuous 
worker: 
MARGARINE WORKING COSTS. 
Rev. Con- 
Table tinuous 
Type Worker. 
No. machines installed ........ 2 1 
Lbs. margarine per hour ....... 3,167 5,000 


ES G'6655 55000550 s50000 $4,000.00 $3,800.00 








Annual Fixed Charges. 
Depreciation—10-year life as- 


WOE srececccenscssescecsc SUR S0 § 30000 
Average interest @ 6% ..... 132.00 125.40 
Maintenance and repairs ..... 60.00 50.00 
Yearly overhaul allowance ... 200.00 350.00 


Total annual fixed charges.$ 792.00 $ 905.40 
Daily, basis 300-day year. .$ 2.64 $ 3.02 














Daily Operating Expense. 














Daily fixed charges from above .$ 2.64 $ 3.02 
Labor—4 men x 12 hr. x $0.50. on, seanes 
men x 12 hr. x $0.50. ...... 18.00 
Power—15 hp. motor in con- 
tinuous operation .. RR” ascuns 
—15 hp. motor in oper- 
DEO FG SEND accce veneer 1.00 
Total daily cost ........... $ 28.64 $ 22.02 
Cost per 1,000 Ibs. 
$28.64 x 1,000 — 3,167 Ibs. 
8 re eer 754 ogeces 
$22.02 x 1,000 ~ 5,000 Ibs 
SP Mtchvissehneneatans “Sieeed $ 367 
Savings. 
Per 1,000 Ibs....... x -754 $ .367 $ .387 
a. 2 ARMY OO ee ee § 23.22 
POE, OP ENB encceesaes «0scex $6,966.00 
Annual return on the invest- 
ND 520004586 s ou bes vebenss.  seaice» 183% 
-—— Ye - 


NEW ORLEANS OIL MARKETS. 

(Special Report to The National Provisioner.) 

New Orleans, La., June 23, 1930.— 
The cottonseed oil market was only 
moderately active during the past week, 
with a decidedly unsettled undertone. 
July closed at a loss of 25 points on 
the week, and September and October 
was off 20 points. The depressing fac- 
tors were the downward tendency of 
cotton, lard, grain, the continued weak- 
ness in the stock market, and a fresh 
decline in silver. 

The only development of a bullish 
nature during the week was a rumor 
that a large outside interest has been 
gradually accumulating a line of June 
and July contracts on the way down 
and will demand delivery of the oil. 

Lard declined under liquidation in 
sympathy with cotton, corn and other 
kindred markets, with the close around 
the bottom. July, 9.40c; Sept., 9.55c¢; 
Dec., 9.87%c. Chicago reports lard 
stocks increased 6,500,000 lbs. during 
the past two weeks, and xre now 55,- 
000,000 lbs. against 97,000,000 Ibs. last 
year. Exports of lard for week were 
11,524,000 lbs. against 12,280,000 lbs. 
last year. 

The weather played an important 
part in cotton during the week, and on 
the whole has been favorable. The crop 
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has made satisfactory progress and, al- 
though decidedly late in Texas and 
Oklahoma, is aherwise reported to be 
in a promising condition generally. 

The usual private reports of insect 
damage are received, and the weevil 
is said to be doing injury in Texas and 
parts of the eastern belt. July closed 
at 18.21c on Saturday, or 35 points 
down on the week. October and De- 
cember closed at a loss of 22 to 25 
points respectively. 

Refined oil closed steady with prime 
summer yellow quoted 7.10c, a loss of 
20 points in the week. 

Texas crude was off 12% points, clos- 
ing on Saturday at 6.50c bid, with Val- 
+A and Southeast unchanged at 6.75c 

id. 


a 
SHORTENING AND OIL PRICES. 


Prices of shortening and salad and 
cooking oils on Thursday, June 26, 
1930, based on sales made by member 
companies of the Shortening and Oil 
Division of the National Cottonseed 
Products Association, were as follows: 





Shortening. 
Per lb. 

North and Northeast: 

SE ED Os dco. Gani eles ows s0 © @10% 

8,500 Ibe. and UP......ccccccccvccveee @10% 

Less than 3,500 Ibs............eeeeee @11\% 
Southeast: 

PE vie dis no p56 6s 948090140 dd% 5 e500 @10 

SUE PLD NUN cs os ccc vivee sss ceses @101%4 
Southwest: 

CE, SOD BOD o cc ccc eds cevescce @10 

10,600 Ibs. and up..... @10% 

Less than 10,000 lbs @10% 
a RO a See res. @10% 

Salad Oil. 

North and Northeast: 

SN, (ED TEE: boa bev csnscce ween @10% 

le SE TUN o.oo 250 0 0506 00 vic ne cen a: @10% 

Se NA cass) ha s04 on 0d esse ewe ss @uy% 
South: 

a er eee @10 

EGOS CHAM CAFROS......ccccccccccccces @10% 
Re rr rete re @10% 


Cooking Oil—White. 
Ye per lb. less than salad oil. 

Cooking Oil—Yellow. 
%ec per lb. less than salad oil. 


oe 


CHEMICALS AND SOAP SUPPLIES. 
(Special Report to The National Provisioner.) 


New York, June 24, 1930.—Extra 
tallow, f.o.b. seller’s plant, 5c lb.; Ma- 
nila cocoanut oil tanks, New York, 6% 
@6%c l|b.; Manila cocoanut oil, tanks, 
Coast, 6%c lb.; Cochin cocoanut oil, 
barrels, New York, 8% @9c lb. 

P. S. Y. cottonseed oil, barrels, New 
York, 942@10c lb.; crude corn oil, bar- 
rels, New York, 9@9%c lb.; olive oil 
foots, barrels, New York, 6% @6%c lb.; 
5 per cent yellow olive oil, barrels, New 
York, 70@75c gallon. 

Crude soya bean oil, barrels, New 
York, 11@11%c lb.; palm kernel oil, 
barrels, New York, 9@9%c lb.; Nigre 
palm oil, casks, New York, 6%4@6%c 
lb.; Lagos palm oil, casks, New York, 
6%%.@7c lb.; glycerine, soap-lye, 6%@ 
7c lb.; glycerine, C. P., 183%@14c Ib.; 
glycerine, dynamite, 10%c lb. 


a 
MAY MARGARINE PRODUCTION. 


Margarine produced during May, 
1930, according to the U. S. Bureau 
of Internal Revenue: 


May, 1930. May, 1929. 

Lbs. Lbs. 
TROON ci ccccsecscnsees 21,659,572 27,849,660 
LE setieuhaawenssaee 866,628 1,158,007 
| PE er Terrier Te 22,526,200 29,007,667 





@10 


@10% 


@10% 
@10% 


@10 
@10% 
@10% 


AES. 
ner, ) 


oxtra 


DN. 

May, 
reau 
, 1929. 


bs. 


49,660 
58,007 


07,667 
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Vegetable Oil Markets 


Trade Active—Market Firmer—Senti- 
ment More Friendly—Cash Demand 
Slower—Crude Firm—Crop Prospects 
Favorable. 


Cotton oil futures on the New York 
Produce Exchange averaged higher for 
the week in a fairly active trade. The 
feature again was the concentrated and 
persistent buying of July by leading 
refining interests. This aggressive ab- 
sorption was more than sufficient to 
take care of the scattered liquidation 
and professional selling which made its 
appearance from time to time. 

The impression prevails that liquida- 
tion has been quite thorough, as was 
evidenced by the market displaying a 
decidedly stubborn undertone, notwith- 
standing the weakness in other direc- 
tions. Cotton averaged lower, while 
stocks in some instances made new 
lows for the year, and new lows for 
the season in grains. 

The failure of cotton oil futures to 
respond to the comparative weakness 
in other directions has intimidated the 
shorts and has tended to check bearish 
enthusiasm. Some of the leading in- 
terests, it is noted, have turned friendly 
to the market. These factors have been 
buyers on balance, and this support, in 
conjunction with refiners’ absorption, 
disclosed a healthy technical condition 
uncovering some nervous buying by 
shorts. 


Cash Demand Slow. 


There was a little selling in the de- 
ferred futures, credited to refiners, but 
these deliveries were taken up by fac- 
tors selling the July. It is intimated, 
also, that there were some packers sell- 
ing in the deferred deliveries at times, 
but on the whole the character of the 
buying was much better than the sell- 
ing, and the undertone of the market 
is improved. 

Cash demand was fair for a time, 
but slowed down again due to the sharp 
declines in securities and commodities 
in general. The action of other mar- 
kets has served to halt for a time buy- 
ing by consumers, and most of the busi- 
ness that is passing now is of a hand- 
to-mouth character. 


WEEKLY REVIEW 


The impression prevails, however, 
that should the firmness in cotton oil 
continue, consumers might be forced 
into the market and may buy more lib- 
erally, but in the meantime the disposi- 
tion is to go slow pending develop- 
ments. 


Crop Developing Favorably. 


Crude continues to rule decidedly 
firm. Bids earlier in the week of 65%c 
in the Southeast and 6%c in the Val- 
ley were refused, and it is understood 
that there are bids in the Valley and 
Southeast at 7c. These are meeting 
with no counter-offerings, as the avail- 
able supplies of crude are extremely 
low, and the season is pretty nearly 
over. 

The developments in the cotton crop 
have been rather favorable. Extreme- 
ly high temperatures were reported 
over most of the belt, with the central 
and eastern belt reporting maximum 








SOUTHERN MARKETS 


New Orleans. 
(Special Wire to The National Provisioner.) 
New Orleans, La., June 26, 19380.— 
Cotton oil has advanced rapidly this 
week, upon the realization of traders 
that the market appeared to be sold 
out, and responded quickly to buying 
orders. Valley crude advanced from 
65c to 7%c during the past few days. 
Bleachable went from 7c Texas basis, 
to 74%c asked today. Large fluctuations 
are expected from week to week, with 
developments in new crop cotton. 
fe 
Memphis. 
(Special Wire to The National Provisioner.) 
Memphis, Tenn., June 26, 1930.— 
Crude very firm at 7%@7%c, with 
sales on this basis. Forty one per cent 
protein cottonseed meal, $36.50; loose 
cottonseed hulls, $6.50@7.00. Weather 
very hot, dry and clear. 
Dallas. 
(Special Wire to The National Provisioner.) 
Dallas, Tex., June 26, 1930.—Prime 
cotton seed nominal; prime crude oil, 
6% @7ec; 
$38.00; hulls, $12.00; mill run linters, 
nominal. 


43 per cent cake and meal, 


temperatures of from 100 to 107 degs. 
The heat wave is moving eastward and 
is now said to be centered over Georgia. 

The Government weekly weather re- 
port was bearishly construed. The 
warmer weather during the week was 
mostly favorable for the cotton crop, 
according to the report, and cultivation 
made good advance rather generally. 
Rains are needed, however, especially 
for late-planted cotton in some central 
sections of the belt. 


Rain Needed in Some Sections. 


In Texas, weather was generally fa- 
vorable, with improvement reported in 
most districts. he crop is still late 
although early planted qs doing well. 
The weekly report added that in Okla- 
homa progress was mostly good, with 
some early plants forming squares. In 
most of Arkansas the advance was very 
good to excellent. A few blooms were 
reported in other central sections of 
the belt 


Rain is needed in a good many places, 
especially for late-planted cotton. In 
the Atlantic coast states, there was too 
much rain in parts of the north, but 
in the central sections the weather was 
favorable and the progress of the crop 
mostly good. Cotton shows improve- 
ment in all sections of Georgia, with 
squares appearing in the extreme north- 
ern part. 

There is considerable discussion re- 
garding the probability of tenders 
made on July contracts, the first de- 
livery day of which is June 27. Some 
of the bullishness early in the week 
was based on expectations that there 
will be no tenders put out, but it was 
learned from reliable quarters that any- 
where from 1,000 to 5,000 bbls. will 3 
issued against July contracts on Friday. 

There is a difference of opinion as 
to what effect this will have on values, 
but interests with refining connections 
expressed the view that while these 
notices might bring out a little liquida- 
tion, most of the tenders will be taken 
up readily. It is figured that there is 
still a good sized outstanding interest 
in July, and the action of this position 
as a result of refiners’ activity is creat- 
ing no little uneasiness among shorts. 

COTTONSEED OJL—Market trans- 
actions at New York: 








SSS 


Bye 





OLEOMARGARINE (. 


& G.HHAMMOND CO. CXeo 


Many of the leading packers 
and wholesalers of the mid- 
dle west, east, and south are 
selling Mistletoe. Let us re- 
fer you to some of them. 





Chicago, Illinois 







G. H. Hammond Company 


AMMOND‘ 
igs 














MARGARINE 






















Friday, June 20, 1930. 


—Range— —Closing— 
Old Sales. High. Low. Bid. Asked. 
RE cothict wae) oes cea s lo ae 
July ..... 1900 813 811 81lla 813 
Sept. .... 3000 815 812 813 a 814 
Se 1600 816 811 813 a 815 
Se 1600 810 803 804 a 808 
New 
| Se Byer ae 750 a 780 
Byles Bi hth hi 2 ee 
ae 5 780 775 777 a 781 
MSc es Sense aise wees 780 a 795 
Se 1 790 790 788 a 795 
ack bask bene a 810 


: ‘+oa; 1 
Sales, including switches, Old 8,200 
bbls., New 11 Contracts. Crude S. E. 
Nominal. 


Saturday, June 21, 1930. 


Old 
DE Scdok beac eee eee OE ae 
July ..... 1500 810 809 810 a 812 
Sept. .... 300 811 810 8lla 812 
a ee 812 a 815 
BS eet Coe. eae -o0s een a SO 
New 
|, Ae ee eee 750 a 790 
ee eS er 762 a 1768 
OR, kvéed ae ee ae) 
| OES AA ae ee 777 a 795 
DU Galss scva bees kane 790 a 796 
DEC cr Gach -b sab) wines 790 a 810 

Sales, including switches, Old 1,900 
bbls., New 2 Contracts. Crude S. E. 
Nominal. 

Monday, June 23, 1930. 

Old 
DR Gots echbbs étsci ea as IR. Sate 
July . . 1900 810 805 810 a 813 
Sept. .... 800 805 801 812 a 815 
i) SOR 600 813 802 812 a 813 
a 1600 800 790 804 a 810 
New 
eee Sak Fess ak we 750 a 790 
ec noe hens: cee 760 a 770 
SEES Sée Ghehiakee cee 7175 a 785 
| ON Se ee ---. 780 a 800 
vcs: wcan ss. ess. Cn- [ae 
ae Sack alee les 795 a 810 


Sales, including switches, Old 4,900 
bbls., New NIL Contracts. Crude S. E. 
Nominal. 


The Procter & Gamble Co. 


refiners of all grades of 


COTTONSEED 
pe | Ma 


PURITAN—Winter Pressed Salad Oil 
BOREAS—Prime Winter Yellow 
VENUS—Prime Summer White 
STERLING—Prime Summer Yellow 
WHITE CLOVER—Cooking Oil 
MARIGOLD—Cooking Oil 
JERSEY—Butter Oil 





HARDENED COTTONSEED OlL—for Short- 
enings and Margarines 
(58°-60° titre) 





COCOANUT OIL 
MOONSTAR—Cocoanut Oil 
P & G SPECIAL— (hardened) Cocoanut Oil 





General Offices, Cincinnati, Ohio : 








Cable Address: “Procter” 
—- 
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Tuesday, June 24, 1930. 


Old 

OS ee 815 a. 
July:..... 4500 818 811 81l4a. 
Sept. .... 2300 820 815 818 a 817 
re 2200 820 816 8l6a.... 
Sere 200 808 808 806 a 810 
New 

TIN; Gin ipaess Sasol asus 750 a 790 
a eee oes ena: To 
OS ee ee ee 7175 a 785 
ee Se: ee, 
Sere 11 807 793 805 a 807 
PRUE rc iigis > wietann Gai. 800 a 820 


Sales, including switches, Old 9,300 
bbls., New 11 Contracts. Crude S. E. 
Nominal. 


Wednesday, June 25, 1930. 


Old 

DUG:. . tabawes 1s kaa oe S15 @ i... 
July ..... 2000 822 814 822 a 825 
Sept. .... 2400 822 820 820 a 823 
| ees 800 822 820 822 a.... 
EpOGs <4. % 200 814 814 812 a 820 
New 

SS Gass eee SEES ious 765 a 800 
Spee 2 990 FO WO ...< 
BBs ss 2 790 788 775 a 1790 
Se Saha? SRG ate a 785 a 800 
DR UG5%° Kees Reba Sales 800 a 810 
Apr 800 a 825 


Sales, including ‘switches, Old 5,500 


bbls., New 3 Contracts. Crude S. E. 
7c Bid. 
Thursday, June 26, 1930. 

ONE gcc + eek “Shee? Vaan $25 a .... 
Sc oa5. sake Swe See 
July ..... .... 880 825 828 a 830 
RU nce! ines ance Sune. See cea 
eer 841 827 84la. 
SN oe ci0 cass Sn Bap Eke 4 .<% 
ere beh ee wae oe ee 
Sar sees BOS BRB BR a..... 








See page 39 for later markets. 








COCOANUT OIL — Some business 
was put through at the Coast at the 
lowest levels of the move, with some 
nearby tanks reported to have sold as 
low as 5%c. While there is no pressure 
of supplies, nevertheless there seems to 
be little or no indication of any im- 
provement in demand, and the market 
is barely steady in tone and holding at 
about the lows. At New York, nearby 
tanks were quoted at 6%c and ship- 
ment tanks at 6%c. At the Pacific 
Coast, nearby tanks were quoted 5%c; 
futures, 5% @6c depending on position. 

CORN OIL—It was intimated that 
some parcels sold as low as 6%c, but 
the market has steadied again and is 
now quoted at 6%c f.o.b. mills. De- 
mand is rather slow. The steadier tone 
in cotton oil has encouraged some bet- 
terment in the undertone. 


SOYA BEAN OIL—A featureless mar- 








The Edward Flash Co. 


17 State Street 
NEW YORK CITY 


Brokers Exclusively 
ALL VEGETABLE OILS 


In Barrels or Tanks 


COTTON OIL FUTURES 


On the New York Produce Exchange 
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ket was indicated with interest limited. 
Domestic oil was quoted at 8@8%c lb. 
f.o.b. mills, depending on quality. At 
the Pacific Coast values were quoted 
nominally at 8%@8%c. 

PALM OIL—Some business was put 
through on the break in prices, mostly 
for deferred shipment. Considerable 
attention was attracted by the further 
declines in greases and the heaviness in 
tallow. The market is steadier on the 
break. At New York, spot Nigre was 
quoted at 5%c; shipment, 5%c; spot 
Lagos, 5%c; shipment, 5.25@5.30c. 

PALM KERNEL OIL—Due to the 
relative cheapness of competing oil, 
there continues an absence of demand, 
and the market remains in a nominal 
position. Tanks at New York are quot- 
ed at 6%c for spot, while bulk oil for 
shipment is quoted at 6c f.o.b. 

OLIVE OIL FOOTS—The market re- 
mains more or less nominal. It is un- 
derstood that some distressed parcels 
sold recently as low as 5%c for prompt 
shipment, but demand generally is light. 
Spot and shipment are quoted at 6@ 
6%c, and it is also intimated that prices 
could be shaded in firm bids. 

RUBBER SEED OIL—Market nomi- 
nal. 

PEANUT OIL—Market nominal. 

SESAME OIL—Market nominal. 


COTTONSEED OIL — Demand is 
rather slow, with store oil quoted at 
July price to %c over. Crude is firm; 
Southeast and Valley, 7c bid, with little 
or nothing heard from Texas. 

——&——_ 

MEMPHIS PRODUCTS MARKETS. 
(Special Report to The National Provisioner.) 
Memphis, Tenn., June 25, 1930.—Cot- 

ton seed was only steady Wednesday, 
and fluctuations are still almost entirely 
governed by the day-to-day changes in 
cottonseed meal and oil values, with 
cotton as an influence as indicating 
progress of the growing crop. 

Offerings on the opening call by out- 
of-town traders very close to a $31.00 
level were not taken, though bids were 
held to Tuesday’s close at $30.00 for the 
new crop options, with June and July 
at a premium of about $2.00 over and 
more nearly reflecting mill paying 
prices. These are advertised in the 
Commercial this morning at $30.30 in 
the hills. 

Cottonseed meal bids were lower at 
the opening Wednesday but firmed up 
later to $35.50 for July and August, 
while June traded up to $36.00 in mid- 
session on belated short coverings. Most 
of the activity seems to be inclined to 
the new crop options, with Steptember 
trading in fair volume at $33.25; Octo- 
ber at $31.75; and the options beyond 
at $31.50. Offerings of the latter went 
over unsold at this level. 

Trading today between locals was 
limited, while the selling of the new 
crop options apparently originated in 
Texas and with mixed feed manufac- 
turers. The July, August positions 
seemed to be pretty much in the hands 
of larger cash handlers. News over 
night is lacking but trade demand re- 
ported very dull. 

Eee 
HULL OIL MARKET. 


Hull, England, June 26, 1930.—(By 
Cable.)—Refined cottonseed oil, 30s; 
Egyptian crude cottonseed oil, 27s. 
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THE NATIONAL PROVISIONER 


The Week’s Closing Markets 


FRIDAY’S CLOSINGS 


Provisions. 

Hog products are slightly firmer on 
the betterment in cash demand, liberal 
shipments out of Chicago, packers’ sup- 
port of lard on all dips. Domestic de- 
mand is rather good, while export in- 
quiry remains slow. Lard stocks the 
last half of month should show little 
change, estimating a monthly increase 
of about 6,000,000 Ibs. 

Cottonseed Oil. 

Cotton oil is active and firm on re- 
finers’ absorbing of July. Leading re- 
finers issued 31 notices first of the 
month which were absorbed. July sold 
at 23 under September, against a slight 
premium a week ago. Cash demand is 
moderate and crude firm. Valley, 
7%ec bid; nothing offered; sentiment 
friendly. Cotton crop prospects mostly 
favorable. 

Quotations on cottonseed oil at New 
York Friday noon were: Old contract. 
—July, $8.76; Aug., $8.25@8.50; Sept., 
$8.50; Oct., $8.48@8.50; Nov., $8.20@ 
8.45; Dec., $8.30@8.45. 

New contract. — Nov., $7.85@8.00; 
Dec., $8.00; Jan., $8.00@8.15; Feb., 
$8.10@8.30; March, $8.19@8.25; Apr., 
$8.25 @8.40. 

Tallow. 

Tallow, extra, 5c. 


Stearine. 
Stearine, oleo, 8%c. 
——-aYo—---- 
FRIDAY’S GENERAL MARKETS. 


New York, June 27, 1930. — Lard, 
prime western, $10.05@10.15; middle 
western, $9.90@10.00; city, 94c; re- 
fined continent, 104c; South American, 
10%c; Brazil kegs, 11%c; compound, 
10c. 


fe 


BRITISH PROVISION MARKETS. 
(By Cable to The National Provisioner.) 

Liverpool, June 27, 1940.—General 
provision market steady but firm. Hams 
and picnics improving; square shoul- 
ders very poor. Demand for lard fair. 
Spot market gradually advancing on 
long and American cut hams, with some 
activity on American cut for immediate 
requirements. ‘ 

Friday’s prices were as _ follows: 
Hams, American cut, 103s; Liverpool 
shoulders, square, 84s; hams, long cut, 
108s; picnics, none; short backs, 84s; 
bellies, clear, 81s; Canadian, 95s; Cum- 
berlands, 88s; Wiltshires, none; spot 
lard, 51s 6d. 

--— fe 


EUROPEAN PROVISION CABLES. 


The market at Hamburg was rather 
quiet, during the week ended June 21, 
according to cable advices to the U. S. 
Department of Commerce. Receipts of 
lard for the week were 143 metric tons. 
Arrivals of hogs at 20 of Germany’s 
most important markets were 81,000, 
at a top Berlin price of 13.63 cents a 
pound, compared with 81,000, at 17.52 
cents a pound, for the same week of 
last year. 

The Rotterdam market was weak. 

The market at Liverpool was steady. 
The total of pigs bought in Ireland 


for bacon curing was 21,000 for the 
week, as compared with 17,000 for the 
corresponding week of last year. 

The estimated slaughter of Danish 
hogs for the week ending June 20, 1930, 
was 104,400, as compared with 85,000 
for the corresponding week of last year. 


fe 
ARGENTINE BEEF EXPORTS. 


Cable reports of Argentine exports 
of beef this week up to June 27, 1930, 
show exports from that country were 
as follows: To England, 147,211 quar- 
ters; to the Continent, 5,403 quarters. 

Exports of the previous week were 
as follows: To England, 70,066 quar- 
ters; to the Continent, 14,420 quarters. 


a 
DANISH BACON EXPORTS. 


Exports of Danish bacon for the week 
ended June 21, 1930, amounted to 5,211 
metric tons, compared with 4,381 metric 
tons for the same period of 1929. 
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BRITISH BACON IMPORTS. 


Great Britain imported 84,560,000 
lbs. of bacon during May, 1930. This 
was an increase over April imports, 
and among the high figures for the 
current season, according to prelim- 
inary figures compiled by the U. S. 
Bureau of Agricultural Economics. 

The current imports, however, were 
more than 3,000,000 Ibs. under a year 
ago. Total imports for the current sea- 
son,—October 1 to May 31—1929-30, 
are slightly larger than for the same 
period of last year. The larger May, 
1930, figures resulted from heavier re- 
ceipts of Danish bacon, the 56,000,000 
lbs. coming from that source being the 
largest for any month in recent years. 

Receipts from the United States were 
less than half the figures of a year 
ago, and imports from Canada were 
even more sharply reduced. The May 
imports of hams, most of which come 
from the United States, went above 
those of recent months to reach 12,000,- 
000 Ibs., but were still below last 
year’s figures. 

Total lard imports, at 20,772,000 lbs., 
were 6,000,000 Ibs. under a year ago. 








WHOLESALE DRESSED MEAT PRICES. 


Wholesale prices of Western dressed meats quoted by the U. S. Bureau of 
Agricultural Economics at Chicago and Eastern markets on June 26, 1930: 


Fresh Beef: CHICAGO. BOSTON. NEW YORK. PHILA. 
STEERS (700 lbs. up): 
GCROMOD.  cccccccccccccccccccccccvsccone $16.50@18.00  $16.00@17.00  $15.50@17.00 $17.00@18.00 
(SPATTER Ieee Creer ere re 15.50@17.00 15.00@16.00 14.00@16.50 15.00@16.50 


STEERS (550-700 lbs.) : 
Choice 


STEERS (500 lbs. up): 


PRL. eccccuressusnvecesceeeeeeees 15.00@16.00 
WErTrrrererereriyi 12.50@ 15.00 


Common 
STEERS (1): 
Yearling (300-550 lbs.) : 





TVET dea Da Vedin'e ae tee. cs eeeswas 17.00@19.00 
isd onure aaCar we ew ceaweeweasuwawe 15.50@17.00 


15.50@17.50 
14.50@17.00 


17.00@18.00 
15.00@16.50 


14.00@15.00 
13.50@14,00 


13.00@15.00 
10.50@13.00 


13.00@15.00 
11.00@13.00 





Choice 17.00@ 19.00 ie OR Se rene 

Good 16.00@17.00 th Uk eer 

REE, havc au daenadenavtaneansces%e PE vince twciey Os: A DSO CauaRly 8 Gamepewed 
cows 

0 ERS ae Mercer rrr rf 12.00@13.00 12.00@13.00 12.50@14.50 12.00@13.00 

POE ve ccceceeeseccescetecdonse eee 11.00@12.00 11.00@12.00 10.00@12.50 11.00@12.00 

GE, oc nd ones cons tate eccpesscen 9.00@ 11.00 10.00@11.00 8.00@11.00 8.00@10.00 


Fresh Veal and Calf Carcasses: 
VEAL (2): 





Choice 17.00@18.00 19.00@21.00 19.00@21.00 =—=s ac veceess 
GOOD ..cccccccccccscens 15.00@17.00 16.00@19.00 16.0@19.00 16.00@17.00 
Medium 13.00@15.00 13.00@ 16.00 14.00@16.00 12.00@15.00 
COMMON 2... .ccccccccccccsccesccccsese 11.00@13,00 11.00@ 13.00 11.00@13.00 10,00@12.00 


CALF (2) (3): 








CE dbs ica cens seis endecuvioneeces pee ee rere OO A Pence re 
700d «++ 10.00@12.00 13.00@ 14.00 14.00@16.00 14.00@15.00 
Medium 9.00@10.00 11.00@13.00 11.00@14.00 11.,00@13.00 
Common 8.00@ 9.00 9.00@11.00 10.00@11.00 9.00@11.00 
Fresh Lamb and Mutton: 
LAMB (38 Ibs. down) : 
| rT 27.00@28.00 24.00@ 26.00 25.00@26.00 
RP eer ree 21.00@ 23.00 26.00@ 27.00 22.00@25.00 24.00@25.00 
PEEL ccc csasewessccccccsey evewnsen 15.00@21.00 22.00@26.00 18.00@22.00 21.00@24.00 
REED igo bcdees.bbsboededhints #40006 10.00@15.00 17.00@22.00 16.00@18.00 15.00@20.00 
LAMB (39-45 lbs.) : 
COD ko eivvescdevccacsccesstcceesees 23.00@25.00 27.00@ 28.00 23.50@25.00 25.00@26.00 
0 EE Pe EET Pe Terme 26.00@27.00 22.00@24.00 24.00@ 25.00 
| AR erin ie eT 15.00@ 21.00 22.00@ 26.00 18.00@22.00 21.00@24.00 
MS viniereeia v0.0.5 40700 be ke eee o.0kd6ne 10.00@ 15.00 17.00@22.00 16.00@18.00 15.00@ 20.00 


LAMB (46-55 Ibs.) : 








MT Wdacnde sa dve.eseev-ceanessnaeees 20.00@ 23.00 25.00@ 27.00 23.00@25.00 23.00@24.00 
GE Rae ccceecavne ca rewee 19.00@ 21.00 24.00@ 26.00 22.00@24.00 22.00@23.00 
MUTTON (Ewe) 70 lbs. down: 
Good 7.00@ 9.00 9.00@10.00 8.00@ 9.50 9.00@10.00 
Medium ... 5.00@ 7.00 6.00@ 8.00 6.00@ 8.00 7.00@ 9.00 
RIA a oka a cise vin ate daa bies blams oe RES 3.00@ 5.00 5.00@ 6.00 4.00@ 6.00 6.00@ 7.00 
Fresh Pork Cuts: 
LOINS: 
BIO WS, BV... ccvvveccccccccsccccncs 17.50@ 20.00 19.50@ 21.00 18.00@21.00 19.00@ 21.00 
ey Aare errr rrr ree rrr 17.00@ 19.00 18.50@20.00 17.00@20.00 18.00@ 20.00 
BSE Fe BG on sic ccc cto00 5.652.820 15.50@ 17.00 17.00@18.50 16.00@19.00 17.00@ 18.00 
BSD TRB BW es occ ke Sele a dence suse gis 13.00@15.00 15.00@ 16.50 15.00@17.50 16.00@ 17.00 
SHOULDERS, N. Y. Style, Skinned: i 

DE BO BU i ciciniascwpc cca scccedensee 14.00@16.00 = —— nc eee eenee 15.00@17.00 15.00@ 17.00 
PICNICS: s ES 

ee Ms OR ewictewencceseteereentee § eaeedseiens SECRET CO lk ce wnces 14.00@15.50 
3UTTS, Boston Style: 
: “ 8 a gd GA Wh aeons ce ba Oe Seed 16.50@19.00 =—=«s_— a wa eceeee 17.00@ 20.00 18.00@ 20.00 
SPARERIBS: i 

Half Sheets ......cccccccccccccecsece SISO. Sewsceceae ~~ esannnsewese — eae easeaee 


TRIMMINGS: 
RESUIAr 2. ccc ccccccccccvcccvcvcsecces 


5 (1) Includes heifer yearlings 450 Ibs. down at Chicago and New York. 
(3) Includes sides at Boston and Philadelphia. 


at New York and Chicago. 


6.50@ 7.00 
TAGE hoes evedvcccccecveevsosconepases 16.00@ 18.50 


(2) Includes ‘‘skins on’’ 
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Live Stock Markets 


CHICAGO 


(Reported by U. 8S. Bureau of Agricultural 
Economics. ) 


Chicago, IIll., June 26, 1930. 


steady to strong, and vealers are un- 

changed, with the late top at $9.50. 
HOGS—A decidedly weaker under- 

tone featured the hog market, and pres- 


@9.05; desirable 130 to 150 lbs., $8.50 ent values are 75@80c under last 
@8.90; pigs, $8.00@8.50; packing sows, Thursday. Shipping orders have been 
$7. 75@8. 10; smooth lightweights, up to unusually light, which gave the big 


packers an opportunity to break the 


$8.2 
SHEEP—Demand fairly broad for market. The late top rested at $8.85 


CATTLE—Compared with a week finished strongweight fat lambs, supply on choice 190- to 240-lb. weights and 


ago: Fed steers and yearlings, 25 to |imited; continued over-supply of half- was paid by all interests. 


Packing 


50c higher, market 50c@$1.00 over low fat and light weights, with demand al- grades suffered similar loss, with most 


time Monday and closed very active in most at standstill. 
face of sharply reduced receipts. This a week ago: Choice strongweight native 


Compared with sales from $7.85 down at the close. 
SHEEP—Fat lambs met a limited 


factor, more than any general improve- and western lambs, weak to 25c lower; demand all week, and final prices are 
ment in beef market, stimulated the underweights and half-fat kinds, 50@ around 25c lower than a week ago. 
closing upturn. All fed cattle were at 75¢ lower; yearlings, around 25c lower; Choice Colorado lambs brought $11.75 


season’s low point on Monday, average fat sheep mostly steady. 


Late bulk on Monday, but on late days $11.60 


June 28, 1930, 


cost fed steers and yearlings that day sorted natives, $11.50@11.75; throw- took the best natives offered. Bulk of 
being $9.87, lowest since February, outs, running 25 to 40 per cent, $6.25 the week’s supply of both westerns and 
1927. The late advance was a more downward; few loads choice Idahos, natives sold from $11.25@11.60. Ma- 
or less forced affair. All classes she $12.25@12.45; bulk fed yearlings, $9.00 ture classes are about steady for the 
stock unevenly higher than Monday, @9.25; desirable fat ewes, largely $2.50 week, with fat ewes selling from $2.50 
strong to 25c over late last week. Bulls @3.50. @3.00. 





and vealers s1268 ee eee top we ee 

fed steers, $12.65; next highest price, 

$12.50; bulk grain feds, $9.00@11.00; KANSAS CITY ST. LOUIS 

grassers and short-feds, $6.50@9.00. (Reported by v. 8. Buses of Agricultural (Reported by v. 8. Busean of Agricultural 
mi cono) cs. 


Most beef cows closed at $5.50@7.00; 
cutters, $3.75@4.75; weighty sausage 
bulls, $6.00@6.25; most vealers, $9.50@ 


HOGS—Compared with week ago: 


Kansas City, Kan., June 26, 1930. 

CATTLE—Some strength was dis- 
10.50. played in the cattle market for the first ago: 
time during June. 


East St. Louis, Ill., June 26, 1930. 


CATTLE—Compared with one week 
Steers sold mostly steady, with 


Better grades of fed a few desirable fed kinds 25c higher; 


Today’s market mostly 60@85c lower; steers and yearlings are around 25c mixed yearlings and heifers, steady to 
light lights and pigs, 75c@$1.00 lower, higher for the week, while other fed 25c higher, fat kinds showing the in- 
but packing sows only 50c lower than offerings are steady to strong. Best crease; cows, 25c higher; vealers, $1.50 


late last Thursday. 


The continued heavy steers went at $11.65, while the higher; other classes steady. Steers: 


narrow demand for which the slow and bulk of the grain feds cleared from Yearlings and mixed yearlings scored 
lower fresh pork market was partially $8.25@9.75. Common grass fat offer- $11.00 as top prices, while best heifers 
responsible accounted for the drastic ings moved slowly, with values barely claimed $10.75. Bulk of steers brought 


price reduction. ( 
new low since January, 1929, and paid @6.25. 


Today’s top, $9.10, steady, most sales ranging from $5.50 $7.25@10.50; most fat mixed yearlings, 
Lightweight fed heifers are $8.50@10; 


medium fleshed heifers, 


for 180- to 230-lb. weights; bulk good strong to 25c higher, with other classes largely $7.50@8.50; cows, mostly $5.00 


to choice 160- to 300-lb. weights, $8.90 of she stock about steady. Bulls held @6.00; 








LIVE HOG 
“FUTURE” 
MARKET 


CHICAGO 


Rigid Regulations Govern the Grade 
Advance Purchases of 
“Standard” Hogs Determines 
Cost of Future Production 
Making Larger Profits Possible 


CHICAGO LIVE STOCK EXCHANGE 
Union Stock Yards Chicago 
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cutters, principally, $3.00@ 


E. K. Corrigan | 


Exclusive Hog Order Buyer 
Operating on Three Markets 














So. Omaha Kansas City So. St. Joseph 
E. K. Corrigan Karl N. Soeder R. G. Symon 
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Strictly Hog Order Buyers on 
Commission Only 


GOOGINS & WILLIAMS 


Long Dist Teleph Boulevard 9465 
Union Stock ‘Yards, Chicago 





























Order Buyers of Live Stock 
McMurray—Johnston— Walker, Inc. 


Ft. Wayne 


Indiana 


Indianapolis 
Indiana 































J. W. MURPHY CO. 


Order Buyers 
HOGS ONLY 


Utility and Cross Cyphers 
Reference any Omaha Bank 


Union Stock Yards Omaha, Nebr. 
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June 28, 1930. 


3.50. Top sausage bulls earned $6.00 
while vealers registered $11.00. 

HOGS—Packers were persistently 
bearish all week, and with 75@90c 
price reductions, values sank to a level 
with the previous low for 1929 and 
1930. Buying was active on later ses- 
sions, with bulk of 150- to 260-lb. 
weights finishing at $9.00@9.10, and 
packing sows at $7.65@8.00. 

SHEEP—Fat lambs wound up the 
Thursday to Thursday period steady to 
25c lower; medium grades, 25@50c 
lower, and throwouts $1.00 lower. Most 
native lambs finished at $10.50@11.00. 
Choice graded lambs, largely $11.50; 
common throwouts, $4.50; fat ewes, 
$2.50@3.50. 


OMAHA 
(Reported by U. 8. Bureau of Agricultural 
Economics. ) 
Omaha, June 26, 1930. 

CATTLE—On the initial session of 
the week, uneven declines were en- 
forced with practically all killing 
classes at new low levels for the season. 
However, on the following days the 
market showed strength, and the early 
decline on fed steers and yearlings was 
regained and on choice long feds clos- 
ing prices are strong to 25c higher for 
the week. She stock closed the week 
barely steady to 25c lower; bulls and 
vealers are fully steady. The week’s 
top on load lots of steers, $11.70, was 
paid for choice 1,169-lb. weights, with 
sorted weighty steers $11.85 and a small 
lot yearlings $12.00. 

HOGS—General conditions, for the 
most part, have been bearish in the hog 
trade, although the last two days have 
shown a development of strength, but 
comparison Thursday with Thursday 
shows all classes 50@60c lower. On 
Thursday, top reached $8.85, with bulk 
medium strong weight butchers and 
lights $8.50@8.80; packing sows, $7.50 
@7.75; smooth light sows, up to $7.90. 

SHEEP—Lamb values have been 
under pressure, and comparisons 
Thursday with Thursday show a net 
decline of around 50c, while yearlings 
are 75c@$1.00 lower. Matured sheep, 
25c lower. On Thursday, bulk range 
slaughter lambs sold $11.00@11.40; na- 
tives, $10.50@10.60; fed yearlings, 
$7.90@8.10; medium to choice ewes, 
$1.25@2.75. 

eX ee 


SIOUX CITY 


(Reported by U. S. Bureau of Agricultural 
Economics. ) 
Sioux City, Ia., June 26, 1930. 
CATTLE—Curtailed receipts stimu- 
lated cattle trade, and partial recov- 
eries were reported from the severe 
price slashing last week. Beef steers 
and yearlings ruled fully 50c higher; 
desirable 1,060- to 1,245-lb. kinds topped 
at $11.00; several loads cashed at $10.50 
@10.75, and the majority moved at 
$8.25@10.25. She stock finished fully 
25c higher, fed heifers bulked at $7.75 
@9.00 and top carlots reached $9.25. 
Most beef cows cleared at $6.00@7.25. 
Vealers dropped 50c to a $9.50 practical 
top. Better grade bulls registered 25 
@50c gains, with heavy medium kinds 
up to $6.00. 
HOGS—Values again ruled lower 
with 50@75c losses for the week. The 
(Continued on page 44.) 


THE NATIONAL PROVISIONER 


LIVESTOCK PRICES AT LEADING MARKETS. 

Following are livestock prices at five leading Western markets on Thurs- 
day, June 26, 1930, as reported to THE NATIONAL PROVISIONER by direct wire of 
the U. S. Bureau of Agricultural Economics: 
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Hogs (Soft or oily hogs and roast- CHICAGO. E, ST. LOUIS. OMAHA. KANS. CITY. 8T. PAUL. 
ing pigs excluded): 

Hvy. wt. (250-350 lbs.) med-ch..$ 8.50@ 9.05 $ ome 9.05 $ 8.40@ 8.80 $ 8.50@ 8.80 $ 8.25@ 8.75 

Med. wt. (200-250 Ibs.) med-ch.. 8.75@ 9.10 75@ 9.10 8.60@ 8.85 8.65@ 8.85 8.50@ 8.85 

Lt. wt. (160-200 Ibs.) com-ch. 8.75@ 9:10 8. 75@ 9.10 8.50@ 8.85 8.50@ 8.85 8.6 8.85 

Lt. It. (130-160 Ibs.) com-ch.... 8.50@ 9.05 8.50@ 9.05 8.40@ 8.80 8.10@ 8.70 Soo 8.85 

Packing sows, smooth and rough. 7.50@ 8.35 7.50@ 8.00 7.40@ 7.90 7.00@ 8.00 7.25@ 8.25 

Sitr. pigs (130 lbs. down) med-ch. 7.75@ J £2 Sree 7.50@ 8.35  8.50@ 8.75 

Av. cost wt. Thur. (pigs excl.) 8.65-252 Tos. 9.03-202 Ibs. 8.35-259 Ibs. 8.65-222 Ibs. 7.84-295 Ibs. 

Slaughter Cattle and Calves: 

STEERS (1,500 LBS. UP): 

WES Si arenes ead 646005 53% ROUEN SSekccdakae” xcendieeees  Aueatacsete: Chet aseeedt 

STEERS (1,300-1,500 LBS.) : 

GRNBD  civcvccwcccccccvecssdens 2.75 11.25@12.00 11.25@12.25 11.00@12.00 11.25@12.00 
NE? acbWa<duceaveayess toons 10.75@12.00 9.50@11.25 10.00@11.25 9.75@11.00 10.25@11.25 

STEERS (1,100-1,300 LBS.) 

CNRS ace cccescdesecrsveseess 12.00@12.75 11.25@12.00 11.00@12.25 10.75@12.00 11.00@12.00 

GE. Wc weseanvietectsceveccas 10.25@12.25  -9.50@11.25 -9.75@11.00 9.75@10.75 9.75@11.00 
— (950-1,000 LBS.) : 

eo recscccccececcecceces 11.50@12.25 11.25@12.00 10.75@11.75 10.50@11.75 11.00@11.85 

POP OO Pee ETT 10.00@12.00 9.25@11.25 9.25@11.00 9.25@10.75  9.50@11.00 

STEERS (800 LBS. UP): 

BINGE iccceccasccrieccccccnce 8.75@10.75 7.25@ 9.50 8.25@10.00 8.25@ 9 4 8.50@10.25 
reer rr rrr eer 6.75@ 8.75 6.00@ 7.25 6.75@ 8.25 7.00@ 8 .50@ 8.50 
STEERS (FED CALVES AND 
YEARLINGS) (750-950 LBS.) : 
CI 6 oo. nncesWes ceeiesevese 11.00@11.75  11.00@12.00 10.50@11.50 10.50@11.75 10.50@11.75 
TE  ckcbudeedcdacedcscgeawse 9.75@11.00 9.00@11.00 9.25@10.50 9.50@10.50  9.50@10.50 

HEIFERS (850 LBS. DOWN) 

NN 5 sidiaa 00.0.6 3es dW MN eeaeon 10.00@11.00 10.00@11.00 9. sae. ” 9. bs ay - 9.25@10.25 
GOOD nn cccccccecccccvccceeses . 50@10.50 8.50@10.00 8.50@ 9.25. %.50@ 9 8.35@ 9.25 
TENN, 0s, Soe <paccese 6.25@ 9.50 6.00@ 8.50 6.00@ 8.50 6.25@ 8. iB 6.00@ 8.35 

COWS: ° 
GHONCE cccccccsccccccscccccece 9.50@10.50 8.50@10.00 aes 9.75 8.25@ 9.75  8.50@10.00 
"a a aR: 8.75@10.00  7.75@ 9.50 7.25@ 9.25 7.25@ 9.25 7.75@ 9.15 
oe ee eee ) & 50 6.00@ 8.50 6.25@ 8.50 6.25@ 8.25 6.25@ 8.25 
Low cutter and cutter........ Dp 9.25 7.75@ 8.25 7.50@ 8.50 7.25@ 8.25 7.75@ 8.50 

HEIFERS (850 LBS. UP): 

CEE. cccecccevsesseccsevecte ) 8.25 6.75@ 7.75 6.00@ 7.50 6.25@ 7.2. 6.75@ 7.75 
Merc a oe wa cavise ese tise ds 7.25 5.00@ 6.75 4.75@ 6.00 5.00@ 6.25 5.00@ 6.75 
BE cecctbweeedccecessavee 4.75 2.50@ 5.00 3.00@ 4.7 3.00@ 5.00 3.25@ 5.00 

BULLS (YEARLINGS EXC.): 

Beef, good-ch, ...ccccccsccees @ 8.25 6.25@ 7.50 5.75@ 7.75 6.00@ 7.50 5.75@ 7.25 
Cutter-med. ..ccccccccccceress ) 6.40 4.00@ 6.00 4.50@ 6.00 4.75@ 6.00 4.25@ 5.75 
CALVES (500 LBS. DOWN): 
Medium-Ch.  .ccccccccccccccces 2 9.00 6.50@10.00 6.50@ 9.50 6.50@ 9.50 6.00@ 8.50 
CUM-COMMMON .ccccccccccccccee » 7.00 4.00@ 6.50 4.00@ 6.50 4.00@ 6.50 4.00@ 6.00 
aa (MILK-FED) : 
ce Sree eee 9.50@11.00 9.50@11.00 9.00@11.00 8.00@10.00 8.00@11.00 
Medium Ce eceveccoeoee ae » 9.50 7.00@ 9.50 6.00@ 9.00 6.50@ 8.00 5.50@ 8.00 
Cull-common ........+. 6.00@ 8.50 3.50@ 7.00 4.50@ 7.00 4.00@ 6.50 1000 5.50 
Slaughter Sheep and Lambs: 

Lambs (84 lbs. down): Good-ch. 11.00@12.50 10.50@11.50 10.50@11.50 10.50@11.65 9.75@11.00 
(92 lbs. down)—Medium....... 9.00@11.00 8.25@10. 50 9.00@ "7 = 9.00@10.50 8.25@ 9.75 
(All weights)—Common....... 6.50@ 9.00 4.50@ 8.25 7.00@ 9 6.00@ 9.00 5.00@ 8.25 

Yearling Wethers: 

(110 lbs. down)—Med-ch...... S 50@ -~ 00 6.50@ 9.50 6.00@ 8.25 6.50@ 8.85  6.00@ 8.50 

Ewes: (120 lbs. down)—Med-ch. 2.50@ 3.50 1.75@ 3.00 2.25@ 3.50 2.00@ 3.25 
(120-150 Ibs.) —Med-ch......... 3.50 2.25@ 3.25 1.50@ 2.75 2.00@ 3.25 1.75@ 3.00 
(All weights)—Cull-common. .. 4; 00@ 2.75 1.00@ 2.50 -@ 1.75 1.00@ 2.25 -15@ 2.00 

=o Climb Up! 

CINCINNATI t Pp * 
Wwe OETROIT |= : 
K) The Kennett- Murray Live 
oa : v Stock Buying Organization 

4 “ 
>| INDIANAPOLIS);* gives you “Rounds of Oppor- 
iL 4.5165 ‘ 
lw LAFAYETTE tunity” for Service and 
-_- 

(LOUISVILLE |r Satisfaction in the buying of 

MONTGOMERY CATTLE CALVES SHEEP 

OMAHA LAMBS HOGS 





























Kennett-Murray Live Stock 
Buying Organization 
Service Dept., Washington, D. C. 
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RECEIPTS AT CENTERS THURSDAY, JUNE 26, 1930. SL AUGHTER REPORTS 
Cattle. Hogs. Sheep. . ‘ 
SATURDAY, JUNE 21, 1930. Chicago 5,000 30,000 ee a Se 2 aon ee Stn P 
“ El uch el ede nara de =e bat . show 1e@ number 0 vestock slaughtered at 14 
Cattle. Hogs. Sheep. | ay CIty... eee seers — sass yg centers for the week ended June 21, 1930, with one 
RRR. ULL. AiG soya wae 500 8,000 4,000 gg © lie RL 1'800 8'000 3'000 comparisons: Nat 
Kansas City ......--.-.- 200 1,500 eS Re 900 3,500 = 4,000 CATTLE. 
SED. sinc cccbbcunecescscs 100 6,500 1,860 Sic City 2.500 8.500 2 500 . 
St. Louis 100 2,500 Se 3S Ree 1300 6000 500 : Cor. 
Pe ee oe ee 2'000 500 «= sSt. tess seteeceeeees ’ y + Week ended Prev. week, 
inter = os 300 3'500 190 Oklahoma City .......... 600 1,100 200 June 21. week. Arn 
Sioux City 100 a0) np Wot Worth .........00. 2,200 500 500 onicar 21.896 28.778 naget! Swi 
St. Paul .. : Milwaukee scone 200 LMUCAGO .....- se eesereeee 21,826 23,773 = 19,495 Mor 
Oklahoma City .......... 100 400 100 Denver 300 1 600 2.100 ee UME Ss coc sta eens 19,382 21,471 16,969 Wil 
Fort Worth 100 200 100 Tosieville ... 100 "400 1.100 Omaha ..........6.+00005 20,32 17,907 19,397 Ang 
i" tae 7 “se, WEEN 2... 200 2,300 soo St eu, Eg G. 
cote * og 0 Indianapolis 400 5,000 1,000 fC wise 215 a Lib! 
> ~~ lll See Gee ERR BINED cress 5c eeceen songs 600 = Soo 9,312 7,915 z 
ichita rs Bebe pe sseeeeess 4 ped 500 Cincinnati 200 2,000 1,300 . « — haeia Mia eK cs ee 1,71 2,132 2,485 Pac 
eet ‘eee 4 reed a Rufelo ....... 200 1/200 600 — aloe ee re 5,593 6,189 7,540 986 
ener 2 , « Cleveland 200 1,200 800 1 lac € Iphia TELcrirerr 1,284 1,476 1,344 vou 
Cimetematd 2... ccccccces 200 900 100 Nashville 100 300 1,000 Indianapolis ............ 1,717 1,609 1,603 hog 
ED 666 6 ¥Ne se 0 cena eee 100 500 200 * ‘ New York & Jersey City. 7,831 8,739 8,653 hog 
ent 9 sbbsctcebenses 200 oo . bond FRIDAY, JUNE 27, 1930. —— Se sisson es 3,209 4,300 4,981 at 
DR is Jews sesnccbas ~hobee 2 j Re igs ia . Cincinnat 2,729 M7, 
4 MMA 25 i cain aed sk 2,000 22,000 5,000 Denver ..........cceceee 
MONDAY, JUNE 238, 1930. Meee BRET inners ccnsce 800 2,500 4,000 
SE uadak eso oheeeesen 1,500 10,500 6,000 BE ousekcrneseuan ave 
Cattie. Hogs. Sheep. gt. Louis ............... 700 7,000 1,500 Arn 
SEED. jo kon scscesc cesee 45,000 10,000 St. Joseph ............4- 700 4,500 2,500 Cud 
ones City A 11,000 TOGO BAORE CULY 2. cccccssvcese 1,200 8,500 2,000 (ines sa po Fov 
SED 5G sabes Sus i. OT —FEe ea 1,800 8,000 700 aaneee Rnieiee sob 4n'ssic.0x 94 4 131,520 120,691 Mo} 
OS PRS re 13,000 3,500 Oklahoma City .......... 400 800 100 — City .....-- eee. 3 24,301 30,121 Swi 
St. Joseph 000 7500 6.000 Fort Worth ............ 1,000 400 900 Jmaha grire tet eetseeeees 56,6 46,945 44,338 Wil 
Sioux City 10,500 1,000 Milwaukee .............. 200 500 100 St. Louis ............... 34,684 8,423 Oth 
Se 10,000 eo eee te 300 7,800 au ap settee eee eens 21,745 
Oklahoma City .......... 800 1,500 i CE. “hae sendisee anes 200 1,500 200 oe ty 3 7 
Fort Worth 600 1,100 Indianapolis ............. 700 =-5,000 1,200 M ichita --.. sees eee ees 
Milwaukee 1,400 [0D PMtENN .........,-000 eee -— oo See 1 
Denver .... 2100 2,600 Cincinnati: 2.2.22... es. 200 2,100 ~=—1,300 Philadelphia 2,02 
Louisville Fxteers Se SOP SAID 65. 5.255505 100 1,800 zoo indianapolis soe 22,054 
ESS raree 3,000 pee Ulavetand .....:.......5. 200 2,100 1,300 New York & Jersey City. 35,73 Art 
Indianapolis 200 7,000 400 Oklahoma City .......... 3,421 4,962 n 
Pittsburgh ............22 1,300 © .2'500 2,000 —_@—— CMROREEE osc on os came 17,685 16,456 sare 
Cineinnath 220..222202. 1000 $800 1,000 oan aig. te mn Sais Ota Mo 
Baffalo gore 2,100 6,000 4 RECEIPTS AT CHIEF CENTERS. Total 307,423 404,318 Sw 
Heveland ........--++++. J 3,f F ~ id >. ee nen eee ee ee oe ” Ea; 
Nashville ....-.-..--+-+. 100 600 1,100 Combined receipts at principal mar- Ge 
TUESDAY, JUNE 24, 1980. kets, week ended June 21, 1930, with Ons ae - 88.901 _ 
oteumianianed: Dees esereseeeeees 43, 38,301 
Cattle. Hogs. Sheep. P — City <6, Peper 
SRehee WadAshaecars st 5,000 30,000 7,000 _ At 20 markets: Cattle. Hogs. Sheep. se Lonis .222.2/ 22212) 17oe7 21,798 So. 
Kansas City 5 5,500 7,000 Week ended June 21.....186,000 584,000 237,000 St. Joseph .............. 22,552 26,247 Lit 
Omaha ........ 16,000 6,000 Previous week ......... 202,000 533.000 289,000 Sioux City ; 8,091 Mo 
YS ea : ae 13,000 Fe ake ree 201,000 568,000 233,000 Wichita ................ 2,712 2,892 Na 
ED: sn neanos pen be 1,600 6,600 Pe CE neh bneouees dees evened 199,000 606,000 198,000 Fort Worth 6,263 Sin 
SONI bcwncicceses ee ED ED. BEET ibc'n5 a s0c0se0ccensce 207,000 640,000 250,000 Philadelphia 7,869 4,086 Wi 
oS “een 1,400 5,900 PE vo ¥o50k sii oeeoce cask 253,000 562,000 298,000 Indianapolis 1,350 1,150 Ol 
Oklahoma City ......... 500 1,400 200 : New York & Jersey City. 75,576 72,220 53,316 
EE os ia wsga es 1,500 600 500 At 11 markets: Hogs. Oklahoma sag ‘L017 ‘1,720 ee ‘ 
OS SS ee 400 1,500 oe, | Se ere We. op warehesdewse ee 516,000 Cincinnati .............. 1,823 2,598 1,979 
ORVER ccc ceccccccccces 900 1,500 ee, er 1. 206s04ns eden esenssienawegen ED SO a ice dicts se sé ec eise 1,771 2.519 2127 
SESS vnh55cos0604—0 100 ED Le Soi c ota wankesedaacascebe<ocaaust 489,000 
_, | SER 25 a) ee a eeereereserrenrrr rrr errr rrr 530,000  Eaeatne er Aree Eatpamgesry 256,866 255,897 204,821 Ar 
Indianapolis 1,000 8,000 SE EE. NaskeKbesthnenduessebaeéuwchsancnanes 580,000 Sw 
PER ~itesesceseson ‘evans 800 AE ree Se ara ss: 494,000 a, aa Me 
Cincinnati 400 3,500 800 “ T > *) 
Buffalo .......-..seeeseee 300 700 300 At 7 markets: Cattle. Hogs. Sheep. U. S. INSPECTED HOG KILL. At 
SE cssnch'snebepsed 200 1,500 500 Week ended June 21....148,000 446,000 173,000 : } 
EIIDS cisco oc chin so 100 600 1,300 Previous week .......... 59,000 405,000 198.000 —— Soest under federal in- i 
1929 427,000 156,000 spection at nine centers during the Ot 
WEDNESDAY, JUNE 25, 1930. 462,000 139,000 yw, : 2n- 
sencieatin Gaaee sak aee week ended Friday, June 20, 1930: 
attle. ogs. Sheep. 421,000 198.000 Cor. 
I niko h a awk 6,500 21,000 10,000 Week ended Prey. week, 
EN MINT noc cicu aceon 3,000 8,000 7,000 s June 20. week, 1929. 
Omaha 14,000 5,000 ‘ ps ee eee 139,123 131,520 20,69 : 
Bt. Louis .... 10,000 4,000 NEW YORK LIVESTOCK. Kansas City, Kan.... 61,113 37103 aS,810 . 
. one} 6,000 4,500 . * Omaha .. 56,77 re 
lly al ; 8000 2’ ROO Receipts of livestock at New York «st. Louis 000° °°'" 30686 Soaps = 
St. Paul eae c 1,500 12,000 700 markets for week ended June 21, 1930, ~— gga 8 Clty ...5+.0.. 29,401 25,152 Hy 
<laho Pees sane § b - SS." See g 5 R 
<a -.:..... 2,000 500 2,300 Officially reported by the U.S. Bu- st Pan Mol 10) Bees 35 one 
Milwaukee Renee. oko ee 300 =: 1,200 400 Yreau of Agricultural Economics: Indianapolis ae 78 24°514 
ge Se 500 800 1,300 New York and J. C.. 7 91,75 
oS Sear 200 400 900 Cattle. Calves. Hogs. Sheep.  - - i , sein 
OL eae 200 1,800 400 Jersey City ........ 708 68.122 *Includes East St. Louis. Il. 
eo ST TT ee 1,000 — 1,000 Central Union ...... ee ‘3.168 ————Jo_—- ° 
ES sca vakus score. roe eee 500 Dae” Ge BOE Sudscsnwss 16.686 4,682 . 
Cincinnati .............. | 200 1.600 1,000 cae eee “ ; ’ M 
MN eS bic oasce sis aos 200 900 op: Oba ce SS 17,394 70 Watch the “Wanted and For Sale’ 0 
Cleveland ............... 200 1,600 800 =Previous week ...... 17.562 71.306 page for business opportunities or bar- 
SD Oi x bp'osacs asc 200 400 800 Two weeks ago .... 7,764 14,679 20.908 78.494 gains In equipment. 
M 
Long Distance Phone Cc Information furnished ° 
. . e 
YARDS 0037 ommission Buyer of Live Stock _ 
Private Wires to Clear . eg wating & $ 
"a ° 
Private W1 Room 606—Exchange Bldg., Union Stock Yards contracts for fut 
ing House Floor and Chi ——r ee ee | Sees 
Hog Alley hicago, Illinois delivery, upon request c 
J 
I 
- — 
BANGS & TERRY 
CHAS. B. REYNOLDS 
Buyers of Livestock Order B Cattl . ¢ 
H ai d Feeding Pi rder Buyer attle Exclusively 
ogs, Ki Ing an eeding 1g8 STOCK YARDS, SOUTH OMAHA, NEBR. 
Union Stock Yards, South St. Paul, Minn. 14 years packing house buyer , 
Reference: Steck Yards National Bank. Any Bank in Twin Cities for all grades of beef cattle 1 
Write or wire us Correspondence solicited ‘ 
| 
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June 28, 1930. 
PACKERS’ PURCHASES 


Purchases of livestock by packers at principal 
centers for the week ended Saturday, June 21, 
1930, with comparisons, are reported to ‘The 
National Provisioner as follows: 





CHICAGO. g 
Hogs. Sheep. 
Armour & Co. 2,459 17,219 
Swift & Co.. 2,681 16,025 
Morris & Co... »385 1,953 
Wilson & Co 3,830 8,190 
Anglo-Amer. Prov. Co... 1,181 1,357 ae 


G. H. Hammond Co..... 1,850 1,121 

Libby, McNeill & Libby. 558 ands cae 
Brennan Packing Co., 7,004 hogs; Independent 

Packing Co., 1,068 hogs; Boyd, Lunham & Co., 

986 hogs; Hygrade Food Products Corp., 4,015 

hogs; Agar Packing Co., 5,100 hogs; others, 36,980 























hogs. 
Total: Cattle, 21,826; calves, 4,417; hogs, 
67,945; sheep, 43,387. 
KANSAS CITY. 
Cattle. Calves. Hogs. Sheep. 
Armour and Co, .... 2,931 607 7,108 6,069 
Cudahy Pkg. Co..... 2,366 636 4,783 5,662 
Fowler Pkg. Co. - 939 cone Cable ses 
Morris & Co. 705 2,803 3,300 
Swift & Co. ....... 3,660 526 11,293 5,768 
Wilson @ OO. ....0. é 391 45,204 5,714 
erry 51 973 166 
WOR  asiacscccsecs 16, 466 ~ 2,916 32,255 26,688 
OMAHA, 
Cattle and 
calves. Hogs. Sheep. 
Armour and Co. .... 6,52% 21,223 7,005 
Cudahy Pkg. Co. 5,073 = 14,325 8,146 
ey Se oe 747 7,927 ann 
BOR: ME OI, oo vciscsceene 2,040 25 3,639 
a! SI Ree rere 6,216 11,788 10,078 
Mage Fee. O80, «2.06600 sues 
Geo. Hoffman & Co..... 38 
M. Mayerowich Pkg. Co. 2 
Omaha Pkg. Co. ........ 56 
O, Bee Bee GR. wccccses ee 
a. MOth BS BMS .ccccucs 66 
So. Omaha Pkg. Co..... 60 
Lincoln Pkg. Co..... : 305 
Morrell Pkg. Co. ain 
Nagle Pkg. Co. .. ces 379 
Sinclair Pkg. Co. ........ 661 
i i Seas ees <5 
ME” Nive 0 couse wesnsnnes 22,647 
PY ae eee etre 23,319 77,934 28,958 
ST. LOUIS. 
Cattle. Calves. Hogs. Sheep. 
Armour ‘and Co, .... 2,187 1,161 4,583 7,434 
hed ae J 2,109 2,255 4,637 5,568 
J eee 761 166 1,655 2,223 
East Side Pkg. Co.. 645 268 3,612 eoee 
American Pkg. Co.. 45 170 = 2,100 314 
LO Re are sess oees 1,547 oowe 
BeOy Dee, OB cecces 104 2, iD) 
RPREIENN cd 058 Ka'ss.2ao0 731 «14, 1,479 
pe ee O73 ~ 4,587 34,684 17,067 
SIOUX CITY. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co, . 3,619 119 18,1388 3,338 
Armour and Co. .... 4,029 99 13,4389 3,730 
oe 2,086 121 7,039 3,286 
Smith BPG, 2.0555 ose rr $1 cece 
WE Semin cee sae 3,236 8&3 9,495 
WHEL ‘snsnavcwaass 12,970 22 43,192 10,354 
ST. JOSEPH. 
Cattle. Calves. Hogs. Sheep. 
Britt ® Oes.. 436505 2,465 635 10,718 15,890 
Armour and Co..... 1,540 370 =63,811 ~=—3, 901 
ee ee eee 1,458 203 «846,939 2,753 
i ne er ee 1,313 46 6,684 110 
Mutat oie kecatee 6,776 1,254 28,152 22,654 


OKLAHOMA CITY, 





Cattle. Calves. Hogs. Sheep. 
Merrie &@ OO. 2.5.5 972 286 1,282 517 
Wwe. & OB. cccccc 906 é 1,314 500 
MEE. 96.000 6090040% 175 613 
MANE est inenuce 2,053 638 3,209 —-:1,017 
Not including 518 cattle and 212 hogs bought 
direct. 
WICHITA. 
Cattle. Calves. Hogs. Sheep. 
Cudahy Pkg. Co, .... 508 371 5,786 2,698 
Jacob Dold Co. .... 541 21 3,882 14 
Fred W. Dold ...... 53 odes 377 oeee 
Keefe-Le Stourgeon. 62 re 
Wichita D. B. Co.. 23 
Dunn-Ostertag ..... 136 
MEE. ick Gkiire bie ase 1,32¢ 392 10,045 2 712 
- Nat “inet 105 cattle and 4,235 hogs bought 
direc’ 
DENVER. 


Cattle. Calves. Hogs. Sheep. 


Swit & Coy .ccvscs 726 131 1,649 4,717 


Armour and Co. .... 634 70 =#61,400 5,641 
Blayney-Murphy Co.. 384 111 1,599 174 
i eae 645 101 6382 245 

co eee we 2,389 41: ; 5,280 10,777 
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ST. PAUL. 








Cattle. Calves. Hogs. Sheep. 

Armour and Co. .... 3,007 3,536 * 609 =61,780 
Cudahy Pkg. Co. ... 456 1,062 ay aba 
Swift & Co. ...... 4,622 19,2 1,569 
United Pkg. Co 117 re 
WE. deewessendnns 95s 42 6,776 6 
TRE a5 9008 8 scan 9,846 9,379 39,749 3,355 

MILWAUKEE. 
Cattle. Calves. Hogs. Sheep. 


oe a nies is 4,632 9,244 457 


























The’ Pe. : bicews a bik ree 62 alae 
R. Gumz & Co..... 98 31 79 59 
Armour and Co., Mil. 335 2,318 seve dows 
N.Y.B.D.M.Co., N.Y. 19 dks seas Pree 
SE dav ccasievenee 337 494 96 208 
TOM ko.0eh cuanans 1,957 7,475 9,481 724 
INDIANAPOLIS. 
Cattle. Calves. Hogs. Sheep. 
eR aa ics esccads 981 1,759 14,231 3,191 
Kingan & Co. 1,317 548 17,5389 1,284 
Armour and Co. . 382 1,432 onto 
Indianapolis Abt. Co. 988 223 396 588 
Hilgemier Bros, .... 5 bee ae seco 
Brown Bros. ....... 114 53 157 
Schussler Pkg. Co... 8 eee 239 
Riverview Pkg. Co.. 18 re 132 
Meier Pkg. Co...... 102 18 318 
Ind. Prov. ©o....... 45 12 237 
Maas Hartman Co... 23 5 wees ee 
Art Wabnits ...... 3 31 marwS 58 
Hoosier Abt. Co..... ree oame ones 
errr er 758 124 204 942 
 BePrreer erry . 4,74 745 2,856 35,935 6,063 
CINCINNATI. 
Cattle. Calves. Hogs. Sheep. 
S. W. Gall’s Sons.. .... 6 ants 259 
J. Hilberg & Son. 87 asin re 78 
Gus, Juengling as 1 pat ais 96 
E. Kahn’s Sons Co.. 1,024 295 3=- 6,619 895, 
Kroger G. & B. Co. 44 96 2,049 eRe 
J. Lohrey Pkg. Co.. cae 246 
Wm. G. Rehn’s Sons 131 60 veer 
A. Sander Pkg. Co... 11 neon 928 ease 
J. Schlachter’s Sons. 167 178 aeee 198 
J. & F. Schroth Co.. 16 ° 3,035 oboe 
John F. Stegner.... 116 329 ‘due 36 
J. Vogel & Son...... 6 5 426 cine 
Ideal — WA Sees ones wns 515 net 
Others sees 6 ase 2.896 bawe 
Foreign 245 353 3,174 3=4,840 
were ee eT 858 1,439 19.888 6,402 


Total 5 
Not ineluding 737 cattle, 6,833 hogs and 403 


sheep bought direct. 


Chicago St. Joe and Recap to come 
RECAPITULATION. 
Recapitulation of packers’ purchases by markets 
for the week ended June 21, 1930, with compari 
sons: 














CATTLE. 

Cor. 

Week ended Prev. week, 

June 21. week. 1929. 
CRON since cca civccienss 21,826 23,773 19.495 
Kansas City ..........0- 16,466 17,873 138,615 
Omaha (incl. calves).... 23,319 19,498 21,569 
ee errr ee 12,558 14,490 
Ss Eee 04 8,034 
Sioux Clty ere 12,140 9,447 
Oklahoma City 2,677 8,017 
WED sscccces sales 1,831 2,485 
DORVER 2... ceccccceccevce 2,389 3,171 4,178 
es OE Svevdcewecccesws 9,846 re 10,109 
Milwaukee .....ccccccece 1.957 2,455 2.01% 
Indianapolis ..........+. 4,745 5,122 5.321 
Cincinnati 1,858 2,690 1,560 
WIE vcccavececesucess 115,101 111,328 116,535 

HOGS. 
CUMOREO ..nccccccccccccose 67,945 58,046 64,016 
Wandas Oly... ccccseses 82,255 24,301 30.121 
CEE a sce be.cceebgt vedas 77,984 66,561 70.093 
TE EE, ic cicsececnctess 34,684 40,322 65.976 
ey I ask cate bieeaves 28,152 27,001 30,989 
ee OE ee 43,192 37,471 36,785 
Oklahoma City .......0.. 3.209 4,745 4,949 
Roo Aree 10,045 7,534 9.603 
pe er eee 5,280 5,465 8,092 
Ts TE ow pesntnee vaeccis 39,749 40,032 
i eee ee 481 8,894 10,617 
ree 35,935 34,307 33,384 
Cincimmatd  ...cccsccccces - 19,888 18,243 10,555 
DOE «ce ninevedecssacs 407,749 332,890 415,212 
SHEEP. 

CID ividns ak sk da enees 43,887 38,301 41,162 
Baness Clty ..cccccieces 26,688 33,658 26,352 
OMBRR acces ve ccisecvesecs 28,958 31,705 23,805 
ee eee 17,067 921,728 = 20,760 
St, TOGO 2. cccsivveecs 22,654 26,883 18,382 
CUE hia ke dice duede’ 10,354 9,767 1,391 
Oklahoma City .......... 1,017 1,720 380 
WEEE, esse cededecceces 2,712 2.892 2.654 
Denver . 10,777 10.650 2,866 
St. Pani ... - 3,355 2,186 
Milwaukee ......ccscesee 724 1. \ 1 1 6 742 
Indianapolis 6,063 4,646 4,814 
ere 6,402 7,397 5,935 
MOREE Sods ddwbecddsrces 180,158 190,458 151,429 
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CHICAGO LIVESTOCK 


Statistics of livestock at the Chicago Union 
Stock Yard for current and comparative periods 
are reported as follows: 








RECEIPTS. 

Cattle. Calves. Hogs Sheep. 
Mon., June 16... .15,773 1,292 42,558 8,244 
Tues., June 17... 7,683 2,372 32,357 6,854 
Wed., June 18... 9,558 2,919 27,889 14.330 
Thurs., June 19.. 5,339 1,794 31,248 8,538 
Fri., June 20.... 1,320 405 20,089 8,967 
Sat., June 21.... 500 200 8,000 4,000 
This week ...... 40,123 8,982 162,086 50,933 
Previous week ..44,866 11,397 128,976 47,534 
OM, BOD wis s'eaels 41,003 12,075 122,327 47,224 
Two years ago. ..48,1 18,487 1 40,960 


Total receipts for month and year to June 21, 
with comparisons: 











—June.——- ——Year.— 
1930. 1929. 1930. 1929. 

Cattle 135,961 125,431 989,264 1,060,752 
Calves ° 33.088 37,956 295,913 386,752 
Hogs 767 409,551 3,819,836 4,027,247 
Sheep 73. 587 173,876 1,801,163 1,655,979 

SHIPMENTS. 

Cattle. Calves. Hogs. Sheep. 
Mon., June 16... 3,797 12 6,593 355 
Tues., June 17... 2,007 9 4,200 163 
Wed., June 18... 2,005 21 1,945 566 
Thurs., June 19.. 1,610 23 3,995 443 
Fri., June 20.... 7438 8 5,108 289 
Sat., June 21.... 100 1,000 500 
Re WEE i ccs c 10,262 73 22,851 2.316 
Previous week ..10,920 99 24,861 3,750 
Ch UR Pe 10,713 118 =:19, 849 4,242 
Two years ago...15,167 456 27,471 9,169 
WEEKLY AVERAGE PRICE OF LIVESTOCK 
Week ended June 21.$ 3.85 $ 9.65 $ 2.85 $11.85 
Previous week...... 65 9.90 3.25 11.55 
WET eo vecu ages we cave 14:58 10.85 5.85 14.95 
DUN ak4.tiacntineeeos 13.90 10.25 6.00 16.10 
RPS repre 11.40 8.75 5.90 15.05 
WEEE gostenk deep aacen 9.70 14.15 5.90 15.90 
Me sande cncthkinna 10.50 12.65 7.25 15.45 


Ay. 1925-1929.....$12.00 $11.35 $ 6.20 $15.50 
SUPPLIES FOR CHICAGO PACKERS. 


Net supply of cattle, hogs and sheep for pack- 
ers at the Chicago Stock Yards: 


Cattle. Hogs. Sheep. 
*Week ended June 21..... 29,900 139,200 48,900 
PORTIS WHER os ccsccnses 33,946 104,115 43,784 
ME dete eradas <¢4eceouese 30,380 102,478 42,982 
BE Ss cb hates ctveousenwes 27 121,429 31,791 
PE sa daweues nade diene 37,216 127,345 50,077 


*Saturday, June 21, estimated. 
HOG RECEIPTS, WEIGHTS, PRICES. 


Receipts, average weights and tops and average 
prices of hogs, with comparisons: 
No. Avg. ——Prices—— 
Rec’d. Wet. Top. Avg. 
*Week ended June 21.162,100 247 $10.40 §$ 9.65 
$ 


Previous week ....... 128,976 247 10.50 ».90 
eo 122,327 247 11.50 10.85 
reer ee 148,900 234 11.10 10.25 
SS eee ee 168,738 246 9.35 8.75 
De. ere rr eer 118,717 251 15.00 14.15 
EE Grcccwaveece quia 139,401 238 13.25 12.65 

Av. 1925-1929 ...... 139,600 "248 $12.05 $11.35 


*Receipts and average weights estimated. 
CHICAGO HOG SLAUGHTERS. 


Hogs slaughtered at Chicago under federal in- 
spection for week ended June 20, 1930, with com- 
parisons: 
Week ended June 20 
Previous week ... wes 





CHICAGO HOG SUPPLIES. 


Supplies of hogs purchased by Chicago packers 
and shippers during the week ended Thursday, 
June 26, 1930, were as follows: 


Week ended Prev. 








June 26, week. 

Packers’ purchases ............ 70,715 60,285 

Direct to PACKersS.......cccceece 60,289 63,745 

Shippers’ purchases ............ 25,448 22,336 

SOUR II sv 6X Goes gens dw 156,452 146,806 
(Chicago livestock prices on page 41.) 


a ar 


WHAT MAKES TANKS FOAM? 


Write us your experience with in- 
edible tanks foaming. Have you noticed 
the kind of material in the tank when 
this happens? Send your comments to 
THE NATIONAL PROVISIONER, Old 
Colony Bldg., Chicago, IIl. 








SIOUX CITY LIVESTOCK. 
(Continued from page 41.) 
late top stood at $8.80 and most 170- 
to 320-lb. butchers made $8.50@8.75. 
Heavier weights were scarce below 
$8.40. Most packing sows cashed at 
$7.40@7.75. 

SHEEP—Slaughter lambs were 35@ 
50c lower, with yearlings 50@75c off 
and aged stock about 25c lower. Choice 
Idaho fat lambs late sold up to $11.50, 
with natives $10.85 down. Better grade 
fed yearlings, around $8.25. Fat ewes 
topped at $3.00. 


> 


ST. PAUL LIVESTOCK. 


(Reported by U. 8. Bureau of Agricultural 
wa Economics. ) - 


So. St. Paul, Minn., June 25, 1930. 

CATTLE—Sharply reduced market- 
ings at all points made for a better 
tone to the cattle trade, value ruling 
fully steady to in spots 25c higher for 
the week so far. Best matured steers 
reached $10.25; mixed yearlings, $10.35; 
bulk all weights selling at $8.50@9.75. 
Beef cows turned largely at $).00@ 
6.50; heifers, from $6.50@8.50; low 
cutters and cutters on a 25c advance 
selling mainly at $3.50@4.50. Bulls 
scored a strong to 25c upturn, bulk 
selling from $5.00@5.50, while vealers 
worked out on a $9.00 bulk, or steady 
to 50c higher. 

HOGS—The hog market for the 
week ruled 50 to mostly 75c lower on 
lights and butchers with packing sows 
from 75c@$1.00 lower, pigs, mostly 
$1.00 off. Better 160- to 240-ib. weights 
sold at $8.75, with heavier averages 
largely at $8.25@8:50 or better. Sows 
cleared at $7.25@7.50; bulk pigs, $8.75. 

SHEEP—Fat lambs declined about 
75c, common kinds selling mostly $1.50 
lower under liberal supplies and a nar- 
row demand, while ewes are steady. 
Good to choice native lambs sold at 
$10.75, most of the throwouts at $5.50, 
grassy yearlings from $5.00@6.50, a 
few on the dryfed order up to $8.50. 
Fat ewes bulked at $2.00@3.00. 

oe 


ST. JOSEPH LIVESTOCK. 
(Reported by ¥, SS of Agricultural 


St. Joseph, Mo., June 26, 1930. 
CATTLE—Cattle encountered an- 
other mean session Monday, but with 
supplies 20 per cent lighter than the 
week before, three subsequent days suf- 
ficed to advance steers, yearlings and 
most butcher stock fully 50c. However, 
most of this went to replace Monday’s 
25@50c decline, consequently the clos- 
ing was not over 25c higher at best, 
and for the most part only strong as 
compared with the finish the week be- 
fore. Trading, however, was consider- 
ably more active. No choice steers ap- 
peared, and a price of $10.50 for some 
good 1,424 lbs. was week’s top; a 
sprinkling of other goed steers, $10.00@ 
10.35. Medium short fed kinds predom- 
inated, and bulk ranged from $8.00@ 
9.75. A. sprinkling of straight Texas 
grassers down to $6.00. Most fat heif- 
ers brought $8.00@9.00; a few best 
lots, $9.25@9.50; beef cows, largely 
$5.00@6.50. Vealers sold $1.00 lower; 
top, $9.50. 

HOGS—The week was marked by 
further sharp decline in hogs. The top 
fell to lowest since January, 1929, with 
$8.75 recorded at one stage; final top, 
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$8.80. Bulk of all weights from 160- 
to 350 Ibs. ranged from $8.50@8.75 
late; sows, $7.25@7.75. A decline of 
75@85c for the week is indicated in 
butcher grades and 75c@$1.00 in sows. 

SHEEP—A generally weak under- 
tone characterized trading in sheep and 
lambs. Final prices were off 25@35c 
on lambs and weak to 25c lower on 
other classes. Late sales best Idaho 
and native lambs, $11.40@11.50; most 
trucked-in native lambs, $10.50@11.25. 
Fat ewes ranged from $2.25@3.25. 


ed 
THE WEEK IN HOG FUTURES. 


Transactions in the hog future mar- 
ket are reported by the Chicago Live- 
stock Exchange for the week ended 
June 26, 1930, with totals from the 
opening of future trading on March 1, 
1930, to date, as follows: 


Week ended Totals to 

June 26. June 26. 

Pounds sold .......... 28,000 8,959,500 
SS eee 2,300 39,080 
Contracts sold ........ 32 543 
Contracts delivered .. 4 117 
Hogs delivered ...... 284 7,865 
Pounds delivered .... 68,000 1,914,160 
Av. hogs delivered .. 239 243 


Daily closing quotations for the week 
ended June 27, 1930, were as follows: 


SATURDAY, JUNE 21, 1930. 


n- 
Light.* Med. Heavy. even. 

To arrive ....c.cees ° eee osen 06 

FUME .nccccccscscces see . 

| | “MTT TEL ee Ses 

BEE. sccccvcccvcses $9.65 


MONDAY, JUNE 23, 1930. 
To arrive (7 days).. 
J 





$ 9.00 
TUESDAY, JUNE 24, 1930. 
To arrive (7 days).. 


ME: sacccscoccrsece $ 9. ae AN ne 

AmmO nce cccovcces 9.40 ea ee 

MES sisuceaxteen ts 9.25 $9.30 $ 9.00 
WEDNESDAY, JUNE 25, 1930. 

To arrive (7 days).. .... 

DUD oc ccceccccccces 


SAGE BALE 9.10 9.25 





$9.15 $ 9.35 


FRIDAY, JUNE 27, 1930. 
SINGS. caiesicncW ad: Semen) 65806. 060082) Cease 
Si: inapraswkheneoe DU scutan wr¥use: as euss 
Ls. <pusnaeWeneews pesos oes esen baseball bSac<8 
Ds wceabessinees DED. Gusssd> aad nes . aeaen® 





*Light hogs—not less than 170 Ibs., nor more 
than 210 lbs. Medium hogs—not less than 210 


lbs., nor more than 260 lbs. Heavy hogs—not 


less than 260 lbs., nor more than 310 lbs. Un- 
even weight hogs—averaging not less than 200 
lbs., nor more than 280 lbs.; excludes hogs weigh- 
ing under 160 lbs., or more than 330 Ibs. Carlot 
—16,500 Ibs., with a variation not in excess of 
1,500 Ibs. 


Ye 
CHICAGO HIDE MOVEMENT. 


Receipts of hides at Chicago for the 
week ended June 21, 1930, were 3,367,- 
000 Ibs.; previous week, 3,277,000 Ibs.; 
same week last year, 4,141,000 lbs.; 
from January 1 to June 21 this year, 
99,233,000 lbs.; same period a year ago, 
97,487,000 Ibs. 

Shipments of hides from Chicago for 
the week ended June 21, 1930, were 
3,057,000 Ibs.; previous week, 2,694,000 
Ibs.; same week last year, 4,840,000 
lbs.; from January 1 to June 21 this 
year, 84,808,000 lbs.; same period a 
year ago, 107,250,000 Ibs. 


June 28, 1930. 


CANADIAN LIVESTOCK PRICES. 

Summary of top prices for livestock 
at leading Canadian centers, week 
ended June 19, 1930, with comparisons, 
as reported by the Dominion Live 
Stock Branch: 


BUTCHER STEERS. 
1,000-1,200 Ibs. 








Week Same 

ended Prev week 

June 19. week 1929. 

CE: Sxccaneeshsnee $ 9.50 $10.25 $12.75 
BEOMOTORL.. sc vnccscecseve 10.00 10.75 2.25 
ene 10.00 10.50 11.50 
PS er re eee 10.00 10.50 ‘ane 
Edmonton .........05-. 9.50 10.50 11.00 
Prince Albert .......00+ 9.25 9.50 10.50 
Moose JAW... .ccccceees 8.50 9.00 10.75 
WOGMOCOM nn es cccccsece 9.00 9.00 10.50 
Toronto Bi $12.50 $15.50 
Montreal .00 9.50 12.50 
Winnipeg ... m 12.00 13.00 
Calgary . 12.00 ee 
Pee 11.00 10.00 11.00 
Prince Albert .......... 8.50 10.00 11.00 
re 8.00 9.00 12.00 
NID. < ono awe ccececy 8.00 9.00 11.00 

SELECT BACON HOGS. 
Toronto $13.50 $13.75 
Montreal 14.00 13.75 
Winnipeg ... 12.25 12.50 
Calgary ..... os 12.25 coos 
Edmonton -85 12.10 12.50 
Peeee AIOE ow ccccccce 11.95 11.95 12.50 
OS O— SS 11.55 11.80 12.40 
reer 11.95 11.70 12.55 
GOOD LAMBS. 
SED. 545 vn Nudes cane a $14.00 $15.00 $18.50 
rrr 15.00 17.00 20.00 
re 12.00 13.00 17.00 
SET. ss s50:0'0 0s 6 6000 11.00 12.00 o8is 
MOOR ct ccccccccecnse 12.00 13.00 17.00 
Rr 11.00 10.50 17.00 
—— fo 


HIDE PRICE DIFFERENTIALS. 


The adjustment committee of the 
New York Hide Exchange, on June 23, 
1930, fixed the following price differen- 
tials between the basis grade and the 
premium and discount grades of hides 
which may be delivered against Ex- 
change contracts. These differentials 
are effective June 24, 1930, to prevail 
until further notice. 

The following differentials are based 
on hides taken off in the United States 
and Canada in the non-discount months 
of July, August, and September, and 
on hides taken off in the Argentine in 
the non-discount months of December, 
January, and February. 

The differentials on frigorifico hides 
are based on delivery from dock or 
warehouse, duty paid. 

FRIGORIFICO HIDES. 
Cents per lbs. 


eee ers Tet eee ee 3.25 premium 
i RN ror es Ore 2.35 premium 


‘ue MCT COTE COLETTE REL ET EE Cre 2.65 premium 
Ex. light cows and steers.......... 2.95 premium 
PACKER HIDES. 

Heavy native steers ................ 2.10 premium 


Ex. It. native steers 





Heavy native cows ................ .55 discount 
TAghE BATIVO COWS 22. ccccccces ; Basis 

Heavy butt branded steers..........1.55 premium 
Heavy Colorado steers.............. 1.05 premium 
BeOOVG TORRES GOOETS 2... cccccccsccecs 1.55 premium 
Ex. light Texas steers.............. .55 discount 
MIO DOWD occ ccccccccccccccsecce Sp GEL 


Light Texas steers 
PACKER TYPE HIDES. 


Branded cows and steers............ 1.05 discount 
Native cows and steers.............. .55 discount 
—_@—_ 


WEEKLY HIDE IMPORTS. 


Imports of cattle hides at leading 
U. S. ports, week ended June 21, 1930, 
were as follows: 

















Week ended New York. Boston. Phila. 
ce A eee: |. ee eee 
June 14, 1930 ...... 35,987 20,353 1,259 
June 7, 1930 ...... 32,589 71,138 1,570 
May 30, 1930 . 28,894 6,350 1,020 
To date, 1930...... 967,921 513,481 308,246 
June 22, 1929 ...... 29,054 2,150 31,531 
June 15, 1929 ...... 13,628 16,151 136 
To date, 1929......585,117 146,846 308,588 
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Hide and Skin Markets 


Chicago. 

PACKER HIDES—A rather dull 
week passed in the packer hide market, 
following the heavy movement last 
week. With further liquidation in all 
commodity markets this week, buyers 
took advantage of the situation to at- 
tempt to bring about lower prices. 
There was a movement early in the 
week of about 17,000 hides, June take- 
off, at steady prices, but confined to 
extreme native steers, butt branded 
and Colorado steers. Sole leather hides 
continue in fair demand, with some 
slight improvement attempted in the 
sole leather market, but conditions in 
upper leather remain very dull. De- 
spite the heavy movement last week, 
there are still some unsold lots of na- 
tive steers and cows of all descriptions. 
Buyers’ ideas are %c under last trad- 
ing prices, but the quotations below are 
based on last sales made, and packers 
are optimistic because of the further 
improvement being shown in quality. 

Spready native steers 16@16%2c, 
nom. Heavy native steers last sold 
at 15c. About 5,000 extreme native 
steers sold at 13'4c, steady. 

Two packers sold 4,000 butt branded 
steers at 14%c, and about 8,000 Colo- 
rados moved at 14c, both steady prices. 
Heavy Texas steers quoted 14'%¢; light 
Texas steers last sold at 18%c; and ex- 
treme light Texas steers at 12%c. 

Heavy native cows last sold in a 
small way at 18c. Last trading in 
light native cows was at 13c. Branded 
cows last moved at 12%c. 

Last trading in native bulls was at 
9c for regular points and 9%c for St. 
Pauls; brended bulls last sold at 8c. 

South American market again de- 
clined, with sales of frigorifico steers 
at $33.50, equal to 18%c, c.if. New 
York, as against $35.00, equal to 14%c, 
c.if. New York, paid last week. 

SMALL PACKER HIDES — Small 
packer market continues dull, with last 
trading in all-weight native steers and 
cows at 18c, and branded at 12@12%ec, 
for June take-off from outside plants. 
Most local killers selling their produc- 
tions on basis of big packer grading 
and trim at present. 

Last trading in Pacific Coast market, 
last week, was at 12c for May steers 
and 10%c for cows, f.o.b. shipping 
points. 

HIDE TRIMMINGS—Market quoted 
$30.00@32.00 per ton, Chicago. 

COUNTRY HIDES—tTrading in the 
country market continues rather slow. 
Some all-weights, around 48 Ib. av., 
have sold at 9%c, selected, delivered. 
A few heavy native steers and cows 
reported early at 9c. Buff weights sold 
at 914c, and quoted 912@10c, according 
to quality. Extremes recently sold at 
12c for 25/45 lb. weights, and inti- 
mated some outside lots sold at %c 
less; free of grub lots held up to 12%c. 
Bulls sold, 642 @7c, selected, asked. All- 
weight branded quoted 8@8%c, less 
Chicago freight. 

CALFSKINS—Last sales of packer 
May calfskins were at 21c, northern 
basis, with moderate sales for export 


at 22c; market dull and 21@22c asked 
for June skins. 

Chicago city calfskins last sold at 
19¢c for straight 8/15 lb., and on split 
weight basis at 18c for 8/10 lb. and 
20c for 10/15 lb. quoted nominally on 
this basis. Mixed cities and countries 
around 16c; straight countries about 
15c. Chicago city light calf and dea- 
cons sold last week at $1.35. 

KIPSKINS—One packer sold 8,000 
June native kipskins at 19c for north- 
erns, steady; another packer moved a 
car same basis. Last trading in over- 
weights was at 17c; branded quoted 
15c, nom. 

Chicago city kipskins last sold at 
17%c. Mixed cities and countries 
quoted around 15c; straight countries 
about 14c. 

Packer regular slunks, May and June 
production, sold in a good way at $1.25; 
hairless 25@30c, nom. 

HORSEHIDES — Market continues 
slow; choice city renderers, with manes 
and tails, quoted $4.00@4.25, ranging 
down to $3.25@3.50 for mixed lots. 
Some good quality mixed lots reported 
moved at $3.75@4.00. 

SHEEPSKINS—Dry pelts quoted 10 
@10%%c per lb. Big packer shearlings 
moving in a fair way at 50c for No. 1’s 
and 30c for No. 2’s; six or more cars 
reported this basis. Small packer 
shearlings quoted unchanged at 32%4c, 
flat, last paid. Pickled skins about un- 
changed; quoted $4.75@5.00 per doz. 
for old skins, and the market on sum- 
mer native lambs has not yet been es- 
tablished. Bids of 50c each reported 
for spring lambs. Only one sale re- 
ported so far, which was at $7.50 doz. 
at New York, for special stock for fu- 
ture delivery, some time back. Last 
sale of California spring lambs at Chi- 
cago was at $5.75. Further declines 
reported this week in foreign wool 
markets. 

PIGSKINS—No. 1 pigskin strips, 
542x18 in., offered at 7c, ranging down 
to 44%2@6c for other productions. Gela- 
tine scraps quoted 4c, nom. 


New York. 


PACKER HIDES—Packer hide mar- 
ket quiet, all New York packers having 
sold the June productions last week at 
15c for native steers, 14%c for butt 
brands and 14c for Colorados. 

COUNTRY HIDES—Country hides 
sales continue rather slow. Good 25/45 
lb. extremes. generally considered 12c 
top for current receipts. Buff weights 
quoted 9144@9%c, with demand rather 
light. 

CALFSKINS — More activity re- 
ported in city calfskins. Demand has 
been lacking for light skins but 5-7’s 
sold at $1.55 for collectors’ skins. Sales 
of 7-9’s were made at $2.00 for col- 
lectors’ skins and $2.10 for packers’, 
and 9-12’s sold at $2.70 and $2.80. Last 
trading in 12/17 lb. veal kips was at 
$3.10@3.15 


New York Hide Exchange Futures. 


Saturday, June 21, 1930—Close: July 
13.00n; Aug. 13.30n; Sept. 13.65@13.71; 
Oct. 14.00n; Nov. 14.35n; Dec. 14.70@ 
14.75; Jan. 14.90@14.95; Feb. 15.15b; 
Mar. 15.30n; Apr. 15.50n; May 15.75b. 
Sales 29 lots. 
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Monday, June 23, 1980—Close: July 
12.80n; Aug. 13.10n; Sept. 13.45@13.50; 
Oct. 13.80n; Nov. 14.15n; Dec. 14.58 
sale; Jan. 14.80@15.00; Feb. 15.00@ 
15.15; Mar. 15.20n; Apr. 15.40n; May 
15.65@15.85. Sales 37 lots. 

Tuesday, June 24, 1930—Close: July 
12.60n; Aug. 12.90n; Sept. 13.20b; Oct. 
13.60n; Nov. 14.00n; Dec. 14.38@14.40; 
Jan. 14.70n; Feb. 14.95@14.99; Mar. 
15.15n; Apr. 15.40n; May 15.66 sale. 
Sales 47 lots. 

Wednesday, June 25, 1930—Close: 
July 12.40n; Aug. 12.65n; Sept. 12.95@ 
13.05; Oct. 18.30n; Nov. 13.70n; Dec. 
14.10 sale; Jan. 14.35n; Feb. 14.65 sale; 
Mar. 14.90n; Apr. 15.10n; May 15.35@ 
15.40. Sales 64 lots. 

Thursday, June 26, 1930—Close: July 
12.40n; Aug. 12.65n; Sept. 12.95@ 
12.99; Oct. 13.30n; Nov. 13.65n; Dec. 
14.01@14.02; Jan. 14.25n; Feb. 14.55; 
Mar. 14.75; Apr. 15.00n; May 15.26@ 
15.30. Sales 52 lots. 

Friday, June 27, 1930—Close: July 
12.385; Aug. 12.55; Sept. 12.89@12.91; 
Oct. 13.25; Nov. 18.60; Dec. 13.95@ 
13.98; Jan. 14.10; Feb. 14.30; Mar. 14.65; 
Apr. 14.80; May 15.16@15.21. 

The Hide Exchange will be closed on 
Friday, July 4th, and Saturday, July 
5th. 


~--—Qe-—-- 


CHICAGO HIDE QUOTATIONS. 


Quotations on hides at Chicago for 
the week ended June 27, 1930, with com- 
parisons, are reported as follows: 


PACKER HIDES. 


Week ended Prev. Cor. week, 
June 27, week, 1929. 
Spr. nat. 

strs. ......16 @16%n16 @16%n @20n 
Hvy. nat, strs. @15 @15 @1s 
Hvy. Tex. strs. @14% 144%@15 @16% 
~_ St brnd'd 

Scans @14% @14% 16% 
Hy, “Col. strs. @l4 @l4 16 
Ex-light Tex. 

OU, acces @12% @12% 16%4@17 
Brnd’d cows. @12% @12% 164@17 
Hvy. nat. cows br @13 @17% 
Lt. nat. cows @13 17 @17% 
Nat. bulls ... 9 a ‘x 9 @9% @12% 
Brnd’d_ bulls. @ 8 10 pt 
Calfskins ...21 o.2 21 @22 24 25 
Kips, nat.... @ig9 19 @22% 
Kips, ov-wt.. @lj @ilj 21n 
Kips, brnd’d. @15n @15n 19 
Slunks, reg.. @1.25 1.25@1.35 


: 1.40 
Slunks, hris..25 @30 @27% 35 @4in 


Light native, butt branded and Colorado steers 
le per Ib. less than heavies, 


CITY AND SMALL PACKERS. 


Nat. all-wts.. @138n @l13n 16%@17 
Branded ... ‘12 @l: ‘oa @12%n @16 
Nat. bulls .. @ 9 @ 9 @i2 
Brnd'd bulls. @ 7% @ @10% 
Calfskins ... @19n @19ax @21%n 
eae @17% @17% 19%@20n 
Slunks, reg... @1.15 @1.15 @1.2 
Slunks, hris.. @2in @2in 30 @35n 


COUNTRY HIDES. 


Hvy. steers.. @ 9 @ 9 12%@13 
Hvy. cows .. @ 9 . g 9 124%@13 
Buffs ....... 9%@10 10ax 13%@14 
— - AGI 12 @12% 15%@16% 
See 6%4@ 7 @7 1 
Galfekins ian @i5in 17 @18 
Kips ...-..0. 14n @l4n 16%@17 
Light calf ..1.00@1.10 1.00@1.10 1 1.10 
Deacons ....1.00@1.10 : 


Slunks, reg..50 @60 50 60 
Slunks, hris.. 5 @10n 5 10n 15 20 


Horsehides ..3.25@4.25 3.00@4.25 5.25@6.50 
Hogskins ...50 @55 50 55 60 @7 
SHEEPSKINS. 

Piet.  10GGNO icin ccccste 1. BOL. 4OM cccccccccs 
Sml._ pkr. 

i errr ee oe = Bares 
Pkr. a 30 @50 25 @50 ae» 
Dry pelts ...10 @10% 0% G11 20 @21 


He. 


Do you know how to build your hide 
pack to avoid shrinkage and keep your 
hides in No. 1 condition? Ask “The 
Packer’s Encyclopedia,” the “blue 
book” of the meat packing industry. 
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gained in pioneering the Unit principle of Air- | 
Cooling and in manufacturing all types of Units is a . 
guarantee that every Kroy Air-Cooling installation a 
is correct in design and principle. Kroy Units are : 
easy to install and economical in operation. They b 
ne 
provide maximum flexibility and 100% salvage value. n 
ti 
In fact, a Kroy Air-Cooling installation insures the : 
d 
utmost in efficiency, economy, serviceability and : 
: : LIST OF USERS a 
satisfaction for the user . . . It is not strange, therefore, Armour ieee ! 
/ ; Abbotts Dairi h 
that a list of users of Kroy Air-Cooling equipment maine cnet 
i 5 he . 40 Fathom Fish “Chicken Dinner’ } 
reads like a roster of the nation’s leaders in every ¢, anes pecans 
industry where Air-Cooling equipment is used. anc A seals wig ) 
Harbison Dairies First National Stores : 
YORK HEATING & VENTILATING CORPORATION Page and Shaw VirginiaAppleStorage 
1569 Sansom Street, Philadelphia Wilson Glidden Co. 
““Fro-joy”’ Ice Cream Luer Bros. Packing 
Kraft-Phenix Walker-Gordon 
YORK HEATING & VENTILATING CORPORATION ALSO MANUFACTURES HEAT-DIFFUSING UNITS, 
KROY AIR-CONDITIONING UNITS, KROY UNIT HEATERS AND SUPER-FIN FAN BLAST RADIATION 
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Ice and Refrigeration 








Plant Cooling Notes 


For bs Meat Plant a dead Is 
terested in Refrigeration. 








DRAINING BRINE COOLER. 


Draining ammonia from a_ brine 
cooler is often a difficult problem, but 
the following method will overcome any 
difficulty. The plant is connected up 
as in the sketch. A is an empty 
ammonia drum which is connected to 
the oil drain valve on the ammonia 
coils. A branch connection leads to the 
atmosphere controlled by valve B. 

If the oil drain valve is opened, 
ammonia will be forced from the cooler 
coils to the drum until the pressure 
becomes balanced. The oil drain valve 
should then be closed and valve B 
opened and a little ammonia blown off 
to the atmosphere and the valve closed. 

This will cause a big drop in tem- 
perature in the drum and a low pres- 
sure. These conditions will prevail for 


ae 
+S : | 








HOOKUP TO DRAIN AMMONIA. 


A is the ammonia drum; B, valve to 
atmosphere; C, valve from oil drain cock; 
D, brine cooler. 


a short time, so if the oil drain valve 
is now opened the drum can be filled 
with ammonia. This procedure should 
be continued until all the ammonia has 
been removed. 

It is important that the drums should 
not be overcharged. The best method 
to check the contents is to find out 
what weight of ammonia the drums will 
hold. When charging, place the empty 
drum on a set of scales, note the weight 
of the empty drum, and the reading 
on the scales will show the weight of 
ammonia in the drum as it fills up.— 
Refrigerating World. 

-——fo—_ 
REFRIGERATION NOTES. 

The Domestic Light Co., Miami, Fla., 
has changed its name to Domestic Re- 
frigerating Co., Inc. 

Waynesboro Cold Storage Corpora- 


tion, Waynesboro, Va., has been. incor- 


porated. Edward R. Tatum, Larch- 
mont, N. Y., is president. 

A modern cold storage plant will be 
built in Hot Springs, Ark., by the Scott 
Mayer Commission Co. 

The Layton Cold Storage Co., George- 
town, Del., has been incorporated with 
a capital stock of $50,000. 

A plant to preserve fruit by freez- 
ing will be erected in Montezuma, Ga., 
by Tom Huston. It will cost about 
$100,000. 

Howard Roberts is constructing a 
cold storage plant in Okemah, Okla. 

Construction work has started on the 
Dixie Terminal, Atlanta, Ga. It will 
contain about 150,000 sq. ft. of cold 


storage space and 300,000 sq. ft. of 
dry storage space and will cost about 
$3,000,000. 

The Cape Refrigerating Co., North 
Plymouth, Mass., started operations 
recently. 

Erection of a cold storage warehouse 
is contemplated by the Rhode Island 
Ice Co., Fall River, Mass. Present 
plans call for the expenditure of about 
$40,000. 

«Contract has been let for an addi- 
tion to the plant of the City Ice & Cold 
Storage Co., Seattle, Wash. 

Additional equipment is being added 
to the plant of the Community Ice & 
Cold Storage Co., Houston, Tex. 

The cold storage plant of the Colum- 
bia River Packing Co., Newport, Ore., 
has been completed and placed in opera- 
tion. 

Additional refrigerating machinery 
has been installed in the plant of the 
ro Ice & Cold Storage Co., Alva, 

a. 
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PROGRESS BY COOPERATION. 
(Continued from page 22.) 

Our manufacturers, of course, have 
made. many mistakes, but they have 
been mistakes of judgment and not 
mistakes based on unsound information, 
or guesswork. We have had co-opera- 
tive competition in its finest form and 
we think it has brought eel dividends 
to every participant. 

a oe 


Patents in Cross-Licensing Agreement. 

Probably our most outstanding co- 
operative work is the cross-licensing 
patents agreement, under which each 
manufacturer turns in the patents he 
owns and receives licenses under pat- 
ents owned by the other manufacturing 
members in the plan. 

There were more than 1,500 patents 
in that agreement on January 1, under 
which manufacturers operate without 
the payment of money royalty. There 
has not been a patent lawsuit among 
the members in 15 years, and each man 
and woman who buys a motor car is 
benefited by this arrangement because 
it permits each manufacturer to make 
the best car that the known art per- 
mits. 

They work under 122 standards 
which make for lower costs, such stand- 
ards however, do not involve style. 

We exchange monthly figures cover- 
ing the production of open and closed 
cars, also production of buses and 
trucks, including sizes. These are sup- 
plied to each manufacturer. 

The members also exchange monthly 
wholesale price classes, trucks by 
capacity, including the total value, 
which is the basis for the dues that 
maintain the activities of our organiza- 
tion. 

We also exchange monthly informa- 
tion as to exports by models and the 
countries overseas to which they go. 

Ignorant Competition Is Dangerous. 

All this is with a view to prevent 
wild competition, which may result 
from action without knowing the facts. 

It is bad enough to have sensible 
competition which comes with a knowl- 


edge of the facts, but to fight competi- 
tion which has only ignorance for a 
guide is much more difficult. 

Once or twice a month the makers 
secure a record of new and used cars 
in the hands of their dealers and we 
are hopeful this plan can be followed 
by the entire industry. 

A large number of companies have 
a record of sales by their dealers to 
consumers, which we expect to com- 
plete for the industry. 

Registrations we get monthly and 
they are made more valuable as we 
know production with which to make 
comparison. 

There are many other figures that we 
exchange that are helpful guides. 

No Secrets from Each Other. 

In connection with exchanging in- 
formation, I would not be fair to our 
manufacturers if I failed to mention 
their broad attitude in having rival 
makers visit their plants. 

There are few if any secrets in mo- 
tor car manufacture. We have a the- 
ory that the manufacturer who shuts 
the door of his plant, shuts more out 
than he keeps in. 

This makes unnecessary the possibil- 
ity of having spies on your payroll. It 
was just enlightened self-interest that 
convinced our manufacturers it was 
better to give out information than to 
have a man on the payroll who was ac- 
tually working for some one else. 

How Best to Gather Facts. 


How can various industries get to- 
gether on the facts? Some are doing 
it well and some in a half-hearted kind 
of way. 

First, the gathering cannot be done 
unless the program is supported by the 
biggest companies in the industry. 

Second, we must recognize that many 
figures you think are secret are ob- 
tainable by competitors if they wish to 
go to some trouble. It seems therefore 
wise to furnish such figures if others 
do the same. 

Third, trust your trade association 
executive with individual figures, so he 
can supply the totals. 

If he cannot be trusted with these 
figures then you ought to get some one 
else on the job. I am glad to say that 
in our profession of managing trade 
associations you will find capable ex- 
ecutives with just as high ideals of 
integrity as you find anfong lawyers 
or doctors or the men in any other pro- 
fession. 

Fourth, get the figures promptly (by 
telegraph if necessary) and base action 
only on the latest reports. In this 
country you cannot sell yesterday’s 
newspapers. 

Fifth, in gathering business facts, do 
not assume that it is too much trouble, 
or that you don’t make any use of 
them. Just take the attitude that if 
everyone helps then everyone will get 
a worthwhile result. 

Every worthwhile industry is doing a 
better job every year in fact-finding 
surveys and fact-furnishing programs, 
with increased opportunities for broad- 
ening markets and better competitive 
conditions. 
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Main Office Branch Office 
140 W. Van Buren St. “(Jaws (ComiPANnr 148 State St., 
CHICAGO, ILL. BOSTON, MASS. 
AR Codes ican BROKERS 
Beef, Provisions, Packing House Products, 


Tallows, Greases, Fertilizer Materials, Bone 
Materials, Animal Feeds, Whale Guano 
Bird Guano 























On request, our complete pro- 
vision, fresh meat, packing- 
house products, tallow and 
grease daily market quotation 
sheets will be mailed to any 
j| member of the trade free of 


We specialize in taking care 
of the requirements of buyers 
located all over the United 
States and Canada. Offerings 

















charge; also our periodical We trade in Domestic, Canadian, European, telegraphed promptly on re- 
market reports ee Se ee a ceipt of inquiries. 
brokerage basis 
———— = — ——— = 














WM. M. WARE & CO.||5 ¢ DOGEDS. INC. 
































po BROKERS NINTH AND NOBLE STREETS 
a. NEW YORK NEW YORK 
— ret Bonne ewes 6 || IF COOPER ROGERS 
ESTABLISHED BOSTON PROVISION BROKER, INC. 
1888 ee NEW YORK PRODUCE EXCHANGE 
NEW YORK CHICAGO Member of New York Produce Exchange 
PRODUCE EXCHANGE Phone Harrison 5614 and Philadelphia Commercial Exchange 
H. PETER HENSCHIEN THOMSON & TAYLOR 
Architect COMPANY 


Recleaned Whole and Ground 
Spices for Meat Packers 


CHICAGO, ILLINOIS 


PACKING PLANTS AND COLD STORAGE CONSTRUCTION 
59 East Van Buren St., Chicago, Ill. 
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Cold Storage I Installation GEO. H. JACKLE _ ‘| 


All Kinds of Refrigerator Construction Broker 


JOHN R. LIVEZEY Tankage, Blood, Bones, Cracklings, Bonemeal, 


Glenwood Avenue, West 22nd St., Philadelphia, Pa. Hoof and Horn Meal 


eol"ene St. rms J Baltimore, » . Chrysler Bldg., 405 Lexington Ave., New York City 


oomdaiemenee caieania 



































Sausage Quality Service Choice 
Meats HARRY MANASTER & BRO. ?'ie¢ 
Beef Cuts 1018-1032 W. 37th Street CHICAGO, ILL. U.S. Yard Beef 
































The P. Brennan Co., Pork Packers 


3927-3943 So. Halsted St. Straight and Mixed Cars of 
Union Stock Yards Chicago Packing House Products 
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Chicago Section 


Harry N. Altman, of Detroit, sausage 
casings specialist, was in Chicago for 
a day this week. 


J. B. Engel, Baker Packing Co., 
Asheville, N. C., was in Chicago during 
the week calling on old friends. 


President Samuel Slotkin of the Hy- 
grade Food Products Corp., New York, 
spent a few days in Chicago this week. 


President Harry I. Hoffman and Sec- 
retary J. J. Zahler, of the J. S. Hoff- 
man Co., Chicago, were in St. Paul, 
Minn., this week. 


Packers’ purchases of livestock at 
Chicago for the first four days of this 
week totaled 15,549 cattle, 4,387 calves, 
54,109 hogs and 31,732 sheep. 


W. B. Tranter, in charge of the beef 
and by-products departments of the 
Harris Abattoir, Western Ltd. St. 
Boniface, Manitoba, Canada, spent sev- 
eral days in Chicago this week. 


Asa A. Davidson, president of the 
Davidson Commission Co., Chicago, has 
just returned from a two weeks vaca- 
tion in Michigan. No fishing, just rest- 
ing in the woods alongside Lake Michi- 
gan. 


S. C. Bloom, of Bloom & Kamrath, 
packinghouse engineers and refrigera- 
tion and air conditioning specialists, is 
enjoying a vacation at his summer 
home at Bemidji in the Minnesota 
woods. 


Paul C. Bode, of the buying depart- 
ment of Procter & Gamble Co., Cin- 
cinnati, O., spent Monday of this week 
in Chicago, renewing acquaintance with 
tallow and grease brokers and packers’ 
representatives. 

Provision shipments from Chicago 
for the week ended June 21, 1930, with 
comparisons, were as follows: 

Cor. week., 
Last wk. Prev. wk. 929. 
Cured meats, 1bs.15,901,000 17,718,000 23,697,000 


Fresh meats, 1bs.43,494,000 51,065,000 35,523,000 
Zard, IB6. ....0. 6,169,000 4,443,000 = 6,077,000 


Wm. H. Knehans, of the Packers 
Architectural & Engineering Co., Chi- 
cago, was in Mishawaka, Ind., this 
week to attend the opening of the new 
plant of Major Bros. Packing Co. Mr. 
Knehans supervised the construction 
and installation of equipment of the 
plant. 


C. V. Whalin, in charge of the live- 
stock, meats and wool division, U. S. 
Bureau of Agricultural Economics, 
Washington, D. C., and W. C. Davis, 
marketing and grading specialist, of 
the same bureau, were in Chicago this 
week attending meetings of the Na- 
tional Livestock and Meat Board. 


Packer executives who visited Chi- 
cago this week included John R. King- 
han, chairman of the board, Kingan & 
Co., Indianapolis; John W. Rath, presi- 
dent, Rath Packing Co., Waterloo, 
Iowa; Otto Finkbeiner, president, Little 


Rock Packing Co., Little Rock, Ark., 
and Geo. N. Meyer, treasurer, Fried & 
Reineman Packing Co., Pittsburgh, Pa. 


James O’Reilly (better known as 
“Jim”) is accepting the congratulations 
of his friends on his recent appoint- 
ment as manager of Morris & Co., 
wholesale market, Chicago. Jim started 
with Armour and Company twenty-one 
years ago, and served in various de- 
partments both at Chicago and Omaha. 
His earnest and conscientious efforts 
have earned for him consistent promo- 
tion and a wide circle of friends who 
are glad to learn of his good fortune. 


—-- ~ ge 
CUDAHY BUYS HARDY PLANT. 


The meat packing plant operated by 
Charles S. Hardy at San Diego, Cali- 
fornia, for many years past was re- 
cently acquired by the Cudahy Packing 
Company and became a unit of the 
Cudahy producing facilities under the 
name of the Hardy Packing Company. 

The Hardy plant is one of the old- 
est establishments in southern Cali- 
fornia, and Charles S. Hardy, who was 





HE SELLS OUT TO CUDAHY. 


Charles S. Hardy of San Diego, Calif., 
veteran Pacific Coast meat packer, dis- 
poses of his interests. 


the sole owner and proprietor from 
the founding of his company, enjoys 
a wide reputation not only in California 
but nationally as a successful packing- 
house executive. He was one of the 
earliest vice presidents of the Institute 
of American Meat Packers. 

While Mr. Hardy in the sale of his 
plant to the Cudahy interests has sev- 
ered his direct connection with the 
packing industry, he will be interested 
to a large degree in the activities as- 
sociated with meat packing, for he has 
assumed the management of _ the 
famous O’Neil ranch, one of the larg- 
est ranches in the country, occupying 


over 200,000 acres between San Juan 
Capistrano and San Diego. 

Comprising complete facilities for the 
slaughter of beef, hogs, sheep, exten- 
sive departments for curing and smok- 
ing meats, sausage making, a wool 
pullery, etc., this plant will be an im- 
portant addition to the Cudahy pro- 
duction chain. 

A..M. Nichols, for the past four 
years manager of the North Salt Lake 
plant, of the Cudahy Packing Co., has 
been placed in charge of the Hardy 
house. Mr. Nichols has been with the 
company since 1913. In commenting 
on his departure from Salt Lake the 
newspapers said: “Through his efforts 
in trying to encourage the production 
of better livestock in this region, Mr. 
Nichols has done much to build up the 
local packing industry.” 

A dinner was given in honor of Mr. 
Nichols and Mr. Neilsen, the incoming 
Salt Lake manager, at Cullen Hotel; 
Salt Lake City, by the board of di- 
rectors of the Salt Lake Union Stock 


Yards. 
a 
MAJOR BROS. HOST TO PUBLIC. 

The new plant of Major Bros. Pack- 
ing Co., Mishawaka, Ind., built at a cost 
of about $1,000,000, was formally 
opened on June 24. The public was in- 
vited to visit the plant at this time, it 
being open for inspection from early 
in the morning until 10 o’clock at night. 

About 5,000 people, including resi- 
dents of the city, packers and equip- 
ment and supply men, availed them- 
selves of the opportunity to inspect this 
modern and up-to-date plant. 

Uniformed attendants took the visi- 
tors, in groups of about twenty, through 
the plant and explained the various 
methods and operations. At the conclu- 
sion of the inspection, the visitors were 
served refreshments and presented with 
a package of sliced bacon as a souvenir. 

The plant occupies a site on 7% 
acres, which have been graded, rolled 
and seeded and surrounded by an im- 
posing ornamental wire fence. 

The buildings are of face brick and 
reinforced concrete construction. The 
total area of the plant is 27,600 sq. ft., 
of which 4,000 are in the main build- 
ing, 2,600 in the smokehouses, 5,300 in 
the power plant, 2,300 in offices and 
3,400 in covered loading space. 

Major Bros. Packing Co. has always 
been noted for the high quality of its 
products, and the new plant, with its 
complete facilities, will enable the com- 
pany to serve its customers even better 
than ever. 

The officers of the companv are: A. J 
Major, president; F. T. Major, vice- 
president; M. B. Cone. secretary, and 
Tom Casey, superintendent. 

The Packers Architectural and En- 
gineering Co.. Chicago, Ill., were the 
architects and engineers. The super- 
vision of construction and the installa- 
tion of equipment was under the direct 
charge of Wm. H. Knehans of this 
company. 
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Chicago Provision Markets 
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CASH PRICES. 


Based on actual carlot trading, Thursday, 
June 26, 1930, 


Regular Hams. 








Green 8. P. 

DD. ww wtdenccssiseceses 18 20 

DME 'ipvanw nok wnnssen sé 17% 19 
ME capcctctsanckastxecas 17% 18, 
brat wiescuekease 17% 1814 
DS A eiibe viskitnduesss 16%n 1k 
ERIC pelt ER nies 08 16%n 184 
ok) FSS 17% ; 

i  <iiecenaeseveh 16%n 
8S. P. Boiling Hams 

Select. 
18% 
18% 
18% 
8. P. 

20 
19% 
194 

19 
18% 

18 
17% 

17 
16% 

16 

Picnics. 

Green. 8. P. 

13 135 
12% 13% 

1244 13 
1214 12% 
12% 1zty 

Bellies. 

Green. Cured. 

I re cetas adel sane} 1914 20 

BM prcacke uses. 18% 19 
NT Aon wcalcce wacked 17% 18% 
DE Mcdse sebaacks caweeos 7 17% 
DE Gaobkoe aeceasonns 16% 17% 
DT Gbbisbcmhosess 16ly 16% 

D. S. Bellies. 
Clear. Rib. 








13% 
13% 
13% 
13% 
13% 
D. S. Fat Backs. 

bt 
84 
5% 
8% 
9% 
10 
10% 

PP Righaséoptiug ase eek See ee hob abe ss 

Other D. S. Meats. 

Extra short clears.......... 35-45 13% 

Extra short ribs... 35-45 13% 

ee 6-8 11% 

Clear plates ....... 46 7% 

PE} EE. anvcpecccseessay 8% 


PURE VINEGARS 


A_P. CALLAHAN & COMPANY 


sTH LA SALLE STREET 





FUTURE PRICES. 


SATURDAY, JUNE 21, 1930. 

Open. High. Low. Close. 
LARD— 
July ... 9.52% 9.52% 9.40 9.40 
Sept. ... 9.65 9.65 9.55 9.55 
_. Sagres 9.55ax 


Dec. ... 9.47% 
CLEAR BELLIES— 


9.47% 9.37144— 9.3714—ax 















July ...14.00 14.00 13.85 

Sept. ...13.00 13.00 12.75ax 
MONDAY, JUNE 23, 1930. 

LARD— 

July - 9.382% 9.35 9.15 9.35b 

Scpt. ... 9.45 9.50 9.27% 9.45-4744b 

Oct. ... 9.40 9.50 9.321 9.50b 

Dec. ... 9.30 9.30 9.10 9.30b 

CLEAR BELLIES— 

July ...13.15 13.15 13.00 13.00ax 

Sept. ...12.00 cere ae 12.00b 
TUESDAY, JUNE 24, 1930. 

LARD— 

July ... 9.32% 9.40 9.30 9.40b 

Sept. ... 9.3714 9.52% 9.37% 9.52%b 

_. See “see = 9.52%b 

er Sebi 9.30b 

CLEAR BELLIES— 

aba ene's oss jes 13.00n 

Sept. ...12.10 12.12% 12.10 12.12%b 

WEDNESDAY, JUNE 25, 1930. 

LARD— 

July 9.40 9.82% 9.32% 

Sept. 9.521% 9.42 9.421% 

Oct. 9.50 9.45 9.45ax 

RRR si rrr =a" 9.30n 

CLEAR BELLIES— 

July ...13.387% 13.37% 13.00 13.00ax 

Sept. ...12.30 ess Sees 12.30ax 
THURSDAY, JUNE 26, 1930. 

LARD— 

July ... 9.382% 9.42% 9.32% 9.4214b 

Sept. ... 9.4214 9.57% 9.421% 9.57% 

Oct. ... 9.55 9.5714 9.55 9.57 14b 

Dec. et is 9.371Qb 

CLEAR BELLIES— 

July - 13.00 13.32% 13.00 13.32%b 
Sept. . oe6'% cece mes 12.3714b 
FRIDAY, JUNE 27, 1930. 

LARD— 

July ... 9.42% 9.47% 9.40 9.45 
Sept. ... 9.55@52% 9.6214 9.52% 9.60 
Oct. ... 9.60 4 9.60 9.60 
WS ons sours S54 ah 9.38714n 
CLEAR BELLIES- 

July a 


13.324%n 


a 12.374on 





Key: ax, asked; b, bid; n, nominal; — split. 
——e—— 
PURCHASING MEN MEET. 


A meeting of the Institute committee 
on purchasing practice, of which John 
G. Hormel is chairman, was held on 
June 20 at the offices of the Institute 
of American Meat Packers. Out-of-town 
representatives of member companies 
who attended included John G. Hormel 
and T. H. Hocker of Geo. A. Hormel & 
Co., Austin, Minn.; S. A. Grow of 
Jacob E. Decker & Sons, Mason City, 
Ia.; D. L. Hoff, Rath Packing Co., 
Waterloo, Ia.; A. D. Kessler, St. Louis 
Independent Packing Co., St. Louis, 
Mo.; B. W. Robb, Jacob Dold Packing 
Co., Buffalo, N. Y.; H. M. Shulman, 
Hammond-Standish & Co., Detroit, 
Mich.; C. E. Skulan, Cudahy Bros. Co., 
Cudahy, Wis. 

i” os 

In response to questionnaires from 
the Federal Trade Commission the fol- 
lowing number of grocery and meat 


chain systems filed schedules: Number 


of chains, 262; number of stores as of 
March 30, 1929, 38,421. 


June 28, 1930. 


CHICAGO RETAIL MEATS 


Beef. 


Week ended 
June 25, 1930. 
No. No. No. No. No. No. 
ee Soe 1. 2 3. 


Rib roast, hvy. end.35 30 16 35 30 16 
Rib roast, It. end...45 35 20 45 35 20 


Chack roast ....... 28 25 20 $2 #27 21 
Steaks, round ...... 45 40 2 45 40 25 


Steaks, sirl. Ist cut.45 40 25 50 40 28 
Steaks, porterhouse.60 45 25 60 45 29 
Steaks, flank........ 3 23 18 2 DB 18 
Beef stew, chuck...27 22 15 27 22 17 
Corned briskets, 


WOME: ccc 5 s0:08 0 3 23 18 3B 2% 38 
Corned plates ...... > 2 a wa. ae 3 


bnis.25 22 18 25 22 18 


Lamb. 


Corned rumps, 




















Good. Com Good. Com. 
Hindquarters ....... 30 22 35 33 
Legs ...... -28 23 36 34 
BOWS ....c000. 15 15 22 15 
Chops, shoulder......25 20 25 20 
Chops, rib and loin. .50 25 50 25 
Mutton. 
TAGS osccccceseccoces 24 26 ° 
Ste evececceosccccene oe 14 oe 
Shoulders ....... ococke oe 16 os 
Chops, rib and loin...35 a 35 aie 
Pork. 
Loins, 8@10 av......... 22 @2A 27 @ 28 
Loins, 10@12 av......... 22 @2 26 @27 
Loins, 12@14 av.. 18 @21 23 @ 24 
Loins, 14 and over.. 18 @20 @22 
SEM. Sig's baswn ses css 25 @28 @30 
Shoulders ........cesceee 18 @20 18 @20 
SE as. sabatereesdenaks 22 @24 24 @26 
GPBTORTDS on cc ccccccccce 18 @20 @16 
ES Tach camer sue ateane © @12 @l12 
Eager Bard, PAW... sccecce @12 @i4 
Veal. 
BEIMONORITENS: 0.ncsccicccs 24 @28 30 @35 
PORCGUATCETS na cecccees 14 @16 20 @24 
SON s abiginns 48 yan 4 eo @28 82 @35 
Breasts @22 16 @22 
Shoulders @22 20 @22 
Cutlets @50 @50 
Rib and loin chops....... @35 @40 
Butchers’ Offal. 
SEER AA brie. bey bie @ 4 @ 4 
ge PPA ere @ 2% @ 2% 
Bone, per 100 lbs........ @50 @50 
TEE WES, case v0.0 5000s @16 @i6 
RE Se es @14 @16 
UE? Gi dscsae onde ses @i12 a@l2 
CURING MATERIALS. 
Bbis. Sacks. 
Nitrite of soda, 1. c. 1. Chicago.... 10% 
Saltpeter. 25 bbl. lots, f.o.b. N. Y.: 
Dbl. refined granulated........... 6% 6 
ES. GED cece ceceveescnsesic 7 
DEOGIUUR GETRUMIS 2. cc ccscccnvcsscs 8% 
Ry SEE <n 0 6,60 5.00.0 56a ee oe 8% 
Dbl. rfd. gran. nitrate of soda... 3% 8% 
Less than 25 bbl. lots 4c more. 
Boric acid, carloads, pwd., bbis.... 8% 8% 
Crystals to powdered, in bblis., in 
5 ton lots or more............. 9% 9% 
In bbis. in less than 5-ton lots... 8% 9 
Borax, carloads, powdered, in bbis.. 5 4% 
In ton lots, gran, or pow., bbls... 5 4% 
Salt— 
Granulated, carlots, 
cago, bulk ... 
Medium, carlo 
ME. ccecsescaccsces coneccdecescccossecce QaD 
Rock, carlots, per ton, f.0.b. Chicago...... 8.60 
Sugar— 
Raw sugar, 96 basis, f.o.b. New Or- 
SSS Rs Ase a eS eee @3.27 
Second sugar, 90 basis............... None 


Syrup testing 63 and 65 combined su- 
crose and invert, New York........ @ 
Standard gran. f.o.b. refiners (2%).. @4.70 

Packers’ curing sugar, 100 lb. bags, 

f.o.b. Reserve, La., less 2%........ @4.20 
Packers’ curing sugar, 250 Ib. bags, 

f.o.b. Reserve, La., less 2%........ @4.10 








SPICES. 
(These prices are basis f.0.b. Chicago.) 


Whole. Ground. 
BEE: Gisneh candseen seh aereeed bane 18 21 
SR 6in5 ssNo ss se euk} 4 os 0a 8935 p 16 
Cloves .. 36 
SED. bla wa chScshecdavanawenton 6% 
DEE 042 «0s 16 
ET ncpwek<s sh sensea ase ates «4s 86 
Tae 28 
iE MEE io GNs Linn bitges 6 3c Sieh 20% 


Pepper, Cayenne eee 
ae Sw, 20 
Pepper, 





Cor. wk., 1929. 





Jur 


Prim 
Good 
Medi 
Heif 
Cows 
Hind 
Fore 


Stee 
Stee! 
Stee 
Stee 
Stee 

Stee 
Cow 

Cow 
Cow 
Stee 
Stee 
Cow 
Cow 
Stee 
Stee 
Stee 
Stee 
Cow 
Cow 
Stee 

Med 
Bris 
Stee 

Cow 
For 
Hin 
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TS DRY SALT MEATSs. 
CHICAGO MARKET PRICES Batra sort clears... , 
Extra short pa ae ‘ 
, ~ ~ " Short clear middle D, GOR BWR eiscc coe @lAily 
Ww HOLESALE FRESH MEATS. Brat , Veal ae 14 ¢ 15 Clear bellies, 18@20 lbs.............66. @13% 
,) brains, each ......+--065 @ alo Clear DOMIes, TEGGNG TWs 6 ccc vececscons @l4% 
K., 1929. Carcass Beef. 2 ; Sweetbreads  .......---+- ae _ @t Rib bellies, 20@25 lIbs..............5-. @13% 
oes W 3, Cor. week, = Calf livers ......+00.00: @55 55 @60 Rib bellies, 25@30 Ibs..............00. @13% 
be June 25, eee 1920. WRG WRORS, TOM Ee Ola boc ced ecicvceene @ 8% 
» 16 Prime native steers.....: 24 @25% DOMESTIC SAUSAGE. WAC WACHS, BGGPIO TOO sc.cccesscascececes @ 8% 
ae Good native steers mae 234% @ 24 Fancy c sage , 27 Regular plates .......s.eeee eee eeee eens @11% 
20 rs : cic . 7a Fancy pork sausage, in 1-lb. cartons... @2i - 2 -) 
21 eran pony Patan eee miLani? elit , Country style sausage, fresh in link.... @20 BUtts oe. eee eee eect eee eee e ee eeeees @ 9 
» 2 Heifers, good .......... ( ~r Country style sausage, fresh in bulk.... @is = 
) 28 ind juarters, “choice... .26 @27 4 g ~ Country style sausage, smoked a 23 WHOLESALE SMOKED MEATS. 
: ing < re, ¢ op eee $ a : ‘ 2 vasings...... ine @21% 5 . 
4 Fore quarters, choice... .16 @li 20 @2l Leow nena 4 ry ie aks Aas the a 2014 Fancy reg. hams, 14@16 ere @27 
, o>” Beef C Bologna in beef bungs, choice.......... @18% Fancy skd. hams, 14@16 lbs........... @28'%4 
ef Cuts. pops : ne ; : ala Standard reg. hams, @25 
Bologna in cloth, paraffined, choice... . 1 Picnics, 4@8 It + 
18 Steer loins, No. 1........ @3s Bologna in beef middles, choice........ aly Fancy 1 @ eas ihe @21 
; 610 Steer loins, No. 2........ a36 asi Liver sausage in hog bungs...........- ais Stant sari '@ oe @32 
» 18 Steer short loins, No. 1.. @49 a4i Smoked liver sausage in hog bungs...... @23 Ne, 1b thane 6@ IDB... .ceecesceeee @25 
Steer short loins, No. 2.. @43 Liver sausage in beef rounds.......... @13 p Plas saqnia ie sets, smoked— 
Steer loin ends (hips).... @3l pS ee ere rere @16% Outside, @ 9 =. Settee ree eeeeees tees 43 
Steer loin ends, No. 2.... @3. New England luncheon specialty ie @27 ‘nankias be 9 nse Coe eceesccrece 37 
Com. ee WO sccbc escpececis @30 Minced luncheon specialty...........+++ a20 ccan 8, 5@ Siudavanssededcsoee 
ca ae 1 4 : ‘ a2 ooked hams, choice, skin on, fatted... @39 
Dow meert MiMS 2.25 .cccs @3i WOU, GUERMO noon co.cc seb ceescinses 2 Cooked } ph seg Be 
34 Cow loin ends (hips).... @23 We ID ovo knit cats cccesicevavce ali C ked acer cherce, & nless, fatted... @ 41 
15 Steer ribs, No. 1........ @29 PN IT 00 5.6 ss doc reac escedesas ait sooked picnics, skin on, fatted......... @27 
Steer ribs No. Beer aus Re Ts SR OEE RS Re a aig Cooked picnics, skinned, fatted......... @28 
Cow ribs, No. 2.... Cn ee Se aoe Cooked loin roll, smoked............. @46 
Cow ribs, No. @1y i, 
Steer rounds, @24% serie —9 on BARRELED PORK AND BEEF. 
Steer rounds, @24 Cervelat, choice, in hog bungs.......... @51 
< Steer chucks, @21 Thuritige® Cereelat oc tsccccscevcscces 25 fmm poke Ra sere eccesesecceces 29.50 
ti Steer chucks, @21 OSES gE te Aer tren eee a @35 Family sega) od . 4 pieces.... 31.50 
a Cow rounds @21% _- Holateiner ......cccccccccccscccccvese @33 Clear "heck eS 10 7 Ppa 3 00 
KS Cow chucks @1s B. C. Salami, choice..... @50 cr se to 50 pieces..... +  @23.00 
Steer plates @is Milano Salami, choice, in hog ‘pungs... @46 B fake plate pork, 25 to 35 pieces...... @18.75 
Medium plates .......... @13% 2B. C. Salami, new condition........... 28 ey et —_ Creerscccesveesese tenses @25.00 
Briskets, No. 1.......... @20 Frisses, choice, in hog middles......... @43 Plot ey Steet ee eee eee eee eeeeeeennes @21.50 
@28 Steer navel ends ........ @l Genoa style ae: @56 E al © ae Te tteee sees e esas eeereeeeeee @25.00 
@27 Cow navel ends ........ @i2 Vepperoni .. au ixtra plate beef, 200 Ib. bbls.......... @26.00 
@24 Fore shanks ...........- @11% = ~Mortadella, new aso 
@22 Hind shanks ............ @10 Capleolll ......... “e @55 COOPERAGE. 
@30 Strip loins, No. 1, boneless @60 Italian style hams- rrr eee @H 
@20 Strip loins, No. 2....... @50 Virginia Hams .....cccccccccccccccccees @54 bs a bamtie, Mock ped hoops. + 57% 1.60 
@26 Sirloin butts, No. 1...... @40 els, black iron hoops.. 1.6% 1.67% 
@i6 Sirloin butts, No. 2...... @35 SAUSAGE IN OIL. Ash pork barrels, =. iron hoops.. 1.77% @1.80 
@l12 Beef tenderloins, No, 1.. @s0 OTCOB. we eee eeeens 3.121 
@la Beef ‘autalaine, No. 2... @75 Bologna style sausage in beef rounds— 9 Red oak lard tierces.. : : 2.37% 62:40 . 
MPM) WHET v0. ces cess 25 @30 Small tins, 2 to crate........ seeeee seeeeeee $6.50 White oak lard RIMIOUES sce ceccae. 2. 574 92.00 
eee omen, tren eseves } re nd onunage in sheep casings— = 
; “2 eee 22 @2 ze ums 
acon or Ee a 20 Small tins, 2 to crate.......ceceeeeerecsers Hes OLEOMARGARINE. 
Insides, green, 6@8_ Ibs. Large tins, 1 to cra Os 20 ooo 2 ++ss+rer+ 8-f9 Highest grade natural color animal fat 
Outsides, green, 5@6 Ibs. So eg Pye in hog ‘Casings 7.25 margarine in 1-lb. cartons, rolls or 
cee Sn, Se ee. Large tins, 1 t0 Crate...ss-verccccccceccecs S25 ypPHints, f.0.b. Chicago......-.........  @2a 
re , ‘ae ‘at margarines in 
Beef Products. wD oy Tieden 6.75 cartons, rolls or prints, f.0.b. Chicago @19% 
Brains (per lb.)........ @10 @i3 Large tins, 1 to crate........cccccccccceess 7.75 ut, 1-lb. cartons, f.0.b. Chicago. . @17 
ee ae q@l a4 : = a 60- Om ‘solid packed tubs, ‘ic 
Tongues, 4@5 .......... a32 35 @37 E ess. 
@ 4 Swestheends ean ead ae eae a30 @46 SAUSAGE MATERIALS Pastry, 60-lb. tubs, f.0.b. Chicago...... @14 
@ 2y Ox-tails, per Ib........... @10 @is Regular pork trimmings..............+- _ @ 1% 
a 50 Fresh tripe, vein eee Be 7 @ x, Special lean pork trimmings........... 15% G16 ANIMAL OILS. 
} Fresh tripe, a, > ere aio fa Extra lean pork trimmings............. ais . a 
¢ 4 BAW! cccuiscwen eas si0s% <0 @22 16 @ 22 Neck bone sete ter LLL EONS 9144€@10 eens wat of. ere pe Keine dae Cio 
ci VS > @a@17 22 at > 914,€@10 PAGMENT DUPTUING Oll. ccc secs eceeccsce 
@1 ee “ti ai \-—poieintite Ke 2. See See 
— Lamb. Native boneless bull meat (heavy)...... a@u'y F a pr strained............+..+4. 9% 
oie - Speer eieie @10le oo | re rn ee ‘ 91, 
Choice lambs ........... @25 @29 Tsoneless ChUCKS .........5. sees eee eeees 10 @ 2 Extra No. 1 9% 
Medium lambs .......... a23 @27 NE I cv aclechanuded <tc0aee SVenke a 91% ag PS icailhdelaietee sibpteage aes 3 
Sacks. , Choice saddles .......... a30 Beef trimmings .........+++++++eeeeeee @ of. We ote g 8% 
Medium saddles ........ @2s Beef NES 2... cee ecveeeeccccrccecvcces Qi Acidless tallow oil. @ 9 
CROICS TOROH 2 ccc scccccs a2 Ieef cheeks (trimmed)..............-. @ 7% 20 D. C. T. Maateinek. state eeeseeee A. 
p > ais Dressed canners, 350 Ibs. and up....... @ 7 Tn! Sie Be RN eaeees recess escooeee @16% 
; Medium fores .......... fa ae 7 Pure neatefoot oll. ......ccecccesccece @11% 
6 Lamb fries, per Ib....... a33 @33 Dressed cutter cows, 450 Ibs. and up... @s Special neatsfoot oll eee @ 9 
Lamb tongues, per Ib... a6 alb Dr. bologna bulls, 600 Ibs. and up...... @ 8% Lotus... $ 9% 
Lamb kidneys, per Ib... a30 @30 eet tripe hibit sen ng a ane @ 2 Nat weet Ok. ..s<c.so oases. @ 9% 
3% Mutton Pork tongues, canner trimmed 8. P....1¢ 7's on weighs 7% Ibs. per gallon.  Bastele contain 
q abou gals. each. rices are for oil in barrels. 
8y% Sinan ey MAGE sik cise ane @ 6 @ a re ee LARD 
io shee aio « J le 
9% oe por pate ea a a a . o 11 (Wholesale lots. Usual advances for smaller iia ataans one 
9 Light saddles ........... @12 @16 _ quantities.) itis sean IG ee +! oe 
4% SIGANY GOEOR 56555 ctcesee @ 5 @7 Beef casings: ein eradonen @ 8.02% 
4% Light fores ............ @ 8 a@i1 Domestic rounds, 180 pack.......... eeeeee s 38: ‘Reneed lard. bexes, OE. eeeuee p Fite 
RE EE a aren wrea4. 0 a0 ai @1s Domestic rounds, 140 pack.. aS ee) So ag “ae ae eee @ 8. a7) , 
ee” oe a3 @20 Export rounds, wide..........eeeseeereees 50 Neutral, in tierces........... : @10.621, 
{i- ee a See @ 6 @10 Export rounds, medium..........+-+++-++ -29 Compound, ace. to quantity. . ese ds @10.25 — 
. $6.60 Sheep tongues, per Ib..... @16 aie eg ——, EE occ cvecntoncvence an sees 
Shee sads, each ...... @i10 @i2 0. WERSANAS. 0... ccccccccccece Wceien is 
oa 9.10 a : . No. 2 weasands........cceccesees < OLEO OIL AND STEARINE. 
.. 8.60 Fresh Pork, Etc. a ome" Settee rere reenee : Oleo oil, extra, in tierces..... — @i1o1 
0. ungs..... : oan ol RI ig eh tanidee dé duab-ais henencul gt 93 
Pork loins, 8@10 Ibs.ayg. @20 @24 Middles, regular ...... - pe aang No. i! cleo oil..... Rare ° a¢ Hy 
Pienic shoulders ........ a6 a6 Middies, selected “wide +o-223 Prime No. 2 oleo oll......... Se ea @9- 
@3.27 Skinned shoulders ...... @ 4 @ Hs Dried bladders: Prime No. 3 oleo oil. RRNA ti, a RG 
on Spare rite ..cccsccsscee QI ai {42 in. wide, fiat...... Sig PHNA cise stein, fits... @s 
@ 88 Back f6€ .....cccsseceee ais @l4 SAO Wh, WHE, Biee cc ccccccces 
@4 70 Boston butts .......--5-. @19% @2l GO Mh WOME GEE cas iccc as cnecencdatcces 3 5 TALLOWS AND GREASES. 

; Soneless butts, cellar trim, Hog casings: E:lible tallow, under 1% acid, 45 titre... 6 @ 64 
@4.20 Z@4 on cceccccscer cece @25 Narrow, per 100 yds............0.0000! ,..2.75 Prime packers tallow ..............:. @ 5% 
- HOCKB ...cceseeees wee @i @18 Narrow, special, per 100 yds.............. 2.25 - Ne. 1 tallow, 10% f.f.a........ .-+. 4%@ 5 
@4.10 TE cits sine sescccewes a4 aie Medium, regular, per 100 yds.............1.15 No. 2 tallow, 40% f.f.a............ eres @ 4% 
#38 Neck bones ........... @ 5 @ 4 Wide, per 100 yds........... erececcces -..75 Choice white grease........... jatah @ 5 

re a4 @ia4 Extra wide, per 100 yds............... SS. eG err Reece @ 4% 
ere @15 a4 Wixport BUMgs ...cccccccccccccccccccics «.. 30 B-White grease, MAX. 5% acid...... @ 4% 
| a eer 7% @ 7 a 4 Large pri  bungs LA Me-ea et vcedeocenees duce -20 Yellow grease, 10@15% f.f.a..... 1 @ 4% 
) Kidneys, per Ib......... ai ai Medium me bungs +% ° rown grease, 40% f. f. Oso. centese @ 4} 
round are OPP eer oe a - yi AA Small prime bungs. . - 
SEN © 95 Sh wang Aa'ea ape @14 a Middles, r set. 
21 ee eee oe @ 7 @i Stomachs “sp BLUE CURRIN NARs 5 cack Neds i wake ‘ VEGETABLE OILS. 
16 Snouts ... Ae ae hele @7 @ i Crude cottonseed oil in tanks, f.0.b. 
Heads ..... ols vise pre apes @o ai VINEGAR PICKLED PRODUCTS. Valley points, nom., prompt. ee: . @ st 
= Hescla® tring, DOG. DB oes cccccusdccces $13.00 White, deodorized, in bbls., f.o. -b. Chgo. 9%@ 
ae Veal. Fienapeunde’ teins, - Oh SAE 20.00 Yellow. deodorized, Soe 94%@ 9% 
oR Choice carcasea ..........18 @19 Pocket honeycomb tripe, 200-Ib. bbl......... 21.00 Soap stock, 50% f.f.a., f.0.b.........-: ene 1% 
2014 oe tee 12 @17 Pork feet, 200-Ib. DDI... .......ceeceeceees 16.50 Corn oil, in tanks, f.o.b. mille: .....0% 6%4 @ 6% 
a Good srddles ....... 22 @25 2 Pork tongues, 200-Ib. bbl... ......... 6. ees 77.00 Soya bean, f.0.b. mill....... : - THe a 
30 Good backs Pe ass 14 @16 16 @18 Lamb tongues, long cut, 200-lb. bbl......... 55.00 Cocoanut oil, sellers tanks, f.o. b. coast 5% @ 6 
34 H Medivm backs .........- 9 @10 40 @ls Lamb tongues, short cut, 200-Ib. bbl......... 65.00 tefined in bbls., ¢.a.f., Chicago, nom 9 @9% 
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Retail Section 


Automobile Traffic and Its Influence 
on Retail Store Location 


The next 25 or 30 years will see 
twice as many automobiles in use 
as there are today. This is the 
opinion of Dr. Miller McClintock, 
Harvard University, one of the 
leading traffic authorities of the 
country. The registration today 
is about 25,000,000. 

This extensive use of the auto- 
mobile is threatening the exist- 
ence of many business centers, 
particularly in the larger com- 
munities. Here is a typical hap- 
pening: 

Two stores were equally well 
situated in the “market basket” 
district of a western city. The 
city’s main street car transfer 
point was within a block of each. 
Both were old stands and had 
made money for years. 

In 1924, one of these stores 
moved 8 blocks up the street. It 
was at the edge of the business 
district but close to the city’s 
main automobile artery. There 
was abundant parking space, in 
comparison with the former loca- 
tion. 


Location and Sales Volume 

The second store stayed in the 
old location. A few months ago it 
held a “quitting business” sale. 
The location has changed—that’s 
the story. 

The store that moved, on the 
other hand, has increased its 
volume over three times. 

In this instance a typical hap- 
pening of the present decade 
occurred. First, the street car 
transfer point, to quite an extent, 
has lost its business producing 
power. Second, there has come 
intense congestion in the business 
districts. It has the effect of driv- 
ing away a large volume of busi- 
ness. And, it is predicted, this 
influence of the automobile on the 
retailer will be increasingly felt. 


Auto Remakes Retail Map 


By H. R. Simpson. 

For many years the auto traffic 
problem has been in the making. It 
began to be felt after the war. It was 
called “acute” in many places five years 
ago—yet congestion has_ increased 
steadily. The entire outlook is for a 


constant climb in automobile ownership 
for a considerable period of years. 

Auto traffic is remaking the retail 
map. Cities now have their residential 
district shopping centers by the dozens. 
The trend is to be observed in small 
and large cities. Typically, a shopping 
center starts with a string of stores. 
There are many retailers who have 
financed such developments themselves, 
using one of the stores for their own 
business. 

The neighborhood shopping center is 
devoted mainly to convenience goods. 
The consumer feels little incentive to 
shop around, and wants to buy with 
least discomfort. The shopping center 
reached readily with the family car, a 
parking space almost always to be had 
without difficulty, has major attraction. 

Auto Decentralizing Retail Trade. 

An Oklahoma City merchant, long on 
Main Street, gave up this location and 
built a shopping center on a main auto- 
mobile artery. Another big downtown 
store in the same city has started what 
it calls community stores. These are 
small stores, in charge of a manager, 
established about the city. They are 
successful. These are two examples of 


progressive stores realizing the effect 
of auto traffic on downtown business 
and adopting special plans to capitalize 
new buying habits brought on by the 
automobile. 

From time to time one learns of 
stores which are accomplishing remark- 
able successes in what appears to 
be incongruous environment. Almost 
always the answer is location which 
auto traffic multiplies in value; for 
auto traffic works both ways—it hurts 
some locations while building others. 

It is predicted that within a few 
years every large department store will 
have in operation some parking service 
plan for customers. Large stores in 
other trades are using similar plans, 
such as the following: 


Many Parking Service Plans. 


1.—Courtesy drivers take customer’s 
car at entrance to store, and drive to a 
garage. The car is later returned to 
entrance of store at time desired by 
customer. If goods are purchased of a 
certain minimum, there is no charge 
for the service; otherwise a reasonable 
charge is made. 

2.—Customer may take car to garage, 
and obtain refund on charge if pur- 
chases are made at store. 

3.—A parking lot is leased near 
store, and patrons permitted to use it 
free of charge. 


4—Some stores now own their 

















PARKING SPACE MAY DETERMINE WORTH OF A STORE LOCATION. 


The automobile is changing customer buying habits. 
encouraged shopping in person. 
and that have catered particularly to women with cars have benefitted in many 


instances. 
parking angle into account. 
the desirable locations. 
automobile routes. 


Retailers who are contemplating new store locations should take the 
It used to be that the street car transfer corners were 
Today more attention is being given to locations on main 


Among other things it has 
Meat stores located where it is convenient to park 
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garages for the use of customers. In 
one instance a garage is being estab- 
lished in a building adjoining the store 
acquired for the purpose by the man- 
agement. 

Already the American public is get- 
ting a large amount of free service in 
connection with parking of one sort or 
another. Of course, this costs the retail 
stores a substantial amount. Special 
arrangements can be made with ga- 
rages, pulling the costs far below the 
retail level; still, expense is consider- 
able. 

New Building Types Devised. 


The competitive angle is bound to 
become important. Free service by 
certain stores compels free service by 
other stores, and the service has been 
launched on the free basis in many 
places. 

Comment should be made, perhaps, 
that working out parking service sys- 
tems is not always easy. The customer, 
wishing to get away, becomes irritated 
at long waits. A good deal of confu- 
sion which produces dissatisfaction can 
arise. It takes time to work out a suc- 
cessful parking service. 

Already there are abundant samples 
of building types for stores affected 
radically by the auto traffic situation. 
Many new stores have been built with 
parking space between property line 
and the front of the premises. 

Markets with aisles through which 
car owners drive, served in their cars, 
are a development which quite likely 
will be permanent. 

Parking Problem Not Easily Solved. 

There are other stores which, not 
reaching to the property line in rear, 
have, on corners, turned this into facili- 
ties for serving car owners in their 
cars. Such plans have had noteworthy 
results in many instances. 

Miscellaneous slants on the general 
situation are numerous. For example, 
here is a store which has doubled its 
credit volume, with specialized atten- 
tion to telephone solicitation. It says 
its telephone service is a need of the 
times, for convenience goods of all 
kinds; that it picks up business, also, 
from shopper-type people. Here is 
another store which features in all 
newspaper advertising the fact that 
es space near it is always to be 

a 


Regulatory systems for parking are 
being studied all over the country. 
Business men in some cities have ap- 
pointed special committees to work with 
the police department and city council, 
with good results. In some localities, 
angle parking supplanting parallel has 
aided the situation. Broad streets 
make parking in the center feasible. 
There is a science in determining when 
retail interests of a locality are aided 
by restricted parking. 

Shopping Trends Should Be Watched. 

Once a street and buildings are estab- 
lished, not much can be done by way 
of modification. But there is one ex- 
ception. Traffic demands of cities may 
easily bring it about that, irrespective 
of the cost, automobile arterial high- 
ways are constructed in necessary 
numbers. The automobile is sure to 
influence the highways of the future. 

There are two conclusions. The most 
important of these is the necessity now 
upon the retailer of determining, 
through careful study exactly how auto 
traffic is affecting his business. In 
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making future plans, he must have 
regard for it, and for a unique possi- 
bility—that convenient arterial high- 
ways of the future may have much to 
do in determining the retail districts. 

Some retailers should leave the park- 
ing service subject alone, but others 
should not delay a day in working it 
out. The automobile in retail trades 
cannot be ignored. It is forcing 
changes, and the retailers who are 
asleep lose, the wide awake ones win. 

or 
NEWS OF THE RETAILERS. 

The La Rosa Quality Market has been 
moved from 915 to 1933 Irving st., San 
Francisco, Cal. 

A meat department has been added 
to the Peoples Store, Hartington, Neb. 
George Walz is in charge. 

John A. Peters & Sons have engaged 
in the meat and grocery business at 
Papillion, Neb. 

R. H. Cook has opened a meat market 
and grocery on Millers’ Corner, Kla- 
math Falls, Ore. 

Nay Carns has purchased the East 
Side Meat Market, Girard, Kas. ~ 

White’s Nu-Way Store has purchased 
the meat market and grocery of T. L. 
Miller, Pawhuska, Okla. 

Hiemstra & Triezenberg have en- 
gaged in the meat business at 1006 
Westnedge ave., Kalamazoo, Mich. 

A. M. Dye and C. H. Bingham have 
purchased the Ideal Meat Market, 
Bucyrus, Mich. 

George McInnes has sold his interest 
in the Prefontaine Meat Market, 101 
Prefontaine Place, Seattle, Wash., to 
George W. Kawakami. 

J. E. Clayton, Dallas, Ore., has added 
a meat department to his grocery. 

Charles Briggs has engaged in the 
meat and grocery business on South 
Sixth st., Klamath Falls, Ore. 
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Herman Calhound has opened a meat 
market at Sixth and Columbia sts., 
Olympia, Wash. 

William Gregory has engaged in 
business at 320 Williams ave., Portland, 
Ore., under the name of the Dimple 
Meat Market. . 


Carl M. Brandt has opened a meat 
market at Faribault, Minn. 


C. L. Edwards has purchased the 
Bungalow Grocery and Market, 
Oconomowoc, Wis., from Mrs. Elmer 
Schuster. 


The meat market of Henry Mommer, 
Buckeye, Ia., was destroyed by fire. 


B. B. Brattebo & Co., Boone, Ia., will 
add a meat department to their grocery. 


Joe Doorak plans to open a meat 
market at Traer, Ia. 


Ed H. Wolff recently opened a meat 
market at Arlington, Minn. 


H. Mankenberg & Son have opened 
a meat market at Lindstrom, Minn. 


Nick Zaccardi recently opened a meat 
market on Second st., Cumberland, Wis. 


Alex Palenchus purchased the Model 
Meat Market, Elkhorn, Wis., from Joe 
P. Chrowek. 


The Seventh Street Grocery Com- 
pany, Milwaukee, Wis., dealing in 
meats and groceries, have been incor- 
porated with a capital stock of $5,000. 
Incorporators: E. Williamson, E. 
Peeples, R. Schultz, E. French. 


Community Cash Stores Service, Inc., 
Milwaukee, Wis., dealing in meats and 
groceries, have been incorporated with 
a capital of 500 non-par shares. In- 
corporators: M. Churchill, J. Nema- 
check, C. McAssey. . 


Otto Muenster, Neenah, Wis., has 
sold his meat market to Ernst Kramer. 


Ben Remmell, Waupun, Wis., has 
purchased the J. A. Bogie meat market. 








Retailers Advised 


A “splendid inferiority complex” is 
the mental hazard that hampers the 
retail merchant’s progress, Professor 
James L. Palmer of the University of 
Chicago told those assembled for the 
annual convention of the National As- 
sociation of Retail Grocers at Dayton, 
O., last week. 

While Prof. Palmer addressed his re- 
marks to grocers, they may be applied 
with equal force to retail meat dealers. 

“This complex,” he said, “is absurd, 
in view of the fact that the individu- 
ally-owned store has dominated the re- 
tail trade structure for centuries. 

“The independent grocer has been 
given to understand that sooner or 
later an irresistible force will crush 
him into oblivion. He listens to self- 
appointed champions, who tell him that 
unless he joins this or that organiza- 
tion or supports this or that crusade 
his doom is sealed. 

Buyers Want Good Value. 

“And now it is very clearly his no- 
tion that the way to combat competi- 
tion is through propaganda or legisla- 
tion. All of this is very unfortunate 
because the facts do not justify it. We 
find that large retail organizations 
have developed in the main for per- 


to Study Markets 


fectly sound economic reasons, and 
that they have, under certain circum- 
stances, numerous advantages over in- 
dividual merchants. 

“On the other hand, individual mer- 
chants enjoy certain distinct advan- 


tages. No one has yet proved that he 
cannot compete with his bigger 
brother. The real issue is one of rela- 


tive ability to serve the public and not 
one of sentiment; not between groups 
of retailers and separate merchants, 
but between the competent and incom- 
petent.” 

Professor Palmer asked his hearers 
to place the consumer under the micro- 
scope if they would see their problems 
clearer. He emphasized that usually 
the first thing the buyer is interested 
in is good value. 


Personnel Problem. 


“But only in rare instances,” he con- 
tinued, “is she satisfied with fair prices 
alone. She wants service as well. That 
is something more than credit and de- 
livery. It means a selection of the type 
of merchandise in which she is inter- 
ested. It means a type of store the 
appearance and atmosphere of which 
appeal strongly to her personal tastes. 
It means a tactful sales force, inter- 
ested not primarily in selling but in 
helping her buy. 
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New York Section 


NEW YORK NEWS NOTES. 
Vice-President J. P. Spang of Swift 
& Company, Chicago, visited New York 
for a few days during the past week. 


President Samuel Slotkin of the 
Hygrade Food Products Corporation 
spent several days in Chicago during 
the past week. 

J. H. Lawrence, Jacob Dold Packing 
Co., Williamsburg branch, and his fam- 
ily will spend a few weeks at Lake 
George, commencing June 30. 

Mabel Fink, assistant purchasing 
agent, Otto Stahl branch of Stahl- 
Meyer, Inc., will spend the first half of 
July motoring through Canada. 


Chicago visitors to the New York 
plant of Wilson & Co. during the past 
week included H. K. Gembick, legal de- 
partment, and R. F. Rowe, automotive 
department. 


Joseph H. Heineman of F. Cooper 
Rogers, Provision Broker, Inc., New 
York Produce Exchange, is spending 
several days in Buffalo, Chicago and 
Omaha on business. 


R. Monti & Son, Inc., manufacturers 
and dealers in tallow, fat, grease, etc., 
1622 Bronxdale ave., Bronx, New York, 
took over the plant of F. A. Van Ider- 
stine & Son, Inc., at 272 Hudson ave., 
Brooklyn, N. Y., as of April 1, 1930. 


Vacationists at Conron Bros. Com- 
pany, Brook Avenue branch, New York, 
include Cornelius Dineen, cashier, who 
with his family motored to Stevensville, 
Sullivan County, last week, and Miss 
Dorothy Gordon, bookkeeper, who is 
spending a few weeks at Atlantic City, 
N. J. 

T. W. Bryant, treasurer and comp- 
troller of Adolf Gobel, Inc., read a paper 
at the annual convention of the Na- 
tional Association of Cost Accountants, 
held at Syracuse, N. Y., on Tuesday, 
June 17, on the subject of “Market 
Analysis and Its Relationship to Sales 
Cost and Distribution.” 

Meat, fish, poultry and game seized 
and destroyed in the City of New York 
by the Health Department during the 
week ended June 21, 1930, was as fol- 
lows: Meat.—Brooklyn, 36 Ibs.; Man- 
hattan, 1,071 lbs.; Bronx, 5 Ibs.; 
Queens, 5 Ibs.; total, 1,117 lbs. Fish.— 
Brooklyn, 1 lb. Poultry and Game.— 
Brooklyn, 297 lbs.; Manhattan, 24 lbs.; 
total, 321 Ibs. 

A reunion of eighteen employes of 
F. A. Ferris branch of Stahl-Meyer, 
Inc., was held on Wednesday evening, 
June 25, at Edgewater Camp. The 
arrangements were handled by Miss 
Helen McCracken, secretary to George 
A. Schmidt, president of Stahl-Meyer, 
Inc. After a frankfurt roast, the 
participants enjoyed an hour’s swim. 
The guest of honor was President 
George A. Schmidt. 


The Hofco Fellowship Club, the 
members of which are employed by 


J. S. Hoffman Co., Inc., New York, held 
their annual picnic at Ardsley, N. Y., 
early this month. The members, their 
families and a host of friends enjoyed 
the very pleasant bus ride to the 
grounds, where the entertainment com- 
mittee proceeded with their program 
of games, races, etc., in some of which 
the ladies also participated. Many 
prizes were awarded and later in the 
afternoon the teams played a _ hard 
game of baseball. 


——_——_- 
AMONG RETAIL MEAT DEALERS. 


The New York State Association of 
Retail Meat Dealers, Inc. have em- 
ployed Edwin W. Williams to take 
care of the State Association work 
from the New York headquarters of 
the Association, 250 West 57th street. 
The assignment of this work to Mr. 
Williams will give business manager 
L. O. Washington more time to devote 
to Ye Olde New York Branch. 

A special meeting of the State Board 
was held on Monday evening, June 23, 
at which were discussed various mat- 
ters of importance to the members. One 
topic creating interest at this time is 
the sale of pre-cut and packaged meats. 
It was brought out at the meeting that 
one of the distributors tor a large 
fresh packaged meat company sold 
fresh meats on Sunday. This matter 
has been taken up with the individuals 
in charge and it is hoped that there 
will be no further occurrence of this 
violation. . 

The Board discussed the various res- 
olutions submitted at the annual con- 
vention and arrangements were made 
to have them properly worded and in- 
cluded in the minutes of the convention. 

The formation of a Credit Bureau 
for Retailers has been given serious 
consideration and it is hoped that such 
a service will soon be available to the 
members. However, there are many 
details to be worked out, but if estab- 
lished, it is sure to be of great assis- 
tance in the checking of accounts. 


The sympathy of the trade is being 
extended to Samuel Heymann, whose 
wife passed away on June 17. Although 
ill for several years the end came sud- 
denly in their summer cottage at 
Neponsit. The services were held on 
Friday and burial was in Washington 
Cemetery. In addition to her husband, 
Mrs. Bertha Heymann is survived by 
one son, Lester, two daughters, Mrs. 
Murray Getz and Mrs. Milton Braun, 
and two sisters, Mrs. J. Sanger and 
Mrs. P. Meyer. Mr. Heymann’s 20 and 
more stores were closed on the day 
of the funeral. 


Mrs. Bertha Van Gelder and Miss 
Rosett Van Gelder, mother and sister 
of state president David Van Gelder, 
are making a four months’ visit to 
America. They arived in New York on 
June 15 from their home in Amster- 
dam, Holland. 


Miss Genevieve Di Matteo, the elder 
daughter of Mr. and Mrs. Albert Di 
Matteo of Washington Heights, gradu- 
ated from elementary school on Tues- 
day of this week. 
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RETAILERS MODEL FOOD STORE. 


At its Wednesday night meeting the 
Toledo Retail Meat Dealers’ Associa- 
tion voted to equip a model food mar- 
ket, to be used for display purposes and 
to assist in the conducting of classes, 
lectures, demonstrations and conference 
meetings. 

This will be a full-size market, with 
the latest improvements in fixtures, 
systems and displays. It will be located 
on the third floor of the Chamber of 
Commerce Building, corner Summit and 
Madison. It will be open for inspection 
about September 15. 

Three vocational classes are being 
organized to begin September 16, with 
Gus Williamson, vocational instructor 
for Northwestern Ohio, as instructor, as 
follows: Class A, for beginners; Class 
B, for meat cutters; Class C, for con- 
ference methods for. market proprietors. 

The committee in charge is Phillip 
Provo, Chas. W. Hesse, Gus William- 
son and A. Weinandy, secretary of the 
association. 

Chas. W. Hesse was elected delegate 
to the national convention. 


fe 
NEW YORK MEAT SUPPLIES. 
Receipts of Western dressed meats 
and local slaughters under federal in- 
spection at New York, for week ended 
June 21, 1930, with comparisons, are as 
follows: 








Week Cor. 

ended Prev. week, 

West. drsd. meats: June 21. week, 1929. 
Steers, carcasses. . 8,463 8,836 7,531 
Cows, carcasses... 1,279 1,027 631 
Bulls, carcasses... 246 238 37 
Veals, carcasses... 8,307 10,510 8,412 
Lambs, carcasses. . 20,209 23,159 32,360 
Mutton, carcasses. 4,541 4,226 3,310 
Beef cuts, lbs. .. 317,491 244,355 397,890 
Pork cuts, Ibs. ..1,736,851 1,449,192 1,552,484 

Local slaughters: 

8,739 8,653 
15,869 14,624 
34,58 29,729 
53,316 
PHILADELPHIA MEAT SUPPLIES. 


Receipts of Western dressed meats 
and local slaughters under city and fed- 
eral inspection at Philadelphia for the 
week ended June 21, 1930, are as fol- 
lows: 


Week Cor. 

ended Prey. week, 

West. drsd. meats: June 21, week. 1929. 
Steers, carcasses ...... 2,688 2,696 1,904 
Cows, carcasses ...... 969 986 702 
Bulls, carcasses ...... 402 400 326 
Veals, carcasses ...... 1,985 2,028 1,644 
Lambs, carcasses ..... 10,111 12,083 12,012 


Mutton, carcasses .... 1,979 1,666 1,327 
ie Ser 481,556 585,848 459,071 


Local slaughters: 


Cattle 1,476 1,344 
Calves .... 2,677 2,057 
Hogs 14,763 12,168 
Sheep 7,869 4,086 





MEAT IMPORTS AT NEW YORK. 


Imports of meats and meat products 
at New York for week ended June 20, 
1930, according to the U. S. Bureau of 
Agricultural Economics: 








Point of 

origin. Commodity. Amount. 
Argentine—Canned corned beef......... 73,752 Ibs. 
Canada—Bacon -. 1,881 Tbs. 
Canada—Ham - 7,609 Ibs. 
Germany Hams .. 720 lbs. 
Germany—Sausage .........scceecesees 4,781 lbs. 
Germany—Bouillon cubes.............++ 600 Ibs. 
Holland—Ham ............. . 2,379 Ibe. 

ungary—Sausage ......... 550 Ibs. 
5/306 $68, 510 ho 2,750 Ibs. 
UREN ois.0 donc 0000000000cee eee. ae Eee 
Norway—Meat cakes............e.+0- 968 Ibs 
Paraguay—Canned corned beef......... 18,000 Ibs. 
Switzerland—Sausage .........-eeeeees 120 Ibs. 
Uruguay—Jerked beef... ...cccccccccees 3,962 Ibs. 


Jt 
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ssocia- The Stockinet Smoking Process 
ses and U. S. Letters Patent No. 1,122,715 

“pot Saves Labor, Trimmings, Shrinkage 

ee Smoke Your Meats in Stockinets and Get Uniformity, 
xtures, Sanitation, SQUARE Butts and Appearance 

ees = To get large sales, your Mr. Quality should have the assistance 
nit and of Mr. Stockinet appearance 

dubia Numerous Packers Throughout the Country Are 

; being Why Not You? 

ees For Further Particulars Write or Phone 

= THOMAS F. KEELEY, Licensor, 516 E. 28th St., Chicago. Phone Calumet 0349 
dators. 

Phillip 


of the Why You Should Use 
mente | Save Money NEVERFAIL Cure 


Buy Direct ummm 1. A Faster Cure 
Oiled & Waxed “aa 2. Better Taste 
Packers’ Papers 3. More Uniform 


+ NEVERFAIL cuts your 
‘= H. P. Smith Paper Co. curing time in half and 
842 1130 W. 37th St. Chicago, Ill. 








speeds up your turnover. 
Why keep your money tied 


| up in the curing room? 
The Man You Know A taste that satisfies—once 


used, there is always a return call. A de- 



































































ae tae ia pendable article possessing an unusual 
53,316 tim ae rem = mea quality that will insure your product and make it 
Less _ safest core with Meat superior to hundreds of others. A sure aid in the 
LIES HE easiest, sed on A, sther equipmts, $00 re lot increase of your business—interesting to any for- 
i dirt, = trolleys — will ovens materia’ | tions and ward-looking meat man. : 
meats hookers’ Oakite-¢ this a “xlet siviné Yes, NEVERFAIL is always uniform—and does 
d fed- small, ates! ¥ write for only bY the work it is required to do. Why not write us 
yr the of Sas. Manufactured <f ax —" for details, and we will gladly assist you with 
s fol- - KITE propuc Tork, © knowledge gained through years of experience. 
= street Makers of the genuine H. J. Mayer Special Frank- 
Cor. 208 Thame furter, Bologna, Pork Sausage (with and without sage), 
week, Braunschweiger Liver, Summer (Mettwurst), Chili 
1929. Con Carne, Rouladen oe and Wonder Pork 
1,904 
702 
a3 H. J. MAYER & SONS CO. 
re ma 6819-23 S. Ashland Ave., Chicago, Il. 
459,071 Canadian Plant, Windsor, Ont. 
20st 
121168 
4,086 
66 9 99 
Packers’ STOCKINETTE Headquarters 
RK. r : 
Our Stockinettes Cover 75% of the Live Stock Slaughtered 
ducts g 
e 20, This Unequalled Production Enables Us to Give 
au of Packers the Best 
annem “SERVICE” “QUALITY” “PRICES” 
52 Ibs. . . . ts 
31 Ibs. A Trial Order Will Convince You 
309 Ibs. 
ae Be. Write for Samples and Quotations 
00 Ibs. 
79 Ibs. 
We KANSAS CITY KNITTING CORP. 
oe ths. North Kansas City, Mo. 
00 Ibs. , Harder, 
20 ths. W. Sherman er, Treasurer Hindquarter 
62 Ibs. 
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LIVE CATTLE. 
Steers, GOO ....ccscccccesecevcvess $12.85@14.00 
Steers, mediuM ......--cccsccccceses 9.75@11.25 
Cows, common and medium.......... 5.00@ 6.50 
Bulls, cutter-medium .......++++++++ 5.00@ 6.75 
LIVE CALVES. 

Vealers, good to choice.........+.++- $ 9.75@12.50 
Vealers, medium ..........eeeeeeeees 7.50@ 9.75 
LIVE SHEEP AND LAMBS. 
Lambs, good to choice...........+.++. $12.25@13.50 
Lambs, medium ........--sseeeeeeeee = 00@12.25 
Lambs, common ...... 8.50@10. 00 
Ewes, medium to choice...........-+. 2.75@ 3.50 
LIVE HOGS. 

Hogs, 160-210 1bS.......-seeeeeeeeeees $ @10.25 
Hogs, medium .......--.sececeereeees one 

D BB. cccccccccccccccccccccccs @10.25 
= Fadia sebasseswhhdsdsdenseoees= @ 9.25 
Good Peeaiaies be eceneccecevseccoecsesese @ 9.50 
DRESSED HOGS. 
Hoge, heavy ......e-ceeceerceecnecees $ @15.50 
Hogs, 180 1bB8........ cece e cece eeeence 16.00 
Pigs, 80 IDB.......eeeceeeeereeceneers @16.00 
Pigs, 80-140. lbs bs ep bebesiee obese ses 600% @16.00 
DRESSED BEEF. 
CITY DRESSED. 
Choice, native heavy............0-++++-21 @22 
Choice, native light..........-.0eeeee eet @22 
Native, common to fair..........++-++- 18 @20 
WESTERN ee BEEF. 
Native steers, 600@800 lbs............. 20 @22 
Native choice yearlings, m400@000 Ibs...20 @22 
Good to choice heifers. ...........0-06+. 18 @20 
Good to Choice COWS. ......6.eeeeeeeeee 15 @ij 
Common to fair COWB.........-s.eeeees 13 @ls 
Fresh bologna bulls........+++e++eeee+s ll @l4 
BEEF CUTS. 
Western. City. 
No FIRB. wc cccccccccces 30 @32 @ 
a, B MBs ccccccvcccoced 26 @28 @28 
Me. 8 FERS. ..ccccccccccccas GIS @22 
Be. 2. BINS. cccccccccccee @37 @36 
o. 2 loins...... eovcceces 33 36 
No. 3 loins..........-.+. 28 32 30 
No. 1 hinds and ribs....27 @30 27 30 
No. 2 hinds and ribs..... 24 @26 22 @24 
No. 3 hinds and ribs....20 @2% 20 @21 
No. 1 rounds...........+. 20 e% @21 
No. 2 rounds.........+++. 18 19 20 
Me, B SORES... .cscccces 16 @17 @li 
No. 1 chucks............ 19 @21 @l4 
No. 2 chucks.. a @12 
No. 3 chucks @ll1 
Bolognas ..........+++ 15 
Rolls, reg., 6 22 23 
Rolls, reg., 4 17 18 
Tenderloins, 4 oe 70 
Tenderloins, 5@6 Ibs. avg. bab serocceee 80 ‘90 
COURT GOES ccc ccvcccccccccceccccecs 10 @ll1 
DRESSED VEAL AND CALVES. 
Prime veal .. cocccccce coccccccesDe 28 
Good to choice veal ......+....... rey +4 25 
Med. to common veal............s00+0+ 15 21 
Good to choice calves............2+++6: 18 22 
Med. to common calves...........e+0+: 14 18 
DRESSED SHEEP AND LAMBS 
RAGE, PETG occ ccvcvccsccocccveccsces 25 @27 
—_— BOE ccccccvccoccsccsocecsecoes = @25 
BOON ccccccccccccccceccccccccecs @13 
| oaiana Sane seEseedéunesoccsonce 4 @10 


FRESH PORK CUTS. 


Pork loins, fresh, Western, 10@12 ibs..20 @21 
Pork tenderloins, fresh. . --50 @55 





Pork tenderloins, froz _— 2148 @50 
Shoulders, city, 10@1 2 i --19 @20 
Shoulders, Western, jo@i2 =. pa cenuses 164% @17% 
Butts, boneless, SE, wa vscaek=ss nt 23 @24 
Butts, regular, Western................ 20 @21 
Hams, Western, fresh, 10@12 lbs. avg..22 @23 
Hams, city, fresh, 6@10 Ibs. ave. -26 @27 
Picnic hams, Western, fresh, 6@s ‘Tbs. 

BURRS occ cccccmcveccccccccccscccess 16 @17 
Pork trimmings, extra lean............. 22 @23 
Pork trimmings, regular, 50% lean..... 11 @12 
RENEE, EOE wocccccccevccsccccences 13 @14 


SMOKED MEATS. 
Hams, 8@10 lbs. avg 


Hams, 10@12 lbs. avg 
Hams, 12@14 lbs. avg 





FANCY MEATS. 








Fresh steer tongues, untrimmed... 26c a pound 
Fresh steer tongues. l. c. trm’d 40c a pound 
Sweetbreads, beef 70c a pound 
Sweetbreads, veal... % .-$1.00 a pair 
ie so onc one de wesee sees 18c a pound 
Mutton Kidmeys ..ccccccccccccccccs lic each 
Se rrr en re 37c a pound 
DC ccskwsdnascwehades bwatebee® 18¢ a pound 
Beef hanging tenders.............+. 30c a pound 
EMME TEES oc cccccccccvecccccccesecs 10c a pair 
BUTCHERS’ FAT 

DN TEE cc cessenpeeryesueieseboess cues @ %& 
Dt i tesbavssneseewabeunheeseeuen @2 
i MD .ccctbanesanesucienbesesoes'e @ 4% 
DComd, BBS cccccccccccccccccccccccveces @ 3 


GREEN CALFSKINS. 


5-9 9144-124 rin 14 = 18 up 
Prime No. 1 veals...17 1.90 2.2 3.10 
Prime No. 2 veals...15 1.70 re wo 6 95 2. ved 
Buttermilk No. 1....14 1.55 1.65 1.85 e 


nee 





Buttermilk No, 2....12 1.30 1.40 1.60 eee 
Branded ‘wooed cccee 7 85 90 1.10 1.50 
Number 3 cccces At value 
BUTTER. 
Creamery, extra (92 score)..........00 @32% 
Creamery, firsts (88 to 89 score). 04 G31 
Creamery, seconds (84 to 87 score) . seen 3 @30 
Creamery, lower grades........cccscees 26% @27} 
EGGS. 

(Mixed colors.) 
Pe SR, asc aewebahak eases 05660 2514 @26 
AC, CE cccek cheb pecesecnere 24 @24% 
EE ens whys awe V ee Kb hades 6255050044008 @23% 
ERED <wSascunnwnesses es Sercesddcceve 20 @21 

LIVE POULTRY. 

Fowls, colored, fancy, via express...... @25 
Fowls, Leghorn, via express............22 @23 


DRESSED POULTRY. 
FRESH KILLED. 
Fowls—fresh—dry packed—12 to box—fair to good: 
Western, 60 to 65 lbs. to dozen, lb...24 @25 





Western, 48 to 54 lbs. to dozen, lb...23 @24 
Western, 43 to 47 lbs. to dozen, lb...22 @23 
Western, 36 to 42 lbs. to dozen, lb...21 @22 


Western, 30 to 35 lbs. to dozen, lb...20 ‘@21 
Fowls—fresh—dry pkd.—12 to box—prime to fcy.: 

Western, 60 to 65 lbs. to dozen, Ib... @26 
Western, 48 to 54 lbs. to dozen, lb... @25 
Western, 43 to 47 lbs. to dozen, lb... 2 
Western, 36 to 42 lbs. to dozen, Ib... « 
Western, 30 to 35 lbs. to dozen, lb... @22 


Turkeys— 


Western, young toms, prime to fancy.40 @42 
Western, young hens, prime to fancy.38 @40 





Squabs— 
White, ungraded, per Ib............. 25 @35 
Chickens, fresh, 12 to box, prime to fancy: 
Western, under 17 IDB. ....ccccccccee @28 
Fowls, frozen—dry pkd.—12 to box—prime to fcy.: 
Western, 60 to 65 lbs., per Ib........ @26 
Western, 48 to 54 lbs., per lb........ @25 
Western, 43 to 47 lbs., per lb........ @24 
Ducks— 
Bae Beha cccccccccccccccccscosese @19 
ee 


BUTTER AT FOUR MARKETS. 


Wholesale prices of 92 score butter at Chicago, 
New York, Boston and Philadelphia, week ended 
June 19, 1930: 

June 13 14 16 17 18 19 
Chicago 31% 32% 32% 32% 32% = 32 
N. Y.....82% 32% 33 33% «38% 883 
Boston . 288 33 33 Holiday. 33% 33% 
Phila. ...33% 33% 34 34%, 34% 34 

Wholesale prices of carlots—fresh centralized 
butter—90 score at Chicago: 

31% 32% 32% 32% #£=32 321% 

Receipts of butter by cities (tubs): 

Wk. to Prev. Last — Since Jan. 1 — 
June 19. week. year. 1930. 1929. 

58,926 58,413 59,920 1,594,316 1,577,095 

77,881 75,658 76,005 1,796,900 1,745,274 

27,489 25,911 35,551 516,310 581,914 

22'502 21,702 24,737 552,040 565,424 
Total 186,798 181,684 196,213 4,454,566 4, 4,469,707 707 
Cold storage movement (Ibs.): 


Chicago. 
i oe 
Boston. . 
Phila.. 


Same 
week-day 
last year. 


In Out On hand 
June 19. June 19. June 20. 











Chicago ....335,111 49,592 17,982,844 13,234,459 
New York. .328,806 26,870 10,656,086 8,207,415 
Boston .....241,998 9,225 5,733,631 3,838,991 
Phila. ..... 142,009 18,539 3,779,292 3,101,019 

Total ..1,047,924 104,226 38,151,803 28,381,884 


June 28, 1930. 


FERTILIZER MATERIALS. 
BASIS NEW YORK DELIVERY. 


Ammoniates. 

Ammonium sulphate, bulk, delivered 
| ll rrr rrr rere @ 2.00 

Ammonium sulphate, double _ bags, 
per li New York...... @ 1.70 
Blood, dried, 15-16% per unit.. os @ 3.25 

Fish scrap, dried, 11% ammonia 10% 
L. f.0.b. fish factory....... 3.90 & 10c 

Fish guano, gg 8 13@14% ammo- 
SR, PD Ge Be Wis secescecceecsce 4.00 & 10c 

Fish scrap, Stemeina 6% ammonia, 
3% A. P. A. f.0.b. fish factory. ..3.50 & 50c 


Soda Nitrate in bags, 100 lbs. spot..2.07@ 2.10 





Tankage, ground, —» ammonia, 
R006 B. PB. Us. WalK. oc ccccccccccces 3.25 & 10c 
Tankage, unground ain ammo... .3.00 & 10c 
Phosphates. 
Foreign bone meal, steamed, 3 and 50 
bags, per ton C.1.f......cceccccces @25.00 
Bone meal, raw, 4% and 50 bags. 
ye OEE Perr rrr erie. 30.00@35.00 
Acid phosphate, bulk, f.o.b. Balti- 
more, per ton, 16% flat........... @ 9.00 
Potash. 
Manure salt, 20% bulk, per ton..... 12.65 
Kalnit, 14% bulk, per ton.......... 9.70 
Muriate in bags, basis 80% per ton. 37.15 
Sulphate in bags, basis 90%, per ton 48.25 
Beef. 
Cracklings, 50% unground @ 8 
Cracklings, 60% unground @ 90 





BONES, HOOFS AND HORNS. 


Round shin bones, avg. 48 to 50 lbs., 

OP Te Do 0000s0s00s0 casenes 95.00@125.00 
Flat shin ——, avg. 40 to 45 lbs., 

Ue Be MNEs ac cccnccesseccownds 
Black or Setpot hoofs, per ton. 
White hoofs, per ton 











Corporation 


Collectors and Renderers of 


Bones FA] skins 


Manufacturer of Poultry Feeds 


ONice: 407 E. 3st St. 
NEW YORK CITY 


Phone: Caledonia 0114-0124 
Factory: Fisk St., Jersey City, N. J. 


Lincoln Farms Products 




















Emil Kohn, Inc. 
Calfskins 


Specialists in skins of quality on 
consignment. Results talk! Infor- 
mation gladly furnished. 

Office and Warehouse 

407 East 31st 4 


NEW YORK, N. Y. 
Caledonia 0113-0114 


“MONGOLIA’ 


Importing Co., Inc. 
339 Pearl St., N. Y. City 


SHEEP 
CASINGS 


that serve you best 


















































, 1930. 


@ 2.00 


@ 1.70 
@ 3.25 


0 & 10c 
) & 10c 


0 & 50c 
7@ 2.10 


5 & 10c 
) & 10 


1@35.00 
@ 9.00 


12.65 

9.70 
37.15 
48,25 


@ 8 
@ 9 
NS. 
0@125.00 


85.00 
0@ 50.00 
60.00 


0200-00 
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siockinen 


0S a 
: jon 
“ gudges” Fred C.Cahn 
Sole Selling Agent For 
The Worlds Largest Knitters of Stockinette Fabrics, 











Profits that might disappear 
and a powerful sales argu- 
ment that is available 


There are few 
bunches of franks that 
can be handled with- 
out at least a few of 
the sausages breaking 
away. At so much per 
pound naturally the 
profits that lie on the 
floor can be figured. 
These loose franks can ff 
be kept with the bunch 
—saved from loss— 
for the small sum of 
the cost of one Stockinette Bag. 
This is far ‘ess than the cost of the 
franks that drop, and loose franks 
don’t bother the retailer so long 
as they are in a bag and not on the 
floor. 










The other sales 
argument in favor 
of your franks — 
bagged — is that 
.o o franks in Stock- 
inette do not sweat 
and become slimy. Two arguments 
for your franks like these ought to 
enable you to outsell your competi- 
tors. Drop us a line for prices on 
frank bags. 





bo Lowk 


222 West Adams Street 
Chicago, Illinois 
Selling Agent 
The Adler Underwear & Hosiery Mfg. Co. 
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“LOSS 


MARGARINE CARTONS 
PROTECT the PRODUCT 























draws the attention of the buyer to your Brands. 
Write for Samples and Prices 


National Carton Company 
Joliet, Illinois 








Best, Lightest, Strongest 


A. Backus, Jr. & Sons 


Dept. N., DETROIT, MICH. 
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Hy-Gloss Paraffined cartons, printed attractively, 

















Standard 1500-Ib. 
Ham Curing Casks 


Manufactured by 


Bott Bros. Mfg. Co. 


Warsaw, Illinois 
Write for Prices and Delivery 

















For full luscious seasoning 





by 


WM. J. STANGE Co. ** Giden & 


Manufacturers of Peacock Brand Certified Casing Colors 


NEW CURING VATS 


Dozier Meat Crates 
Packing Box Shooks 


B. C. SHEAHAN CO. 


166 W. Jackson Blvd. Chicago 

















The Cudahy Packing Co. 


Importers and Exporters of 


SELECTED SAUSAGE CASINGS 


111 West Monroe Street Chicago, U.S.A. 




















Think of “English Breakfast Sausage” 
and order 


iquaspic 


The mildest, sweetest Seasoning you 
can buy—the meat flavor will pre- 
dominate. Use LIQUASPICE in your 
Pork Patties and “fancy link break- 
fast style.” 


Liquaspice, Inc., 3702 S. Loomis Place, Chicago 


M.ETTLINGER & CO., Inc. 


Importers, Exporters and Cleaners of Sausage 
Casings. A large stock of all kinds of 
casings constantly on hand 
Established 1903 12 Coenties Slip, New York 














SAYER & COMPANY, INC. 


Successors to WOLF, SAYER & HELLER, INC. 


SAUSAGE CASINGS 


208 Moore St., Brooklyn, N. Y. 
Phone—Pulaski 3260 




















Manufacturers 


Beef, Sheep and Hog Casings 
All Descriptions 
Beef Weasands a Specialty 
Importers 


High-Grade Hog and Sheep Casings 
Consolidated By-ProductCo. 


West Philadelphia Stock Yards 
30th and Race Streets, Philadelphia, Pa. 








M. J. SALZMAN CO., tre 


FULL LINE 
SAUSAGE CASINGS 


619 W. 24th Place, Cable Masalz, Liebers, 
Chicago, IIl. Bently Code 


Importers Exporters 




















Hammett & Matanle, Ltd. 


CASING IMPORTERS 


23 and 24 ST. JOHN’S LANE 
London, E.C.1 


Correspondence Invited 





























—]} 
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OPPENHEIMER CASING Co. 
Importers and Exporters o 
SAUSAGE CASINGS 
CHICAGO, U. S. A. 


New York, London, Hamburg, Sydney 
Toronto, Wellington, Buenos Aires, Tientsin 














Independent Casing Co. 


Importers Sausage Casings Exporters 


1335-1347 West 47th St., Chicago, U. S. A. 
Hammerbrookstr 63/67 /2, 58 Farrington Road, 
Hamburg London, E. C. 1, England 























J. H. BERG CASING CO. 


Sausage Casings 


946 W. 33rd St. Chicago, Ill. 


—— 


Importers Exporters 

















Silesian i Fellerman 


Importers and Exporters of 


SAUSAGE CASINGS 


Selected Hog and Sheep Casings a Specialty 
! Ave. A, cor. 20th St. New York, N. Y. 

















BECHSTEIN & CO., Inc. 
SAUSAGE CASINGS 
CHICAGO: 723 West Lake Street 




















HARRY LEVI & CO. 


Importers and Exporters of 


SAUSAGE CASINGS 
4856 South Halsted Street 


Chicago 
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yf SSEITS IMPORTING 
asia 


BOSTON. MASS. By 
78-80 North St. BS 










If you wish to 
BUY or to SELL 


Sausage Casings 


please communicate with us. Our old estab- 
lished reputation guerantees full protection 
of your interests. 


WAIXEL & BENSHEIM 


Mannheim, Germany 








EXPORTERS IMPORTERS 
Established 1874 
e 


a — 








| 





“The Skins You Love to Stuff” 


| Early & Moor, Inc. 


SAUSAGE CASINGS 


139 Blackstone St. 
Boston, Mass. 


Exporters 
Importers 

















S. OPPENHEIMER & CO. 


Sausage Casings 


Chicago, 610-624 Root St. London, 47 St. John 8t., Smithfield 
Hamburg 8—Luisenhof 38-42 The Terrace, Wellington 


466 Washington St., New York 














U. 





ef MARLAND CASING Co. 
SAUSAGE CASINGS 








Cable 
Address 4018-4022 SOUTH EMERALD AVENUE 
Bentle CHICAGO, U.S.A. 


ABC Fifth 


SAUSAGE CASINGS 


strictly selected 


“‘The House of Quality” 


P. Wohl, Inc. 


274 Water St., New York City 


Beekman 0548 and 0549 
Exporters 
Established 1879 


Importers 
Branches in all parts of Europe 
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[HORMEL| 


. GOOD FOOD 7 


Main Office and Packing Plant at Austin, Minnesota 















































g Hams and Bacon Setisionsly 


Shippers of Straight and Mixed Cars 
Pork—Beef—Sausage—Provisions 





REPRESENTATIVES 
H. L. Woodruff, 446 W. 14th St., N. Y. Washington, D. ©, 
ST. LOUIS J. R. Poole, Boston, Mass. H. D. Amiss} Raitimere, Md. 


























WHITE LILY BRAND HAMS AND BACON 
“Try ’em—they’re different’’ 








DUNLEVY-FRANKLIN COMPANY, PITTSBURG, PA. 











Quality Meat Products 


Daily Service to Delicatessens, Meat Markets 


Adolf Gobel, Inc. 


Wholesale Provisioners 





Luncheon Shops and Refreshment Stands 
ABOLFQOBEL, Inc. "iz GBocs, Mer ect tty 


Branches in Boston - pa, Beoekaym Milton, Penn., and 
ashington, D le 


Hams, Bacon, Frankfurters, Meat Loaves, 
Bolognas, Sausages, Tongue, Lard 

















East Side Packing Co., East St. Louis, Ill. 
Shippers of Straight and Mixed Cars of Beef and Provisions 
New York Office: Representatives: 
Hams Bacon Sausage New Work City” F.C. Rogers, Philadelphia, Pa. 














Philadelphia Scrapple a Specialty 


John J. Felin & Co., Inc. 


4142-60 Germantown Ave., Philadelphia, Pa. Delicatessen 
New York Branch: 407-409 West 13th Street 























EASTER BRAND 
Meat Food Products 





25 Metcalf St. The Danahy Packing Co. Buffalo, N. Y. 














Ju 
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| NIAGARA 


) HAMS « BACON 







JACOB DOLD PACKING Co. 


BUF FALO-OMAHA-WICHITA — LIVERPOOL 





WHITE ROSE | 
PURE LARD 























Berkshire—_ 


Brand HAMS 
ee ee 
— Peed Meats LARD 


MILLER & HART, Chicago 


Established 1884 





U. S. Yards, CHICAGO 
Price Quality 


Service 








mae 








C. A. Durr Packing Co., Inc. 
| Utica, N. Y. 


Manufacturers of 


DAISIES 
SAUSAGES 


TASTY Pork Products That SATISFY 





FRANKFURTS 














The Columbus Packing Company 





Pork and Beef Packers 


Columbus, Ohio 


Schenk Bros., Managers 
New York Representative, O. Andresen, 410 W. 14th St. 

















United Dressed Beef Company 
J. J. Harrington & Company 


CITY DRESSED BEEF, LAMB AND VEAL, POULTRY 





Packer Hides, Calf Skins, Oleo Oils, Stearine, 
Cracklings, Stock Food, Tallows, Horns and 
Cattle Switches, Pulled Wool and Pickled Skins 





43RD and 44TH STREETS 
FIRST AVE. and EAST RIVER 





NEW YORK CITY 





Telephone Murray Hill 2300 
























































































































































62 THE NATIONAL PROVISIONER June 28, 1930. Jul 
éé 99 
Regal” Quality is Unexcelled 4 
Sausage 
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Bacon 
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ROHE & BROTHER a 
" for 
527-543 West 36th St. New York City Ww 
DECKER’S a ae 
: ilmington Provision Co. = 
en 
DEPENDABLE Wilmington, Delaware ea 
F O O D Slaughterers Bi 
of - 
Hogs, Cattle 
oe Bl samples of any of the Lambs Si 
Semin Ham—Iowana Bacon— Calves ti 
— ah ay B-~| een inne H 
Decker’s Pure Meat Products are dl A at Bee . C 
made from selected Iowa porkers, Whole Ham — Decker’s Canned Fine Sausage ii 
the finest the market produces. Half Ham U. S. = 
JACOB E. DECKER & SONS COMPANY Government 
Main Plant Mason City, lowa Inspection 
foods of Unmatched Quality 
I SSKA 
ii 
d 
QUALITY 
v 
HAMS—BACON : 
I 
LARD—SAUSAGE SAUSAGE — COOKED HAM 
aa C 
SOUTHERN ROSE SHORTENING SMOKED MEAT — SPECIALTIES 
TheWm. Schluderberg-T.J.Kurdle Co. OMAHA PACKING COMPANY 
Meat Packers Baltimore, Md. CHICAG 
se . 7 ( 
Miscellaneous for Sale Miscellaneous for Sale | Equip. Wanted & for Sale 
Smoke Stacks and Tanks Hog Dehairing Machine 
Patents For sale, 2 atool smoke atacies, 80 ft. Rigger — ee eee 
d for inventions relating to one "used "6 months; four-foot sec tions. State ain, onan and iaaas can be 
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Camemarn: Waianae: D. G.. New grade jivestock available “locally. “Exe ellen, ai want Ag Rg 5 one 180-ton 
York and Chicago. Trade-Marks Immediate territory: "Paved “ronds.  Betahiahed racer” Sil te snodiant sonuitien 
Registered. Established 1861. | in connection for yocel_ tendo. Becrifes it ome at National Provisioner, 407 S. — >. bm 
| Dearborn St., Chicago. cago, . 
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CLASSIFIED ADVERTISEMENTS 


Aaveiqanente © oth Sad page, $3.00 an inch for each insertion. Position Wanted, special rate, $2.00 an 
Minimum Space 1 inch, not over 48 words, including signature or box number. 


No display. Remittance must be sent with order. 


inch for each 





Men Wanted 


Position Wanted 


Position Wanted 





Accountant 


Wanted, young man thoroughly trained 
in pork packinghouse cost accounting, pro- 
duction and general accounting. Apply 
in own handwriting. Good opportunity 
for man that can grow and display ex- 
ecutive ability. Southern Ohio company. 
W-206, The National Provisioner, 407 S. 
Dearborn St., Chicago, Ill. 





Meat Specialty Man 


Wanted, man capable of making good 
boiled ham, boneless rolled ham, baked 
hams and the supervising of ham and 
bacon smoking. Only A-1, well-experi- 
enced man need apply for position. State 
salary and experience. Alabama Packing 
Company, 2031 Twenty-first Ave., North 
Birmingham, Ala. 





Salesman 
Berth. Levi & Co., require a 
salesman acquainted with Chicago 
trade. Reply by letter to: E. M. 
Heymann, 3944 S. Hamilton Ave., 
Chicago. 


Practical Foreman 


Position wanted by lard and cotton oil 
refiner and shortening maker. Western 
states man. Can produce all grades of 
lard: understand cotton oil bleaching and 
deodorizing. First-class inedible  by- 
product man with years of experience 
in many branches. W-210, The National 
Provisioner, 407 S. Dearborn St., Chicago. 





Beef Sales Manager 


Position wanted by experienced prac- 
tical beef, pork and provision man. 
Capable of taking entire charge of sales. 
Will consider car route work in eastern 
Ohio and western Pennsylvania territory. 
W-207, The National Provisioner, 407 S. 
Dearborn St., Chicago. 





Plant Superintendent 


Position wanted by plant superintendent thor- 
oughly familiar with all branches of modern pack- 
ing plant. Can handle labor and produce quality 
products that will bring repeat orders. Middle 
aged; willing to go anywhere. Available imme- 
diately. Good reference. W-201, The National 
Provisioner, 407 S. Dearborn St., Chicago. 








Miscellaneous for Sale 





Modern Provision Market 


For sale, modern brick building, 50x 
165 ft., on main street in city of 7,500, 
in Southern Minnesota, richest farming 
district of Northwest. 


First-class modern provision market 
with new modern sales equipment. Four 
cement coolers, cork-lined throughout. 
Large sanitary sausage “ooms, with 
modern machinery, 5,000-pounds daily 
capacity. Four smokehouses, 2 with gas 
connections. Cooking room has one 
large boiler and 3 tanks supplied with 
municipal heat for cooking purposes. 
Slaughter-house fully equipped with 
first-class killing facilities. Also live- 
stock barn and yard. Also large scale. 
Modern brick garage with space for 3 
cars. Large yardage space. 


Sausage made here has national rep- 
utation and carries registered trade- 
mark, “Country Maid.” It is exempted 
from inspection and registered in Wash- 
ington. 


Another business building on this 
property is a 2-story one with 25-foot 
frontage, having modern living quar- 
ters on top floor; first floor draws rent 
as store. This building is also con- 
nected with municipal heating plant of 
this city. 


This represents quite an investment, 
maybe too much for an_ individual. 
Ideal for corporation. FS-196, THE 
NATIONAL PROVISIONER, 407 S. Dear- 
born St., Chicago, Il. 


Casings Executive 


Casings executive, AAA plus grading 
with over 30 years’ experience, is avail- 
able on short notice. Thoroughly posted 
in production, sales, credit, purchasing 
and office management. Capable organ- 
izer. Wonderful opportunity for out- 
of-town concern desiring direct repre- 
sentation in Chicago and vicinity. Are 
you interested? If so, further particu- 
lars will be cheerfully furnished. W-211, 
THE NATIONAL PROVISIONER, 407 S. 
Dearborn St., Chicago, Ill. 








Men Wanted 


Foreman 


Wanted, foreman with good character 
and habits and well trained to handle lard 
and dry rendering by-products depart- 
ment. Company located in southern 
Ohio. W-216, The National Provisioner. 
407 S. Dearborn St., Chicago, Il. 








Casing Salesman 


Several producers wanted for 
one of largest casing houses, full 
line. Give full particulars. Op- 
portunity for right men who have 
shown results. Mention territory 
acquainted in. W-194, THE Na- 
TIONAL PROVISIONER, 295 Madison 
Ave., New York City. 








Plant Superintendent 


Position wanted by plant superintend- 
ent experienced in operating all depart- 
ments. Capable of taking entire pa araod 
of sales. Age, 43 years. Willing to go 
anywhere. Good references. W-212, The 
National Provisioner, 407 S. Dearborn St., 
Chicago, Ill. 





Sausage Foreman 


Position wanted by expert sausage fore- 
man with 34 years’ experience. Can pro- 
duce all kinds of sausage. Able to take 
full charge of sausage kitchen. Married. 
Willing to go anywhere. W-215, The 
National Provisioner, 407 S. Dearborn St., 
Chicago, Il. 





Dry Sausage Salesman 


Young man with 10 years’ experience 
selling jobbing trade, now in Buffalo, de- 
sires connection with manufacturer or dis- 
tributor of quality dry sausage. Handle 
local and surrounding territory on com- 
mission basis. Can produce results. Very 
good standing with trade. References. 
W-217, The National Provisioner, 295 
Madison Ave., New York City. 





Manager or Salesman 
desires connection in wholesale meats and 
provisions. Twenty years’ successful 
record in management, sales promotion, 
direct sales, and handling men. Energetic, 
original. Wide buying experience; beef 
business A to Z. Good judge grading 
meats. Gentile, married, age, 40. Box 
W-218, The National Provisioner, 295 
Madison Ave., New York City. 


First-Class esas 


experienced in all branches of the busi- 
ness seeks connection with high-class 
concern. Willing to go anywhere. 
References. W-214, THE NATIONAL 
PROVISIONER, 407 S. Dearborn St., Chi- 
cago, Ill. 





Hog Buyer 


of the new school makes competition 
easier. If you want the cream of mar- 
kets at right prices, let me buy your 
hogs. I can increase your yields, show 
real profits in place of paper profits and 
losses. I know hogs expertly from farm 
to retailer. Satisfaction guaranteed. 
W-220, THE NATIONAL PROVISIONER, 407 
S. Dearborn St., Chicago, IIl. 





Rendering Specialist 


Young man, aged 30, college education, 
16 years in packinghouse and _ asso- 
ciated industries, available immediately. 
Specialist in rendering either wet or dry, 
compound and refining, both on sales and 
plant operation. Good knowledge of plant 
design and construction, and thoroughly 
acquainted with all packinghouse oper- 
ating equipment. Has visited practically 
every major plant in the United States 
and Canada. Willing to go anywhere. 
R. L. McTavish, The National Provisioner, 
407 S. Dearborn St., Chicago. 


For other Classified Advertisements, see page 62. 
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JOHN MORRELL & Co. 


“Since 1827” 


OTTUMWA, IOWA SIOUX FALLS, S. D. 


Beef, Pork 
Veal, Mutton 
Mince Meat 


Hams, Bacon 


Lard, Sausage 
Canned Foods 























A Consolidation of 
St ahl A M e y e r Otto Stahl’s Ready to Eat Meats 
INCORPORATED Louis Meyer’s Prepared Meat Products 
New ae City, N. Y. Ferris Hams and Bacon 































Ask us for quotations 


on Mixed Cars— 


Neuhoff Packing Company 
Nashville, Tenn. 

Shippers of Straight and Mixed Cars 

BEEF, FRESH PORK and PROVISIONS 


Canners— 














° K YARDS ° ° 
Consolidated Dressed Beef Co. sot at Rane ss. Philadelphia 
CAR LOTS SHIPPED TO ANY PART OF THE U. S. 
We invite New York and New Jersey butchers to visit us. Philadelphia is only two hours from New York 

















This stamp of 


Assures you REPEAT SALES 
High Quality 


and SATISFIED CUSTOMERS 








on 


Hams—BACON 





Philadelphia, Pa. 


F.G. VOGT & SONS, INC.) 




















FIDELITY HAMS and BACON 


Delightfully Delicious and Wonderful Sellers 


T. M. SINCLAIR & CO., Ltd., Cedar Rapids, lowa 


BRANCH HOUSES—520 Westchester Ave., New York; 81 South Market St., Boston, Mass.; Portland, Ore.; Seattle, Wash.; Chicago, Ill. 


St. Louis Independent Packing Co. ,, ero" 


W. B. Cassell & Co., New York 


Mixed Cars Pork, Beef, Sausage and Provisions “4 ‘y secon eocliguay 


Main Plant: ST. LOUIS Branch House: PITTSBURGH FF. E. Carter, Philadelphia 
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HYGRADE Frankfurters 


HONEY BRAND  ...... 
HAMS—BACON i seusace Specialties 


m2 tl Hygrade Food Products Corporation 


Swetagieaiiy Lossted 3830 S. Morgan St., Chicago, III. 





























p = Their Flavor is a 
ROCHESTER PACKING <Ee ae “Marvel” 
0, _ Marvel Brand Hams 

Co.INe. SAARVES = ae’ ae 
LAS o> flavor is unsurpassed 


Rochester, N. Y. 


ow —and their price is 
reasonable, 




















HETZEL & COMPANY CORKRAN, HILL & CO. 
Beef and Pork Packers 








PACKERS Union Stock Yards, Baltimore, Md. 
“Corkhill” Brand Dressed Beef, Butter 
C H I C A G O inten cae i "ian Eggs ” 

















Choicest Quality Sausage Products, . Pork 
Hams, Bacon, Daisies and Fresh Pork A.H.March Packing Co. Packers 


Fins¥ Py . Ask for the Celebrated Diamond A.H.M 
Ry Nem — won’t forget the Flavor” s 
y at ee on Brand—Known Since 1873 





MEAT FOOD 


wy §=SLBANY PACKING Co.INC. headend 













































































BRIDGEPORT, PA. 
ALBANY,N.Y. 
Arbogast & Bastian Company O scar M aver 
MEAT PACKERS and PROVISION DEALERS 
WHOLESALE SLAUGHTERERS OF y 
CATTLE, HOGS, SHEEP AND CALVES Approved Hams—Bacon—Lard—Sausages 
U. 8S. GOVERNMENT INSPECTION ALLENTOWN, PA. Chicago — Washington — Madison — New York — Boston — Milwaukee 
THE E. KAHN’S SONS CO. The International Provision Co. 
Beef and Pork Packers PACKERS AND EXPORTERS OF 
“American Beauty” Hams, Bacon, Lard 
Carload Shippers of le Beef, Calves te Lambs FINE PROVISIONS 
Send us your inquiries 33 to 43 Degraw St. Brooklyn, N. Y. 
CINCINNATI OHIO Cable Address, Hazelyork, Brooklyn 
r 
The Rath Packing Co., Waterloo, lowa 
Pork and Beef Packers 
Blackhawk Hams and Bacon Straight and Mixed Cars of Packing House Products 
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Alphabetical Index to Volume 82 


EXPLANATORY.—This gives alphabetically the principal articles and items which have appeared the past six months. The 
features which are published regularly from week to week are, for obvious reasons, not indexed. The 
reguiar features, weekly reviews, etc., referred to are as follows 

Chicago Live Stock Review, Chicago Provision Market, Kansas City Live Stock Review, St. Louis Live 
Stock Review, Omaha Live Stock Review, Reviews on Provisions and Lard, Oleo and Neutral Lard, Weekly 
Exports of Provisions, Monthly Exports, Weekly and Monthly Meat Imports, Pork Packing in Principal Cities 
of the United States, Packinghouse Notes, Stocks of Provisions in Chicago, Kansas City, South Omaha, Mil- 
waukee, South St. Joseph, New York and Liverpool, Market on Hides and Skins, Vegetable Oils and Cake 
and Meal Markets, Tallow and Stearine Markets, Fertilizer Notes, Ice and Refrigeration Matters, Internal 
Revenue Decisions, U. S. Appraisers’ Decisions, Patents and Trade Marks, New Incorporations, Answers to 
Correspondents, Chicago and New York Markets (covering all packinghouse and allied products), Liverpool 
Markets, and Market Chart Service. 

Also the Retail Department, giving news of and information for retail butchers and meat dealers. 


EDITORIAL R “og Fluid ee 4 Jan, 4. 


Mixing, p. 
: - Brine’ Sprays in Coolers Save Space and Increase 
Repair, Remodel, Equip, p. 29, Jan, 25. Refrigerating Efficiency, p. 25, April 26. 
A Lrown, Honor Everett C., p. 57, May 10. 
S Bunnell Heads Trade Board, p. 53, Jan. 11. 
Advertising Dividends, p. 29, May 5. Lusiness Stabilization, Economic Bases of, p. 23, 





















1 s May . 
At the Turn of the Road, p. 33, Yapril 5 Scrapping the Obsolete, p. 31, Mar. 15. Business Looks at Itself, p. 31, May 10, 
Seeing the Money in Hogs, Bp. 29, Jan. 18. Lutter Vs. Oleomargarine, p. 40, Feb. 15. 
B Selling Starts in Plant, p. 31, Feb. . 
Selling Waste, Reducing, p. 25, June 21. 
‘ Send in Your ‘New Address, p. 35, June 14. C 
» 12. 
potening — Ag ag a — % Sensible Christmas Gifts, p. . 4. soa 
Basic Data is Needed, p. 27, April 19 Skin-Deep Beauty Costly, p. si, . 1. Calfskin Meeting, Butchers’, p. 49, Feb. 8. 
Beef, Future Demand 25; May 24. Skin? What's Under the, p. 31, Mar. 1, Calfskin Year, Butchers’, p. 61, Feb. 15. 
Beef’ Prospects, ae Ag p. 29 , 4. “25 Store Displays, Better, p. 27, May 31. California Meat Inspected, p. 22, April 26. 
Beef Bituction’ The, p 25. June 21 4 Canada Producers Will Pack, p. 25, Jan. 25. 
Both Ends Need Watching, p. 25 Mar. 29 < Canada Searching for Profitable World Outlet for 
Business Self-Government "D * 31’ Mar. 8. Surplus Pork and Beef Production, p. 29, June 
» Pe , + S. é ; : 14. 
Cc ae a. From, Po <ees 4, Canadian Meat Packipvg in 1929, Some Trends in, 
ariff, 1¢ 1930, p. 27, June 28. p. 28, Jan. 18. 
Canners Discuss Improved Methods of Processing, 
Cans, More Meats in, p. 33, Feb. 22. W Cunsten Beet” ak Weal, p. 30, Mar. 22 
Casings, Tanking Hog, p. 25, May 24. , ef al, p. 30, 2 , 2. 
“ « y a " : “ ( stake . 32, 3B 4 . 
— ge D. i = A Why LBuy Corn and Water? p. 31, Mar, 15, ee ee x p. 39 oe fy 26. 
Consumer Demand, Creating, p. 31, Mar. 8. te “-™ hal mar, ‘8. 
Consumption and Prices, p. 25, Mar. 29. Trae netge SP cling 
Cooperatives and a, 7 yy 2. GENERAL = Bn : gg: a by Use of 
D *rofits, p. 33, ril 5. ; i Bite Miers an 
Cottonseed, Give a ‘break to, p. 29, May 3. yg ee - Yi Sausage, p. 36, June 
A Casings in Germany, Russian, p. 18, May 24. 
E ° Casings for Italy, p. 61, May 17. 
Abattoir, Central British, p. 48, April 26, Casings for Netherlands, p. 38, Mar. 1. 
Equipment and Costs, p. 33, May 10. Abattoir in Singapore, New, p. 48, April 26, Casings ——, Sag por DP. 36, May 3. _ 
; ; When Costly, p. 33, June 7. Advertising, Boosting Pork Consumption with, p. Casings Lower, New Zealand, p. 388, April 5. 
Expansion, When Costly, ¥ a. Jan. 4. Casings Market, German, p. 35, Jan. 18; p. 43, 
Advertising, Cashing in on, p. 33, May 17. June 14, a 
F Advertising, Cooperative, p. 59, Feb. 22. con ae oy. ». wt, aA sq . 
Advertising, Packer Co-op., p. 26, Mar. 8. ellophane Prices, Lower, p. 2 Feb. 8 
Faces New Competition, p. 29, Mar, 22. ‘Aluminum Paint on Steel, p. 34, April 5. Census, Cooperation of Packer and Meat Retailer 
Fat Surpluses, Animal, p. 31, Feb. 15. A. & P. Expansion Program, p. 24, June 28, Important to Distribution, p. 32, Feb, 22 
A. & I. Sales Over Billion, p. 26, April 19, Chain Grocery Concerns, Advertising of Meats by, 
H American Can Co, Addition, p. 53, May 31. DP. 23, Mar, | 22. , ze 
° Ammonia, Handling, p. 49, Jan. 11. Chain, New Coast-Wide, p. 32, June 7. 
- ‘ Ammonia Measurements, p. 47, Mar. 22. Chain on Common Sense Basis, Builds Meat, p. 
Hog Crop Year, New, p. 33, Feb. 22. + Ammonia Systems, Draining, p. 49, Jan. 18. 27, Mar. 15. 
Hog Market Helped? Who Has, p. 29, Mar, 22. Arizona Packing Plant, New, p. 57, May 3. Chain Store Growth in 1929, p. 32, Jan. 4. 
Hog Product Outlook, p. 27, Feb. 1. Armour Improves Financial Position, p. 30, Jan, Chain Stores, Not Afraid of, p. 32, April 12. 
11. Chain Store Owner Plans to Capitalize Anti-Chain 
I Armour Plant, Blast Wrecks, p. 31, May 10. Agitation, p. 26, May 31. 
Chain Store Tax, Indiana, p. 28, Jan. 11. 
. = . Chain Store Tax, Uphold, p. 28, Jan. 11. 
Investments and Profits, p. 27, April 19 B Chain Survey, Voluntary, p. 28, Mar. 22. 
Chain Tax, Rule Against, p. 30, Feb, 3. 
K Lacon, Holding Cured, p. 34, Feb. 22. Chicago Board of Trade Bufllding, Opening of 
acon to Cure, Stacking, p. 35, May 10. new, p. 33, June 14. 
Lacon Uniform Method of Figuring Costs Might Chickens in Cans, Fried, p. 27, May 17. 
noe oe > a on Ma a“ 2" ‘ Help to Overcome Price Variation, p. 22, April Chill, Savings in 24-Hour, p. 26, May 24. 
eep This in nd in , Dp. 29, Jan, 4, 19 Cincinnati Packers Elect, p. 53, Jan. 11. 
Lac on, Uniform Methods of Figuring Costs Needed, Clemmer, Death of A. B., p. 53, Jan. 11. 
p. 26, May 3. Clothed Beef, Drying of, p. 28, Feb. 1. 
L Iutchelder & Snyder Merger, p. 36, Feb, 22. Coal, Why Pulverize, p. 35, May 10. 
‘ ‘ 497 Bearing Troubles, p. 49, May 31. CO. Wells, Find Natural, p. 27, Mar. 29. 
Lamb, More Should Be Sold, D. ge lseech-Nut’s 1929 Earnings, p. 34, Mar. 1. Coils Reduce Shrink, Ample, p. 47, Feb. 1. 
Livestock Marketing Plan, p. 27, May ° Ieef Bag Adopted, New, p. 31, May 3. Cold Storage in Chili, p. 49, Jan. 11. 
Beef Cutting Methods Compared, Eastern and Compressor Cylinder Oil, p. 51, Mar. 1. 
Western, p. 58, Feb. 22, Compressor, Lubricating, p. 47, Feb. 8. 
M Reef, Cutting More Money Out of, p. 56, Jan. 4; Concrete Floors, Mending, p. 34, May 10. 
tte: 2 47 p. 56, Jan. 11; p. 56, Jan, 18; p. 58, Jan. 25; Condenser Capacity, p. 51, Feb. 15. 
ot, — ge — ey ee 1. p. 54, Feb. 1; p. 52, Feb. 8; p. 58, Feb. 15. Connors, T. A., heads A. & P. Meat Buying, p. 
at Cay an > 2. os ae 2 Beef Dressing Records, p. 26, Jan. 25. 28, Mar. 22. 
beef in Many Cities, Boosts, p. 26, Jan. 25. Consent Decree Argued, p. 32, June 7. 
N Beef Middles, Measuring, p. 34, April Consent Decree, Changing Distribution Trends 
Beef Producers Take Notice of All the “"irends of Hamper Packers under, p. 31, Apr. 12 
5 tty « » 7 » Times, p. 32, M 22. © t Decree Hearings, p. 20, April 26. 
aay sak Sheet, p. SH; Som ¢. Beef Roll, Special, p. 25, Jan. 31. Consent Decree, Packers", p. 26, May 31. 
Bellies, Overcured, p. 30, May 17. Consent Decree Terms, Why Cattlemen Want 
Pp Bleaching Beef, p. 30, Jan. 18. Packers Relieved from, p. 26, Jan. 18. 
Blood, Making Soluble, p. 31, Jan. 25. Consent Petition, Amend, p. 26, Mar. 22. 
Packaging Costs, Meat, p. 31, Jan. 11. Blood, Soluble Dried, p. 30, Jan. 4. Container Corporation of America, p. 36, Jan. 25, 
Plant ‘Sane Ways to cut, > 35, June 14. Bloom in New York Office, p. 59, Jan. 4. Continental Can in Cuba, p. 38, Mar. 29. 
Pork at Home and Abroad, p. 35, June 14. Bohack Garage Opened, New, p. 54, June 21. Continental Can in England, p. 67, June 
Pork Sausage in Summer, p. 27, April 26. oiler Baffle Walls, p. 35, June 7. Conveyor and Spray for Handling Pickled Meats 
Prices Next? Rising, p. 27, June 28. oiler Room Fuel, p. 29, May 31. Overhead, p. 28, June 21. 
Price Trends Are Lower, p. 25, Mar. 29. Bologna, Paraffine, p. 34, April 5. Conveyors Safe, “Making, p. 35, April 5. 
Production and Markets, p. 27, April 28. Bone Marrow, Sour, p. 33, Mar. 15. Cooked Meat Preparation a Business in Itself, p. 
Profits Went, Where the, p. 31, Jan. 11. Ioston Retailers Unite, p. 58, Jan. 25. 27, April 5. 
P ; Brand Conscious Consumers, p. 53, Mar. 29. Cooler Coils, Painting, June 28 
Brigham, Death of Henry HL, p. 58, Jan. 11. Cooler, Slime in the, p. 3 
Q Brine Action on Metals, p. 54, May 3. Cooler for Small Kill, p 4 , 2 
rine Cooler, Draining, p. 47, June 2s. Cooler Trouble, To Remedy, p. 28, May 31 


Quality and Profit, p. 33, May 10. Brine Corrosion, Reducing, p. 57, April 12. Cooler Troubles, Finding, p. 33, Mar. 1. 





am Aen 








Cooler Walls, Whitening, p. Si, Mar. 22. 
Cooler Wiring, Shorts in, p. 30, Feb, 8. 

Cours Live Stock Order Buyers, Farm Board 
Aids, p. 26, Jan. 3. 

Progress Through, p. 21, June 28, 

To Handle, p. 38, Jan. 18. 

37, April 12. 


Cooperation, 
Cotton and Seed, 
Cotton Oil, Bleaching, p. 
Cotton Oil Inquiry Report, p. 38, Mar. 8. 
Cottonseed and Chemistry, p. 34, April 19. 
Cottonseed Crushers Move to Have Their Trading 
Rules Obeyed, p. » May 24. 
38, Mar. 8. 





sprove c harges, p. 

Cottonseed Grading Bill, p. 40, June 7 

Cottonseed Hearings Begin, p. 40, June 7. 

Cottonseed, Plan for Grading, p. 38, Jan, 4. 

Cottonseed Price Information Regarded as Vital to 
Industry, Reporting, p. 35, June 21. 

Cottonseed Price Information? Why Gather, p. 44, 
June 14, 


Cracklings, Ham Fat, p. 31, Feb. 8. 
Cuban Tarrif Increases, p. 24, May 24. 
Cudahy Earnings Good, p. 32, May 10. 


Cudahy Memorial Dedicated, p. 59, June 14. 
Cudahy 1930 Year Book, p. 26, Feb. 8. 
Cure, Dry and Pickle, p. 26, June 21. 


Curing Boxes, Bacon, p. 
Curing Boxes, Metal Dry, p. 30, Feb. 8. 
Curing Abroad, To Study, p. 51, Feb. 1. 
Curing Pork in Australia, p. 34, May 10. 
Curing, Sugar for, p. 26, Mar. 29. 


35, April 5. 


Curing Vats, Sterilizing, p. 28, May 381. 
Delivery Truck Fleet, Getting the Most from the, 


p. 23, May 3. 
Dietz Passes, Carl C., p. 53, Mar. 15. 
Distribution, Census of, p. 36, April 5. 
Dried Beef Turns White, p. 31, Jan. 4. 
Dry-Cured Bacon, p. 32, Jan. 11. 


Dry Ice Controls Packages, p. 25, Feb. 8. 
Dry Ice from Natural Gas, p. 18, May 24. 


Du Pont Adds Another Unit, p. 27, Mar. 29. 


E 


Emmart Packing Plant Fire, p. 24, June 21. 
Equipment is Profitable, New, p. 24, June 21. 
Expansion Valve, New, p. 45, June 21. 


F 


Aids Dairymen, p. 26, 
June 7. 


Farm Board 
Farm Prices Lower, p. 29, 


April 26. 





Fat Market Outlook, p. 38, June 7. 
Fat, Using Steer Navel, p. 34, Feb. 22, 
Fats? Have Meat Packers Been Giving Away 





heir, p. 21, Feb. 1. 

Feeding Stations, Naming, p. 26, May 3. 

Vertilizer Meet, National, p. 30, June 21, 

Fire Protection for Every Plant, Maximum, p. 21, 
June 21, 

Fish is Not Meat, p. 31, Jan, 18. 

Vloor, Repairing Leaky, p. 26, Mar. 29. 

Food Trading Exchange Dedicates Its New Home, 
World’s Greatest, p. 33, June 14, 

Frankfurts in the Home, p. 55, April 26. 

Vrankfurts, Merchandising, p. 27, Feb. 8. 

Freeze His Meat Cuts? How Will Packer Quick, 
p. 27, Feb, 22. 

Kreezer Shrink, p. 82, Feb. 15, 

Vreezing At New York, Quick, p. 30, Mar, 15. 

Freezing, Discuss Quick, p. 45, May 24. 

Freezing, Equip for Quick, p. 53, May 31. 

Freezing in England, Fog, p. 47, Feb. 8. 

Freezing Lessons from the Fish Industry, 
p. 27, Mar. 8. 

Freezing Meetings for Packers are Arousing Wide 
Interest, Quick, p. 29, Feb. 15, 

Vreezing Methods, Expe rts Will Discuss and Dem- 
onstrate Quick, p. 25, Feb. 8. 

Kreezing on Wholesale Plan, Now 
p. 27, May 10 

Freezing, Packers Get 
29, Feb. 22. 

Freezing to Packinghouse 
p. 31, June ¥ 

Freight Hearing, Perishable, p. 32, May 10. 

Frosted Foods, All about, p. 28, Jan, 11. 

Vrosted Foods Expansion, p. 26, May 31. 

Irosted Foods, Good Repeat Sela ponertes in 
Test of Consumer Demand for, p. 31, April 12. 





Quick, 


Comes Quick, 
Latest Ideas on Quick, p. 


Needs, Adapting Quick, 


Vrosted Foods, To Sell, p. 24, June 28. : 
Krosted Meats, Fruits and Vegetables, Start Dis- 


tribution of, p. 30, Mar. 15. 

Frosted Meat Sales Good, p. 26, April 26. 

Frosted Meats, ‘‘New Competition’? Meets the 
Packer on His Own Ground with, p. 25, Mar. 22. 

Frozen Foods, Dinner of, p. 51, May 

Frozen Meat Trade Jubilee, p. 51, Mar. 15. 

Frozen Meat Cuts When Defrosted? " hat is the 
leakage from Quick, p. 29, Mar. 

Frozen Retail Cuts, Testing the Market for Quick, 
p. 29, April 12. 
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Gasket Pointers, p. 29, Feb. 1. 
Georgia Chain Tax, Upholds, p. 36, April 5. 
Glue Manufacturers Elect, p. 35, Feb. 1 
Gobel’s Earnings on $46,000,000 Sales 
Organization Influences, p. 28, Mar. 1. 
Gobel Employes Meet, Adolf, Pp. *. June 14, 
o 


. : Delayed 









Gobel’s 1929 Barnings 26, 
Codehaux’s Net Tnerenses, p H 
Crades, Livestock uud Meat, p 


‘Grave Digger’ 
Yield, 
Heads 


! Here is a, p 
Maximum, p. 28, 
Sinclair Co., p. 


‘Feb. ae 
53, Jan. 4. 


tirease 
Grove 
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Hams, Advertising Easter, p. 33, April 12, 

Hams, Curing Time for, p. 30, May 3. 

Hams, Dry Cured, p. 31, Feb. 8. 

Hams for Easter, p. 29, Mar. 29. 

Hams, Freezing Cured, p. 33, Mar. 15. 

Ham Shoulder for Slicing, p. 29, Feb. 

Ham Souring Prevented by Quick Chilling of Hogs 
and Proper Temperature During Curing, p. 27, 
Mar. 22, 

Ham Spread, Fancy, p. 32, Mar. 8. 

Ham Trouble, Minced, p, 32, Feb. 15. 

Hams, Water in Smoked, p. 30, Jan. 18. 

Handling Costs in Packing Plant by Mechanical 
Means, Reducing, p. 31, June 7 

Hardy Plant, Cudahy Buys, p. 48, June 28. 

Hargis, Death of Robert R., p. 53, Mar. 15. 

Hide Tariff Appeal, p. 42, Jan. 4. 

Hide Tariff Restored, p. 42, April 19. 

Hirsch Dies, Adolph, p. 58, Mar. 15. 

Hoerter, Death of W. F., p. 55, May 17. 

Hoffman, Death of Jacob Sidney, p. 55, Jan. 25. 

Hog Buying, Drops Direct, p. 26, April 19. 

Hog Costs Figured to Include Losses from Bruises 
and Condemnation? Are, p. 17, May 24. 

Hog Futures Market, Some advantages offered the 
Packer by the, p. 45, April 26. 


Hog Futures, Progress of, p. 32, April 5. 

Hog Grades in the Making, p. 31, May 3. 

Hog Hair for Mattresses, p. 33, Mar. 1. 

Hog Heads, When to Trim, p. 36, April 12. 
Hog Sales, Report Direct, p. 27, June 21. 

Hog Sales, ‘‘To Arrive,’’ p. 49, Feb. 8. 

Hog Test, Cut-Out Value Shows Improvement, p. 


33, June 28. 

Hog Test Shows Different 
at Small Loss, Short Form, p. 32, April 5. 
Hog Test Tells? Do you know the Story the, p. 

29, Mar. 8. 
Ifog, Trading in Futures Starts March 1 
Government Supervision, p. 24, Feb. 1. 
Hog Values, Unlawful to Limit, p. 24, May 24. 
Ilogs, Best Fill for, p. 55, Feb. 15. 
Hogs, Crippled, p. 26, April 19. 
Ilogs Free from Disease, p. 42, Jan. 4. 
Hogs in Cooler, Holding, p. 27, June 21. 
Hogs, _ Method of Suspending Dressed, p. 25, 


Weight Hogs Cutting 


Under 


May 
Hogs should Pay Full Amount of Claim on, p. 3 


6, 
April 5. 

Hogs’ Shows Decline, Cutting Value of, p. 37, 
May 1 

Hogs to be Tried Out at Chicago, Future Trading 
on, p. 28, Jan. 


Hogs Yield? How Do, Dp. 27, 
Hormel Quarterly Earnings, p. 
Horsehides? Can 
p. 21, April 
Horse Meat in Fede, Pack, p. 57, 
Horse Plant, Miles city, p. 37, May 3. 
Hotel Chefs Learn New Ways to Prepare Beef and 
Lamb, p. 82, Jan. 4. 
Howland Heads Packing Firm, p. 58, May 31, 
Hydrocyanic Acid Gas, Using, p. 31, Jan, 18. 
Hygrade Merchandises Fresh Meat Cuts, p. 
May 17 


Mar. 28. 
28, May 17. 
, Rende re Ts. Get More Money for, 


Mar. 15. 
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leing of Meats, Re- (Traffic), p. 26, 
Icing Rule Change, Propose, p. 53, Jan. 11, 
Identify Their Parchment, p. 67, June 14. 

Independent Changes Name, p. 55, Feb. 22, 
Insulation, Better Cooler, p, 28, April 19, 


J 


Ruling, p. 
Unites Vlants, p. 55, 


K 


Keller's 65th Anniversary, p. 
Kennett-Murray Heads Meet, p. 55, 
Kerber, Death of Charles A., p. 55, 
Knackwurst, To make, p. 30, Jan. 4. 
Knife Cut Accidents, Stop, p. 22, April 26. 
Kroger Adds 200 Stores, p. 32, Jan. 4. 
Kroger Branch Control, p. 24, June 28. 
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Lamb by Radio, To Advertise, p. 57, Jan, 18. 

Lamb Consumption, Promote, p. 34, Feb. 15, 

Lamb Crop Larger, Early, p. 26, Mar. 15. 

Lamb, If Customers Don’t Want Ham for Haster 
Then Offer, p. 64, April 12. 

Lard and Shortening Sold in Air Tight Cans, p. 
25, Mar. 15. 


June 28, 





Jamison Gets Court 
Jamison 


45, Mar. 29. 
June 14, 


54, Mar. 29. 
May 17. 
March 1, 





Lard, Beef Fat in Soft, p. 31, Jan, 18. 
Lard, Hardening, p. 26, June 21. 

Lard, Hog Rinds in, p. 33, Mar. 8. 

Lard Kettles, Coated, p. 35, June 7. 
Lard, Making P. S., p. 30, Jan. 25. 

Lard, Olive Oil Instead of, p. 42, Mar. 15. 
Lard Roll, Advantages of, p. 35, May 10. 
Iard Scale Troubles, p. 31, May 17. 

Lard Trade Abroad He salthy, p. 35, Jan. 





Lard? What Makes Fluffy, p. 31, Mar. 22. 
Lard with Stearine Added, p. 30, May 3. 
Lading Changes, Bill of, p. 24, June 21. 

leather Industry, Moffat on, p. 47, May 24. 





Libby Capital Changes, p. 26. 

Libby Changes Approved, y ol. 

Libby Declures Dividend, May 17. 

Libby Pinanelal Statement Shows Good Business 


for Past Year, p. 44, April 12. 
License Fee, Packer Tests, p. 20, April 26. 
Livestock Agency, National, p. 51, May 10. 


Livestock Cars, Bedding, p. 40, May 31. 

Livestock Feeding En Route, Improper, p. 51, 
April 26. 

Livestock Loss Prevention during 
27, May ¢ 

Livestock Marketing Plans, p. 32, June 14. 

Livestock Shipments, Mix-up in, p. 32, April 12. 

Livestock, Trucked-in, p. 48, April 26. 

Loaf, Fancy Lunch, p. 30, May 3. 

Lowenstein, Death of Emanuel, p. 51, Mar. 8. 


M 


Major Bros. Host to Public, p. 49, June 28. 
Margarine and Lettuce, p. 35, April 5. 
Margarine Association, German, p. * Mar. 1. 
Margarine Bill, Haugen, p. 36, Feb 

Margarine, 


Shipment, p. 


Can It Be Held herein for the 

Congested Butter Market? p. 36, Feb, 1. 

Margarine Destroy Demand? Will Restrictions on, 
p. 40, May 10. 

Murgarine? Green, p. 46, April 12. 

Margarine in Foreign Countries? How does Vita- 
mine Content Affect Sales of, p. t May 31. 

Margarine Makers Elect, p. 36, 

Margarine Maker Increases Output w Installation 
of Continuous Worker, p. 23, June 28. 

Margarine, More Vegetable and Fish Oils Being 
Used in European, p. 44, April 12. 

Margarine Producing Countries of Europe do not 
Tax This Product, Principal, p. 40, May 3. 

Margarine Tax Law, Utah, p. 42, Mar. 15. 

Markets, Help in Measuring, p. 40, Jan. 4. 

Mayonnaise, Forbid Color in, p. 40, June 7. 

Meat and Lard Exports by Countries, p. 30, 
April 26. 

Meat ae Available in 1930, Supplies of, p. 


25, Feb. 
Meat as Food, Facts about Value of High Pro- 
tein Diet Show Worth of, p. 30, May 10. 
Meat at Health Show, p. 20, May 24. 
Meat Dealers How to be Meat Merchandisers, 
Teaching, p. 62, June 14. 
Meat Distribution to Cut Costs, 
23, May 31. 
Meat Eating Falls —w ay yan. 25. 
Meats Featured, Cut, p. 
Meat Grading Act, donglish, y "64, Jan. a. 
Meat in Summer, p. 29, Mar. 29. 
Meat Law Violators, Punish, p. 25, April 19. 
Meat Loaf, To Make, p. 30, Feb. 8. 
Meat Merger in 7 Figures, How a Broom and a 
Two-wheeled Cart Started a, p. 25, Jan. 4. 
Meat Packing as It Was Carried on Sixty Years 
Ago, p. 30, Feb. 22. 

Meat Packing Education Offered in Full Time 
Study Courses, p. 23, Mar. 2 

Meat Plant, Building Efficiency into the, p. 21, 
Mar. 29; p. 25, May 17. 

Meat Plant, Planning *piric iency in the Small, p. 
30, April 5. 


Cooperative, p. 


Meat Prepared with Wine, p. 57, May 3. 

Meat Prices, Farm Board Member Favors Plan 
to Stabilize, p. 25, Jan. 25. 

Meat Prices on Consumer Demand, Effect of, p. 


19, Mar. 29. 
Meat Quality Varies, p. 28, May 17, 
Meat Stores Operating Costs, p. 55, 
Meat Substitute, New, p. 42, 3. 
Mickelberry Bakes Cookies, Pp. 


April 26. 
34, June 14 


Miller and Hart Report Shows Them in Strong 
Financial Position, p. 34, Feb. 15. 
Miller & Lux Herds, Buys, p. 51, Mar. 8, 


Mosser Leather Deficit, p. 24, Mar. 29. 


N 


National Leather’s Year, p. 30, 
Neatsfoot, High Grade, p. 28, June 28. 
New York Dealers Meet, p. 62, June 14. 
New Zealand Meat Head Here, p. 49, June 21. 


Mar. 8, 


New Zealand Meat Head Talks of Tariff and 
Meat Grading, p. 25, June 28. 

New Zealand Pork Survey, p. 54, Jan. 11. 

Nuckolls, Ezra, Passes on, p. 58, Jan. 4. 


O 


Offal Handling, Low Cost, p. 25, 
Oil Chemists’ Officers, p. 40, 
Oil, Color of, p. 27, June 21, 
Oil Drops, Saving, p. 27, Mar. 29. 

Oil, Precision Methods Followed in Making 

and Cooking, p. 40, April 5. 

Oil, To Make Red, p. 37, June 14, 

Oil Trading Grades Fixed, p. 40, Feb. 22. 
Oleo Oil, Holding, p. 31, May 3. 


P 


Packaging Expands Plant, p. 


May 17. 
June 7. 


Salad 


24, Feb. 8. 
Consumer Attitude 


lackaging of Meat, ‘Toward, 
p. 23, Jan. 18; p. 23, Feb. 8; p. 29, rg 33 
» 29, April 5; p. 23, April 26; p. 23, y 24. 


} 

Packaged Meat ” Product Ketivities, 
to Extend, p. 24, Jan. 25, 

Packaged Meats without Freezing, Merchandising, 
p. 19, April 19. 

Packaging Seen as Hope for Better Meat Distri- 
bution, Quick Freezing and, p. 23, Jan. 2 

Packers This Year, Common Sense Ww il ‘Come in 
Handy for, p. 28, Jan. 18. 

Packer Earnings Less, p. 30, Feb. 15. 

Packers Learned Some Lessons in 1929 but Will 
They Profit by Them? p. 28, Jan. 4 

Packers Must Prove Claims, p. 45, 


Seite "Pune 


Jan, 2h. 


Packer Preparation ond Distribution of Brest 
Meat Cuts, Another Method of, p. 27, May 17 
Packers to Prove Claim, Ask, p. 26, April 19. 


Packers’ ‘Trade 
25, Feb. 15. 


Practices and Meat Inspection, p. 








Packinghouse Graduates, p. 49, April 19. 

Packing Industry on the Air, Putting the, p. 19, 
May 24. 

Paint in the Plant, p. 33, Mar. 15. 

Pastrami or Spiced Beef, p. 28, April 26. 

Peacock, Death of Charles K., p. 55, May 17. 

Phone Rates, Again Lower, p. 07, Jan. 18. 

Vicnic Specials, Pushing, p. 31, June 2s. 

Pig Survey, June, p. 33, June 25, 

Pittsburgh Survey Shows Growing Consumer Pref- 
erence for Packages, p. 23, Jan. 18; p. 23, Fe 
8; p. 20, Mar. 1; p. 29, Apr. 5; p. 23, Apr. 26; 
p. 23, May 24. 

Pollution, Avoiding Stream, p. 29, June 28. 

York Cutting Room, Modernizing the Packers’, p. 
25, Jan. ° 

Pork, Handling Uncooked, p. 33, Jan. 11. 

Pork, New Ways to Cook, p. 57, Jan. 11. 

Vork Yields, Tests Show New Factors Affecting, 
p. 25, Mar. 1; p. 29, June 7. , 

Poultry Inspected, Packers’, p. 22, April 26. 

Poultry Now Merchandized in Cans or Cartons, p. 
23, Feb. 15. 

Poultry, Preparing Market, p. 33, Mar. 8. 

Prize Idea Contest, Packers’, p. 32, May 17. 

Prize Idea Contest, Plans for 1930 Are Announced, 
p. 32, Feb. 22. 

a ter & Gamble Men Share Profits, p. 40, Feb. 






a Centrifugal, p. 31, Feb. 8. 
Putnam in Swift Research, p. 51, Feb. 1. 


R 


Raschke Goes to Nuckolls, p. 49, Mar. 29. 

Rath, Death of Edward F., p. 53, Mar. 15; p. 51, 
Mar. 22. 

Retail Advertising Pay, Making, p. 52, Mar. 29. 

Retail Business-Building, p. 52, June 21. 

Retail Customers are Apt to Judge Store by the 
Appearance it Makes, p. 60, May 3. 

Retail Cuts Call for Methods to Keep Down Costs, 
Volume Production of, p. 25, April 19. 

Retail Dealers Discuss Vital Topics at Meeting, 
Illinois, p. 65, June 14. 

Retail Delivery Costs Go Down When the Fleet 
Is Given Proper Supervision, p. 60, June 7. 
Retail Meat Dealers to Increase Trade by Weekly 

Radio Broadcast, p. 58, Mar. 1. 
Retail Meat Delivery, Speeding Up and Cutting 
Costs of, p. 58, April 5. 
Retail Sales are Lost, Why, p. 60, May 10. 
Retail Store Location, Automobile Traffic and 
Its Influence on, p. 52, June 28. 
Retail, Trimming Meats at, p. 55, Feb. 1. 
Retailers Act on Meat Trade Practices, p. 63, 
June 14. 
Retailers Advised to Study Markets, p. 53, June 
28. 


Retailers and Service, Meat, p. 57, Jan. 18. 
Retailer Benefits, How, p. 39, April 12. 

Retailer Gives Thought to Customers Who Shop 
by Phone, Successful Meat, p. 52, April 19. 
Retailer Keeps Credit Losses Below a Half of 

One Per Cent, How One, p. 54, April 26. 
Retailers Model Food Store, p. 54, June 28. 
Retailers Must Use Better Business Methods, 

When Rent is Increased, p. 56, May 31. 
Retailers, There are Extra Profits for Them in 

Easter Ham Business, p. 54, Mar. 22. 
Retailer to Price, Helping, p. 39, June 14. 
Retailing, Packer Against, p. 59, Mar. 1. 
Retailing Requires Quality Service and Selling, 

Successful Meat, p. 54, Mar. 8. 

Retailing, Small- Town, p. 58, May 17. 
Retailing, Too Much Overhead in Meat is Chief 

Cause of Trouble, p. 58, Mar. 1. 

Refrigerated Truck, A New, p. 50, Jan. 18. 
Refrigerating with CO:, p. 23, Mar. 1. 
Rendering Tanks, Rusted, p. 32, Mar. 15. 
Reynolds Makes Big Gains, p. 27, Jan. 18. 
Rispel A., Passes, p. 51, Mar. 8. 

Roberts Memorial, Dedicate, p. 59, June 14. 
Roberts Succeeds Roberts, p. 49, May 24. 
— Pests, Controlling Insect and, p. 21, May 


Rogers Firm to Continue, p. 57, Mar. 8. 
Rohe’s Mother Passes, A. T., p. 60, Mar. 1. 
Rohe Plant is Sold, p. 66, June 14, 


S 


Safety Campaign Eliminates Lost-Time Accidents 
in Four Meat Plants, p. 24, April 16. 

Salami, Making Jewish, p. 26, Mar. 29. 

Salesman’s Best Insurance Against Loss of LBusi- 
ness, p. 33, May 17. 

Salesmen, Getting Best Results from Packer, p. 
25, Mar. 8; p. 19, April 26. 

Salesmen, Increasing Competition Makes Lt Neccs 
sary for Them to Sell More Efficiently, p. 33, 
Jan. 

Salesmen, More Calls a Day for, p. 35, Mar. 1. 

Salesmen, Plan for Compensating Car Route, p. 
27, June 7. 

Sales Routes Covered Carefully and Thoroughly, 
p. 33, Jan. 

Sales Work, Putting in the Time to the Best 
Advantage Important in Meat, p. 35, Mar. 16. 

Salzman Heads Own Company, p. 57, May 3. 

Salzman, Retires, Max J., p. dv, April od. 

Sausage, Avoiding Gray, p. 32, Mar. 1. 

Sausage, Avoiding Slick, p. 35, Feb. 22. 

Sausage, Black Spots on, p. 29, June 2s. 

Sausage, Blood ‘Longue, p. 20, May 31. 

Sausage Color, Pork, p. 30, Jun. 18. 

Sausage Discoloration, p. 34, June 7. 

Sausage, Excess Air in, p. 36, April 12. 

Sausage Expands, Vollwerth, p. 53, May 31. 

Sausage, French Blood, p. 33, Jan. 11. 

Sausage, Points on Green, p. 30, May 17. 

Sausage Kitchen, Model, p. 26, April 26. 

Sausage, No Cracklings in, p. 28, June 7. 

Sausage, Off Flavor in, p. 33, keb. 15. 

Sausage, Overcoming Sour, p. 26, May 24. 

Sausage, Popular Polish, p. 28, Feb. 1. 

Sausage Rooms, Lighting, p. 35, April 5. 

Sausage, Smoked Country, p. 32, Mar. 15. 

Sausage Stuffing Troubles, p. 36, April 12. 

Sausage Trimmings, Using Frozen, p. 34, June 7 

Schonland, Death of Charles, p. 26, June 2s. 

Scerapple, Philadelphia, p. 30, Jan, 4. 

Selling Chain Stores, p. 33, May 3. 

Selling, Conscientious, p. 31, Feb. 1. 

Selling, It Pays to Use the Right Aids in, p. 
27, lo " 

Selling Methods, Changing, p. 39, April 12. 

Selling Methods, New, p. 35, Feb. 15. 

Selling the Entire List, p. 31, May 31; p. 31, 
June 28, 

Sewage Disposal Complaint, p. 55, May 17. 

Shipley Elected York Head, p. 49, Mar. 8. 

Shortening and Oil Producers, Price Reporting 
Kules and Regulations of, p. 34, Mar. 29. 

Shrink in Holding Pens, p. 31, Jan. 4. 

Sinclair Goes to Kingan, p. 53, Jan. 4. 

Slaughtering, Stunning with Electricity Before, 
p. 25, Jan. q 

Small Order on Profits, Example of Influence of 
the, p. 31, May 10. 

Smoked Meats, Coating, p. 28, May 31. 

Smokehouses, Cleaning, p. 33, Mar. 6. 

Smokestick Discoloration, p. 29, April 26. 

Soap and Margarine Merger, p. 38, Jan. 11. 

Soda for Refining, Caustic, p. 27, May 24. 

Solid Carbon Dioxide, p. 24, Feb. 8. 

Spices on the Free List, p. 26, June 28, 

Stahl-Meyer, How the Merger Started, p. 25, 
Jan. 4. 

Stahl-Meyer Insures Men, p. 57, Feb. 1. 

Standard Brands Karnings, p. 24, Mar. 29. 

Steam Costs, Finding, p. 37, June 14. 

Steam Costs Low, Keeping, p. 35, Feb. 22. 

Steam, How to Specify, p. 29, June 28, 

Steam Used, Checking, p. 27, May 2 

Sterilization, Meat Plant, p. 31, Jan. 25. 

Stockyards Act, Upholds, p. 44, Mar, 1. 

Store Displays, Effective, p. 33, May 3. 

Swift’s Building Program, p. 51, April 26. 

Swift Buys Calif. Plant, p. 55, Feb. 22. 

Swift Buys White Pkg. Co., p. 36, Feb 22. 

Swift Donates Club Trips, p. 52, April 26. 

Swift International Report, p. 32, Mar. 22. 

Swift Quarterly Dividend, p. 34, Mar. 1. 

Swift Reaches the Billion Dollar Class in Volume 
of Sales, p. 29, Jan. ' 

Swift to Build in Mexico, p. 24, June 21. 


—) 


T 


Tallow and Stearine Used, p. 35, May 10. 

Tallow Color, Improving, p. 28, April 26. 

Tallow, Duty-Free, p. 36, Mar. 8&8. 

Tankage, Fuller's Earth in, p. 36, April 12. 

Tankage, Grease in, p. 32, Mar. 1. 

Tanks, To Restore Collapsed, p. 29, April 26. 

Tanks Wasteful, Roof, p. 31, May 17. 

‘Tariff Law, Increases in Livestock and Meat 
Tariffs Feature New, p. 17, June 21, 

Tariffs, Proposed New, p. 382, April 5. 

Tax Refunds, Packers Win, p. 18, June 21. 

Taylor Back in Harness, B, F., p. 38, Jan. 4. 

Temperature Control, p. 29, April 26 

Temperature Control in Refrigerated Trucks, 
23, Mar. 1. : 

‘Temperature Regulators, p. 35, June 7. 
Texas Crushers Elect, p. 44, June 14. 

‘Thermometer and Salometer, p. 35, Feb, 22. 
Thermometer, New Meat, p. 65, April 1. 
‘Ties Cut Costs, Wire, p. 27, May 17. 

Toledo Retailers Install, p. 57, Jan. 11, 

Tongue, Curing Lamb’s, p. 28, April 19. 

Trade and Consumer Contact, p. 53, Jan. 18. 

Trade Code, Government Warns Packers of Viola- 
tion of, p. 28, Mar. 8. 

Trade Code Heckling, p. 40, Feb. 15. 

7 Code 4 is Given Government Approval, 


= 


21, May 

"rade Code Mill Goes on Grinding Out Cases, 
Meat Packer's, p. 23, Mar. 29. 

Trade Code Seriously, Packers Take Their, p. 25, 
Feb. 15. 

Trade Code Violation in Offering Premiums with 
Hams, Packer Admits, p. 33, Mar. 22 

Trade Mark Law, Propose, p. 31, Feb. "8. 

Trade Methods, Favors Open, p. 38, Feb. 8. 

Transmission Error, p. 27, May 24. 

‘Transparent Wraps, Printing, p. 30, May 17. 

‘Traps Expensive, Defective, p. 34, ‘June 7. 

a a Insulated or Refrigerated, p. 23, 
pril 

Truck Drivers Sign ied Driving Pledge, Packer 
Motor, p. 31, May 1 

Truck Receipts, Inc Bod in, p. 18, June 21. 

Truck Frames, Reinforcing, p. 27, June 21. 

Trucks, Easy Riding Meat, p. 37, June 14. 

‘Trucks, Increased Use of, p. 30, Jan. 18. 

Trucks, Mechanical Refrigeration for Delivery, 


Pp. 

Trucks, Temperature Control in Refrigerated, p. 
23, Mar. 1. 

Twin City Packing Co. Plant Planned for Profit, 
p. 24, May 31, 


V 


Van Camp Branches Out, p. 40, Feb. 15. 
Vegetarian, A Persistent, p. 40, Jan. 4. 
Virden Earnings Increase, p. 24, April 26, 


Ww 


Waste Disposal Problem in Meat Plant, Solving, 
p. 27, Jan, a 

Water Waste, Stopping Hot, p. 29, April 19. 

Westinghouse Greets Packers, p. 30, May 10, 

Wade Dies, Curtis N., p. 53, Mar. 15. 

White on the Air, F. Edson, p. 30, May 10. 
Wienie May take a Red-Hot Revenge on Its 
Detractors, How the Humble, p. 23, Feb. 1. 

Wilson as Market Advisor, p. 55, May 17. 

Wilson on Sound Basis, p. 36, Feb. 22. 

Wilson Sales and Earnings Inc rease Over One and 
Two Years Ago, p. 27, Jan. . 

Wiltshire Sides, Hogs for, p. 29, April 19. 

Wrapped Meats a Certainty, p. 35, Mar. 15. 


bf 


Yardage Charge, Bar Extra, p. 23, Mar. 29. 











Ne key, nothing to unscrew. 
them in place and they stay there until 
you want to take them out, and that is 
just as easy. 


THE NATIONAL PROVISIONER 


dust slip 








A COMPLETE VOLUME 


of 26 issues of The National Provisioner can be easily kept for future refer- 
ence to an item of trade information or some valuable trade statistics by 


putting them in our 


NEW MULTIPLE BINDER 


which is as simple as filing letters in the most ordinary file. The New Binder 
has the appearance of a regular bound book. The cover is of cloth board and 
the name is stamped in gold. The Binder makes a substantially-bound volume 
that will be a valuable part of your office equipment or a handsome addition 


to your library. 


We want every subscriber of The National Provisioner to keep their copies from becoming 
lost or mutilated and are therefore offering you this New Multiple Binder at cost. 


your name and address 


with $1.50 and we will send the Binder, all charges prepaid. 
Send your order today, to 
OLD COLONY 
BUILDING 


Send us 


Chicago, Ill. 
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“If its forthe 
PACKING 
HOUSE 


We Make It” 









The No. 8 Harrington 
Filler. Range, 1 to 10 
pounds per discharge; ca- 
pacity, 30 one-pound pack- 
ages filled per minute. 


wen B 


A Lard Filler of Wide Range 
and Big Capacity— 


Here is another popular member of the Harrington Filler family— 
with a range and capacity that make it ideal for most lard and com- 
pound packaging requirements. 


This is a semi-automatic model. The operator has only to push 
the empty container under the filler nozzle; this automatically re- 
leases the discharge and pushes the previous container to rear of ma- 
chine, ready for removal and closing. 


We also build Harrington Fillers for hand operation and for full 
automatic operation, and in sizes to meet almost any packaging re- 
quirement. All models are extremely accurate, speedy and economical 
to operate. 


Consult MECHANICAL Engineers about the filler best suited for 
your individual requirements. You'll find a HARRINGTON that is 
just right for your packaging work—and it will be one of the best 
investments you ever made. 


The Mechanical Manufacturing Co. 


Union Stock Yards, Chicago, Tlinots 


Eastern Office: Southeastern Sales Agents: 
30 Church St. ‘ TWest York St. 
New York City | Savannah, Ca. 


“IF IT’S FOR THE PACKING HOUSE—- WE MAKE IT 
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Swiit's 
beef-hog-sheep 
Sausage Casings 


You can guarantee yourself absolute 
casing satisfaction by ordering Swift’s. 


Our large stocks of raw 
material insure uniform 
selection. Modern meth- 
ods and facilities mean 
care and thoroughness 
in preparation. Swift 
plants and branch 
houses in all sections of 
the country give prompt 
and efficient service. 








» Swift & Company 
Stock Yards Station 
Chicago 











